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THE ONLY INDEPENDENT WEEKLY JOURNAL, OF NEWSPAPERING 


A Network 
Of Good Press 


Announcing the success of an exciting, powerful new media 
tool—The Sun-Times Newspaper Network. Our network 
combines the Chicago Sun-Times with 65 paid community 
newspapers, each one a leader in its area. 


Since launching the Sun-Times Newspaper Network, over 
400 advertisers have found this innovative advertising force 
to be an effective means of reaching the kind of 

audience they want at a substantially lower cost-per- 
thousand than any other medium in Chicago. Our network 
reaches millions of adults in the Chicago area including the 
North, South, West and Northwest suburbs. 


For more information on the Sun-Times Newspaper 
Network, call John Meyers at (312) 321-2449. 
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Let GCN fine tune your 
suburban market! 
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You’ ll like listening to the lyrics the Greater Chicago 
Newspapers have to offer when we harmonize about 
Chicago’s “OUTER LOOP”. This abundant MARKET 
APART is made up of four suburban collar counties 
comprising the most affluent market in Illinois and elev- 
enth in the U.S. The daily paid circulation of GCN 
* Joliet newspapers is more than 167,000, over 90% which is 
home delivered, and represents the third largest daily 
circulation in Illinois! 
WILL Our readers use this buying power in a retail market 

COUNTY which is second in Illinois, and has sales three times 
greater than the next largest market. 

Think about it. Isn’t it about time you attuned your 
advertising message to this affluent MARKET APART 
not reached by The Chicago Tribune or The Chicago 
Sun-Times? 

Let the Greater Chicago Newspapers complement 


A MARKET APART your media buy. Call us today, and you'll be singing our 


song tomorrow! 


GREATER CHICAGO NEWSPAPERS 


Represented Nationally by Sawyer-Ferguson-Walker Co., inc. 


AURORA JOLIET ELGIN WHEATON WAUKEGAN 
The Beacon-News Herald-News Daily Courier-News The Daily Journal The News-Sun 
(708)844-5858 (815)729-6137 (708)888-7790 (708)231-7971 (708)462-5335 


€9 Copley Newspapers 











“I know we 
have today’s 
most advanced 
inserting system!” 


John D. Nix 
Asst. Production Mgr./Press-Processing 
The Post and Courier—Charleston, S.C. 


“From the very first day we got good 
production,” says John Nix about his 
new inserting system—featuring the 
NP2299 inserter, ICON zone con- 
trol/repair and Gripper Conveyor. 
Yet that first day really didn’t surprise 
John. He admits, ‘We looked a long 
time. Two years! Nothing else com- 
pared with Harris Graphics.” And 
John’s a man who knows inserting. 
"When I got involved in the mail- 
room 2° years ago, all we had was a 
comics and maybe one or two inserts,” 
he recalls. ‘‘Since then, I’ve seen a lot 
of changes.” The most recent change: 
an entirely new mailroom. 


"We just got to the point where we 
had to put more pieces together in one 
pass...cut down on the time it takes 
too,” John states. Has Harris Graphics 
helped him achieve those goals? “‘I 
think it’s great!” John exclaims. ‘The 
combination of NP2299, ICON and 
Gripper Conveyor is an advancement 
in technology. The boss wanted us 

to buy what’s right. And I know we 
made the right decision’ So what’s 

the boss think? ‘The paper benefited 
immediately from the new Harris 
Graphics equipment,” claims Joe 
Smoak, General Manager. “It has met, 
and often exceeded, our expectations.” 


If you expect a lot from an inserting 
system, then contact Roger Miller, 
Director of Sales—Newspaper 
Products, at (513) 278-2651. 


HARRIS" 
GRAPHICS 


BINDERY AND FORMS PRESS DIVISION 


4900 Webster Street 
Dayton, Ohio 45414 
(513) 278-2651 
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JANUARY (tus JOINT OPERATING 
10-20—North Carolina Press Association, Press Institute, Omni Hotel, Dur- AGREEMENT MAY BE A BIG 


19-20—Kentucky Press Association, Winter Convention & Trade Show, FINANCIAL SUCCESS BUT IT 
Radisson East, Louisville, oa SURE ISNT MAKING THOSE 
19-21—Foundation for American munications, The Economics of the 
llega! Drug Trade, Miami Airport Hilton. OLD RIVALS PULL 
25-27—University of Tennessee-Tennessee Press Association Press Insti- 
tute and TPA Winter Convention, Sheraton Music City, Nashville. 
31-2/3—ANPA Human Resources Conference, Dana Point (Calif.) Resort. 





FEBRUARY 
of America, Winter Publisher's Conference, 
Turtle Bay Hilton, Oahu, Hawaii. 
8-10—National Press Photographers Association, Digital Photography 
Conference, Ramada Renaissance, Washington, D.C. 
ie? ay Photography Conference, Sponsored by NPPA, Washington, 


eh, = News Photographers Association, Sheraton Northeast, |- 
465 and Pendleton Pike, Indianapolis. 

15-18—California po Publishers Association Conference, Hotel del 
Coronado, San 


16-18—Women in Photojournalism: “Beyond Our Borders,” Second Annual 
Women’s Conference, Sponsored by the NPPA Women's Commit- 
tee, Houston, Texas. 


22-23—New England Newspaper Advertising Executives Association, 

Winter Convertion, Guest Suites Hote, Cambridge, Mass. out Awaras 
22-25—Maryland-Delaware-D.C. Press Association, Winter Convention, 

The Columbia Inn, Columbia, Md. 


23-25—Foundation for American Communications, The United States and scti . ‘ i 
ial dente, Gaais Pane dnt thane, & Pens. Gotan. Distinguished congressional reporting. Dan Morgan, 


staff writer for the Washington Post, has been chosen to 
Seminars/Workshops/Clinics receive the 1989 Everett McKinley Dirksen Award for 

seinen Distinguished Reporting of Congress, presented by the 

ere is Everett McKinley Dirksen Congressional Leadership 

page on co omaha See ee ee Research Center based in Pekin, Ill. Morgan is slated to 
18-19—Inland Press Foundation/Association, Selling Newspaper Advertis- receive a $5,000 check and a plaque at the annual Salute to 
ing, Park Ridge, ll § Congress Dinner sponsored by the Washington Press Club 
19-21—Mid America Press institute, Local Government/Education News, Foundation 
Clarion Hotel, St. Louis. : 


21-24—SNPA Seminar, Leisure/Lifestyle Sections, Palm Beach, Fla. 
21-26—American Press Institute, Newspaper Design and Graphics, Reston, 


Va. JC Penney-Missouri awards. Winners in the 30th annual 
22-26—ANPA Web Offset Newspaper Press Operation Seminar, The News- 


super Oealer, fasten, Va , JC Penney-University of Missouri Newspaper Awards 
24-26—The Poynter institute for Media Studies, Retaining Minority Journal- have been announced. The first-place winners were: 

ists, St. Petersburg The Paul Myhre Awards for Excellence in Reporting: 

24-26—ICMA Grulaton Management Seminar, Troy State University, Troy, Single story, Ken Ringle, the Washington Post; Series/ 


; : as | ere special section, staff of the San Francisco Examiner. 
24-27—National Newspaper Publishers Association, M hop - ae 
Sheraton Hotel, Riverside, Calif. tials eh Arts & Entertainment: Steve Sonsky, the Miami Her- 
25-26—inland Press Foundation/Association, Women in Management, Park | ald. Consumer Affairs: Craig Staats, the Oakland (Calif.) 


aa ne Silica Gnas: Weeaseiliigeiaiaaiiis Tribune. Fashion, certificate of merit winners only. Food 
satan san Frese tnatiete, Hens Ediors and Copy Oosk Chats, & Nutrition: Sheryl Julian, the Boston Globe. Health & 
Reston, Va. Fitness: Steve Sternberg, the Atlanta Journal. 
31—NENA, Business and Labor Reporting Workshop, Park West Hotel, Lifestyle sections and their editors: Class I (circulation 
Marlborough, Mass. less than 10,000), the Jackson Hole (Wyo.) Guide, David 
FEBRUARY Stump; Class II (10,000-25,000), the Brazosport (Texas) 
4-6—SNPA Foundation, 1990 Newspaper in Education, Regional Work- | Facts, Rhonda Moran; Class III (25,000-50,000), the 
shop, Wyndham Hotel, Midtown, Atlanta. Gwinnett (Ga.) Daily News, Leah Metcalf and Clarice 


“oO Media Studies, Writing: Writing and Editing, | Moran; Class IV (50,000-100,000), the Syracuse (N.Y.) 


, ; ; Herald-Journal, William Robinson; Class V (100,000- 
4-9—Newspaper Executives Marketing Seminar, ANPA and the Interna- Mae sat i 
tional Newspaper Marketing deuiabanen. Cassini ecation 200,000), the Washington (D.C.) Times, John Podhoretz; 
4-14—American Press Institute, Circulation Managers, Reston, Va. and Class VI (over 200,000), the Miumi Herald, Peter 
11-16—The Poynter Institute for Media Studies, Graphics: Graphics and Weitzel 
lilustration, St. Petersburg. j 








Voi. 123, No. 2 January 13, 1990 Editor & Publisher, The Fourth Estate (ISSN:0013-094X) is 
Saturday by the Editor & Publisher Co. Editorial and business offices at 11 Contributions to journalism recognized. Robert May- 


published every 

postage pad Now York, NY. ad actorl malig tices, Pied Mughs Printing Co, nard, editor and president of the Oakland (Calif.) Tribune, 
and his wife, Nancy Hicks Maynard, senior vice president 

States and possessions, and in Canada, All other $86.00. No clains for back issues honored | Of the newspaper, have been named joint recipients of the 

after one year. . National Press Foundation’s Distinguished Contributions 


Postmaster: If undelivered, please send form 3579 to Editor & Publisher Co., 11 West 19th i 
Street, New York, N.Y. 10011 to Journalism Award. 
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Excellence 

In Journalism 
Deserves 
Recognition 


Announcing the 1989 Fred Pettuyjohn Awards. 


Each year, distinguished Sun-Sentinel 
journalists are presented with the Fred 
Pettijohn Award to honor their per- 
sonal dedication, professional expertise 
and continuing contributions to their 
profession. 


This year, we again honor three of 
our outstanding journalists for editorial 





excellence. Their achievements reflect 
a dedication to good journalism that 
goes beyond just reporting the news. 


Their efforts and commitment to 
editorial quality have helped propel 
the Sun-Sentinel into one of the most 
dynamic and fastest growing dailies in 
the nation during the past decade. 








First Place First Place 
Jack Brennan Jim Gay Jack Zink 
Assistant City Editor Asst. Editorial Page Editor Cultural Affairs Writer 


Broward/Palm Beach 


Sun-Sentinel 











Editor & Publisher 


THE FOURTH ESTATE 


Robert U. Brown, President James Wright Brown 
Ferdinand C. Teubner, Publisher Publisher, Chairmar of the Board, 1912-1959 





Model recycling agreement 


Last month the board of directors of the New York Newspaper 
Publishers Association unanimously accepted the recommendations 
of the New York State Newspaper Recycling Task Force regarding 
increased production and use of newsprint with recycled paper con- 
tent. The recommendations are contained in a report reviewing 
environmental, technical and commercial considerations governing 
greater use of recycled newsprint. According to the NYNPA, board 
it sets forth a “blueprint for action” for the years up to 2000. Note that 
increased usage is linked with increased production. 

“The task force report can well become a model for similar action in 
other states,” according to John Kutzer, executive director of the 
publishers’ association. We agree. 

The task force was formed at the invitation of Gov. Mario Cuomo 
and was chaired by the state’s director of economic development. It 
included 12 newspaper executives, plus the head of the state’s De- 
partment of Environmental Conservation. Representatives of the 
North American newsprint industry also participated. 

The report is unique. The government of New York state recog- 
nizes that legislation mandating use of recycled newsprint is not 
workable because the present supply is inadequate. The state 
through the Economic Development and Environmental Conserva- 
tion departments has committed itself to seek and offer actively 
financial incentives toward establishing a recycling mill in New York. 

That is crucial to any newsprint recycling program and is about 
what E&P suggested last June 3. “Rather than requiring newspa- 
pers to use recycled newsprint, which isn’t available, or taxing them 
because they don’t use recycled paper, which isn’t available, local and 
state officials would do better if they would consider tax incentives to 
private businesses for the construction of recycling plants . . .” we 
said. 

With these provisions to increase the supply, publishers in New 
York are committing themselves to increase their consumption of 
recycled newsprint to 40% by the year 2000 which is the projected 
percentage of deinked paper to total production for that year. 

The 65-page report of the New York State Newspaper Recycling 
Task Force should be an effective instrument for publishers in other 
states to use when legislators may be inclined to mandate consump- 
tion of recycled newsprint in amounts far exceeding the available or 
projected supply and suggesting tax penalties for those newspapers 
that do not comply. That is not the way to solve the waste problem. 


Reading and writing 


The reading and writing skills of students remain “dreadfully 
inadequate,” Education Secretary Lauro Cavazos said this week in 
releasing the results of a national educational assessment. 

In the face of this, why do some educators insist on forcing their 
students to sit in front of television sets, the abuse of which has been 
partly if not totally responsible for the lack of reading skills? 





Charter Member 
The Audit Bureau 
ky Audit of Circulations ABP 
ureau 
Member 


Publi P i" 
6 mo. avg. circulation Dec., 1988—27,785 





The Oldest Publishers and Advertisers 
Newspaper in America 

With which have been merged: The Journalist established 

March 22, 1884; Newspap lished March, 1892; 

the Fourth Estate, March 1, 1894; Editor & Publisher, June 

29, 1901; Advertising, January 22, 1925. 


pao U. Brown 
asd 
soli 


Prone Editors 
David Astor, Debra Gersh, 
Andrew Radolf, James Rosenberg, 
Lenora Williamson 
Midwest Editor 

Mark Fitzgerald — 
Washington Editor 
George Garneau 
West Coast Editor 
M. L. Stein 
Copy Editor 
George W. Anderson 
Advertising Manager 
Donald L. Parvin 
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Stephanie T. Cooper, Robert N. Glassman, 
Richard H. Henrichs, Robert J. Mathes 
Janell C. Teubner 
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Louise Villani 
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ndra Lewis 
Circulation Mai 
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Janice Zwingli 


Promotion Manager 
Gerianne M. Smith 
OFFICES 


General: 11 West 19th Street, New York, N.Y. 
10011; (212) 675-4380; FAX PHONE: (212) 
929-1259 


Chicago: 8 South Michigan Avenue, Suite 501, 
Chi , Il. 60603; (312) 641-0041. Mark Fitz- 
gerald, Editor; Richard H. Henrichs, Sales Rep- 
resentative. 


Washington, D.C.: National Press Sok Suite 
1128, Washington, D.C. 20045; (202) 662- 
7234. George Garneau, Editor. 
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Letters to the Editor 





Disturbed about 
Baha’i reference 


George Garneau’s review of Down 
to the Wire: UPI’s Fight for Survival 
(Nov. 18) was certainly interesting 
and enough to convince a reader that 
he should read the book. 

I did notice one thing in the story 
that disturbs me, however, even 
though I have no ties to the Baha’i 
faith nor any particular bend toward it. 
I doubt that you would carry a story 
with references to “Jewish friends” 
or “his Catholic friend” when relig- 
ion has nothing to do with the subject 
matter. However, there were six such 
references to Baha’i friends when the 
point seemed to be cronyism rather 
than religion and an underlying sug- 
gestion that hiring a Baha’i was some- 
how irresponsible business practice. 

As a former newspaperman, I 
would expect a publication for profes- 
sional journalists to uphold the high- 
est standards of fairness. In this case, 
you failed to do so. 


THOMAS LOVE 
McLean, Va. 


No one group 
holds the key 


The articles by George Garneau 
and E&P editorials (Dec.2) on graphic 
trends and the Society of Newspaper 
Design conference covered the issues 
well. 

To some the topics of graphics and 
news may be separate though they are 
not separate issues to the reader. The 
reader is looking for usable, relevant 
information and that boils down to 
good reporting, writing, photogra- 
phy, graphics and editing. To SND 
and as well as the National Press Pho- 
tographers Association, this is clearly 
the case. 

It will take a compilation of varied 
newspaper people to keep our news 
products relevant to the ultimate con- 
sumers of newspapers — the reader. 
No one group of people in the news- 
room holds the key to a quality, con- 
sumable newspaper. 


BILL HODGE 

(Hodge is past president of the 

National Press Photographers Associa- 
tion.) 


EDITOR & PUBLISHER for January 13, 1990 


Skip the labels 


When a man and a woman have an 
affair, does E&P refer to it as a 
“heterosexual affair’? Do newspa- 
pers use such terminology for such 
opposite-sex relationships? 


The answer, I think, is obvious. 
Then why does E&P permit use of 
“homosexual affair” in Shop Talk at 
Thirty in the Dec. 9, 1989, issue? The 
fact that the two people involved in 
this alleged liaison are of the same sex 
already has been established. 


Further, and even more important, 
however, is the confusion over 
homosexuality and pedophilia. More 
accurately, in this instance, it might 
be hebephilia, depending upon the 
age of the altar boy. 

Gay men find sex with underage 
boys just as repulsive as do heter- 
osexual men with little girls. Com- 





monly, when an adult male does have 
sex with boys, the man is a 
“respected” married man. It would 
appear also that the seduction of little 
girls by straight males is more fre- 
quent than the seduction of little 
boys. 

The point of this particular Shop 
Talk is to raise sensitivity about cov- 
erage of news involving African- 
Americans. I would suggest that the 
author and E&P be more sensitive 
about the labels used in referring to 
sexual relationships. In fact, just skip 
the labels — they’re both dangerous 
and offensive. A description of what 
happened or is alleged to have hap- 
pened is sufficient. 


CHARLES-GENE MCDANIEL 


(McDaniel is a journalism professor 
at Roosevelt University.) 








Stop hiding 


Newspapers are hiding behind free- 
dom-of-the-press arguments to stop 
mandatory recycling efforts because 
it will raise the price of newsprint. 
Hopefully, publishers will not carry 
this argument further so that report- 
ers cannot receive raises or truck 
manufacturers cannot increase their 
prices. 

Newspapers, bloated from adver- 
tising inserts in the last decade, take 





up more volume in landfills than any 
other single item. Local governments 
are scratching for ways to reduce 
waste, and a few have suggested 
making newspapers responsible for 
disposing of their newsprint. 

The problem is that the bottom has 
dropped out of the used newsprint 
market, which makes it cheaper to 
buy virgin newsprint mulched down 

(Continued on page 27) 


Reach - 
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THE FINANCIAL TIMES 
NEWS SERVICE 


News & commentary on 
international affairs and business 
from the world's authoritative 
global newspaper. 


Distributed worldwide by 
The New York Times Syndication Sales Corp. 
Call 1-800-972-3550 






































The Grand Rapids Press 


Sold Out Again! It’s not easy being the number one newspaper 
for the fastest growing market in Michigan.* But then, we never 
expected to take the easy road. More than 85 percent of adults in the 
Grand Rapids Metro Market say they read The Grand Rapids Press 
during the past week.** With that market coverage it’s no wonder 
advertisers consistently choose The Press, no wonder that Press news 
boxes are always the first to empty. 

We offer the world’s news and advertising with a local perspective. 


newspapers 
The Ann Arbor News The Bay City Times The Flint Journal The Grand Rapids Press Yo ee £ 
Jackson Citizen Patriot Kalamazoo Gazette The Muskegon Cronicle The Saginaw News 


*U.S. population census figures **Simmons Market Research Bureau, Inc., 1988 
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What’s on or off the record? 


Column on racist joke leads to Kansas official’s resignation 
and division among reporters and officials in the statehouse 


By Mark Fitzgerald 


As the Kansas Legislature con- 
vened this week, a divided statehouse 
press was watching to see just how 
open state officials will be with 
reporters. 

The tension stems from a Dec. 9 
Kansas City Times column that 
revealed Kansas Bureau of Investiga- 
tion director Dave Johnson had told a 
racist joke to two statehouse report- 
ers while discussing a case in which a 
black man is accused of killing three 
whites. 

Johnson acknowledged he had told 
the joke and resigned the day after the 
column appeared. 

A month later, the effects of the 
column continue to resonate in the 
halls of the statehouse as reporters 
debate about the fairness of the 
column — and fret that news sources 
may freeze in their presence. 

“They say it’s going to hurt the 
people who are not up there full- 
time — and I’m one of those peo- 
ple,” said Tim Carpenter, who as 
higher education writer for the 
Lawrence (Kan.) Journal-World 
reports from the statehouse fairly fre- 
quently during the legislature session. 

For their part, Kansas state spokes- 
men warn they may not be as forth- 
coming as they have been because of 
the incident. 

“This may be an example to public 
relations officers to be cautious,” 
Greg Crawford, public information 
officer for the Kansas Department of 
Health and Environment, told the 
Associated Press. 

It is a debate that has expanded to 
include not only questions about the 
journalistic merits of the story, but 
also questions about the workings of 
the statehouse press itself. 

“I think there is very much an us- 
versus-them feeling in their reaction 
to the column. And the us is not jour- 
nalists versus [state] officials but us in 





the press corps versus other outsid- 
ers,” Ted Frederickson, who wrote 
the column, said in a phone conversa- 
tion from his Topeka home. 

“I was an outsider in that situa- 
tion,” Frederickson said. 

Frederickson covered the state- 
house for the Kansas City Times 
while on leave from the University of 
Kansas’ William Allen White School 
of Journalism, where he teaches eth- 
ics, media law and reporting. The 
Times and Kansas have an exchange 
program in which Times journalists 
teach occasionally at the school, and 
faculty members in turn edit or report 
for the paper. 





Frederickson used the story in a 
column he wrote for the editorial 
page — the only column he wrote 
during his time at the newspaper. 

“In my column, I provided the 
entire context of the conversation,” 
he said. “That was the transition — 
to go from a discussion of a murder 
with racial overtones to a racist 
joke.” 

Frederickson contends that 
reporting the story was justified. 

He added that he used the column 
format “because I didn’t want to blow 
it out of proportion.” 

Nevertheless, the column set off a 
furor not only among Johnson and 





“There are those who say that unless something is 
formally on the record, then you don’t report it — and 
those who say anything you say can be used against 
you unless you put it off the record.” 





On Frederickson’s last day as a 
statehouse reporter, he and Lew Fer- 
guson, an Associated Press corre- 
spondent, were approached by KBI 
director Dave Johnson in the hallway 
outside the Times statehouse bureau. 

The two reporters asked Johnson 
about getting photos of the suspect in 
the triple murder, a black man who 
had been arrested a short time earlier 
while staying in a motel with his white 
girlfriend. 

Johnson, according to Ferguson, 


.told them that the KBI did not want to 


release the suspect’s picture until he 
was presented in a lineup. Johnson 
then told a racist joke using the word 
“nigger,” Ferguson said. 

“Immediately after the conversa- 
tion ended I went to my terminal and 
wrote what happened,” Frederickson 
said. Neither reporter had been taking 
notes while talking to Johnson, he 
said. 





other Kansas public officials, but 
— the statehouse press corps as 
well. 

AP’s Lew Ferguson, for example, 
said he does not think Johnson’s tell- 
ing of the joke should have been 
reported. 

“We did not report it [at first] 
because it was not a comment made 
at a public forum or in an inter- 
view . . . It was more or less a hall- 
way bull session,” he said. 

Further, Ferguson said, “I know 
Dave Johnson well enough to know 
he’s not a racist. I must say I was 
surprised he told that joke, but not 
shocked.” 

Ferguson and other reporters also 
faulted Frederickson for not contact- 
ing Johnson before writing the col- 
umn. 

“My personal opinion is it should 
have been held to the same standard 

(Continued on page 8) 

















Statehouse 
(Continued from page 7) 





of fairness as a news story, especially 
since it was the first time [the incident 
was reported]. It wasn’t entirely fair 
because it withheld one of the basic 
creeds that journalism is supposed to 
be all about — and that’s fairness.” 

“I think the guy goofed,” the 
Lawrence Journal-World’s Tim Car- 
penter said. 

“IT think he should have whipped 
out his notepad right then and asked 
[Johnson] what he thought about 
blacks. Then I would go to the KBI 
and ask [officers] if the director had 
some problem with racial bias,” he 
continued. 

“(Frederickson] was a lazy 
reporter. He wrote a column, didn’t 
allow anybody to comment on it, and 
then he left to go back to the univer- 
sity. I thought it was really sleazy 
myself,” Carpenter added. 

Frederickson concedes his critics 
may have a point there. 

“Well, you know, in hindsight 
maybe it would have been better to 
give him space on the editorial page to 
respond. On the other hand, what we 
do is interview people and then write 
what they say. I know of no rule that 
says we have to go back a second time 





and say, ‘Did you really mean that? 
Are you really against black 
people?’ ” Frederickson said. 

Frederickson also has defenders in 
the statehouse and on the Kansas City 
Times. 

Times editorial page editor James 
W. Scott noted that the column was 
not a news article. 

“(KBI director Johnson] can 
respond any time he wants,” Scott 
told AP. 

Wichita (Kan.) Eagle statehouse 
reporter Diane Silver said the incident 
divided the capital press corps 
according to a fundamental attitude. 

“There are those who say that 
unless something is formally on the 
record, then you don’t report it — 
and those who say anything you say 
can be used against you unless you 
put it off the record. I belong to the 
second category, but I think the older 
reporters here don’t agree,” Silver 
said. 

She said she doubts the incident 
will “freeze up” sources for state- 
house reporters. 

“It may freeze up the number of 
racist jokes you hear around here,” 
she said. “I don’t know if it will freeze 
anything else up.” 

In any case, Silver said, “If [a 
source] can say anything to you and it 
doesn’t get into print — what’s the 
point?” 





Similarly, Mike Shields, who cov- 
ers the statehouse for the eight Harris 
Enterprises-owned Kansas dailies, 
said he does not expect problems. 

“It hasn’t frozen up my sources,” 
he said. 

AP’s Ferguson said he and other 
veteran reporters also have not been 
affected, but he worries for those new 
reporters who will be in Topeka for 
the new legislative session. 

“Thus far, I think the attitude is 
people are a little more cautious than 
they have been, and they’ll probably 
be extremely cautious about the new 
people,” Ferguson said. 

For his part, the acknowledged 
dean of the Kansas statehouse press 
corps, Roger Meyers of the Topeka 
(Kan.) Capital-Journal, told AP that 
the column would have “a chilling 
effect. I’ve already felt it.” 

Contacted by E&P, Meyers said he 
did not want to comment. 

Back now at the University of Kan- 
sas, Ted Frederickson said he is at a 
loss to understand those who feel — 
as one columnist for the Topeka Capi- 
tal-Journal, Frederickson’s home- 
town paper, put it — that KBI direc- 
tor Johnson had been “shot from 
ambush” by the journalist. 

“If anyone was doing any shooting, 
it was Johnson,” Frederickson said. 
“He had the gun, he aimed it squarely 
at his foot and he pulled the trigger.” 








IN BRIEF 





lilinois weekly 
folds; will reopen 


Last Sept. 15, the Genesco News- 
Life won the Illinois Press Associa- 
tion’s award as the state’s best small 
weekly. 

BiCon Publishing, a division of Lee 
Enterprises, announced NewsLife 
will fold with this week’s edition. 

However, the paper will resume 
publication under its old name, the 
Atkinson-Annawan News, and serve 
those communities. Service to 
Genesco will stop, Lee officials said 
in a statement. 

Though NewsLife won the Illinois 
Newspaper Association best small 
weekly of 1989 award, the acclaim did 
not stem falling circulation. 

Within three months of the award, 
almost 1,000 of the paper’s 1,700 
Genesco subscribers had not 
renewed, the paper said. 

Lee said the dwindling circulation 
base in the Genesco market as well as 
stagnant display advertising sales 
made NewsLife unprofitable. 








In addition to an established paid- 
circulation weekly, the Genesco 
Republic, NewsLife faced ad market 
competition from three free-circula- 
tion papers, two of them owned by 
Lee Enterprises. 

BiCon said one reporter-photogra- 
pher will be laid off as a result of the 
move and three other full-time report- 
ers will be absorbed into other papers. 


UPI makes some 
changes in Europe 


United Press International has 
made staff changes in Europe and 
announced tests of satellite news 
delivery there. 

Philip Williams, former UPI bureau 
chief in Bonn and Nairobi and 
recently with British Broadcasting 
Corp., was named news editor for 
Europe. 

Charles Goldsmith, former UPI 
regional editor for New England, was 
named chief diplomatic correspon- 
dent for Europe and will work out of 
Brussels. 





Robert R. Goldner was appointed 
general manager for Europe, the 
Middle East and Africa, according to 
Pieter VanBennekom, senior vice 
presideni in charge of international 
operations. 


VanBennekom said tests of satel- 
lite transmission to Europe began 
Dec. 15. Designed to allow greater 
volumes of information, the tests 
were conducted with Microspace 
Communications Corp. of Raleigh, 
N.C., and Mainstream Data of Salt 
Lake City, Utah. 


Installation of communications 
equipment in London and other cities 
by Case Communications Ltd. of 
Great Britain is scheduled for early 
this year. 


Kodak is sponsor 


The Professional Photography 
Division of the Eastman Kodak Com- 
pany is the sole sponsor of a special 
issue of Life magazine featuring the 
best photographs from the 1980s. 
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By Bernard Caughey 


Tom Winship, former editor of the 
Boston Globe, says he does not take 
the newspaper recession too seri- 
ously, but he is worried about low 
minority hiring, redesign, overdoing 
color, and blandness in papers. 

He is critical of overstaffed news- 
rooms, but praises the new batch of 
reporters as brighter and better writ- 
ers than those before. He also is 
impressed by press technology and 
improved layout. 

Winship said he is encouraged by 
increased coverage of the environ- 
ment and foreign events, especially 
China and East Berlin. 

However, he scolds the press for 
not making politicians discuss impor- 
tant issues and for allowing them to 
get away with campaign rhetoric. 

In a feisty talk at the annual con- 
vention of the New England Society 
of Newspaper Editors in Plymouth, 
Mass., Winship discussed some of the 
pluses and minuses he sees in news- 
papering. Currently president of the 
Center for Foreign Journalists in 
Reston, Va., he was editor of the 
Globe from 1965 to 1985. 

“I worry about all the moaning and 
groaning by newspaper managements 
these days about their linage being 
down 15% — 15% from what — 
from the past three or four unprece- 
dented boom years? Don’t forget, 
ours is a very rich industry, a cash 
cow whose profit margin is second 
only to the oil industry. Newspapers 
are paying back their owners and 
stockholders handsomely. I find it 
hard to take this newspaper recession 
too seriously — so far. 

“I’m delighted that newspapers are 
paying much more attention to cov- 
ering the rape of our land, sea and air, 
but we still are having a tough time 
keeping our eye on the multifaceted 
environment story. That is the biggest 
survival yarn of the time, and it will be 
foi the rest of your lives. 

“I worry about the blasé attitude of 
New England newspapers toward the 
non-hiring of non-whites. Look at us, 
the most progressive section of the 
country, and we are at the bottom of 
the heap in the latest American Soci- 








Tom Winship 


ety of Newspaper Editors’ survey of 
minority newsroom employment, 
with a 4.5% figure. And exactly one- 
third of that New England total of 157 
minorities is employed by just one 
paper. We ought to be ashamed of 
ourselves — all ofus. It’s a sick situa- 
tion. Excuses are not good enough. 





Winship scolds/praises the press 


Former Boston Globe editor takes the newspaper industry 
to task; offers his impressions and advice 


“I worry, too, about overdoing 
color — it’s like taking dope. I say 
color photography is the marijuana of 
newspaper design. It makes you want 
more and more of the stuff and, the 
next thing you know, you editors are 
mainlining on reverse plates, overlays 
and other gaudy typographical gim- 
micks. 

“I worry even more about the con- 
tent blandness of the newspapers 
today. Where’s the verve, the irrever- 
ence, where are the Page One sur- 
prises, the unexpected piece, or even 
a gripping story about a person, for 
God’s sake? There’s no need for 
Maalox in the newsroom because 
we’re serving up pablum. Why don’t 
we have more stylish columnists who 
make your blood stir . . . but not the 
destructive hacks ... who smear 
public servants as scofflaws all, in 
column after column? 

“On a more timely matter, I worry, 
too, that crusading for our cities, for 
our towns and state seems to have 
gone out of fashion.” 

Specifically, he blamed Massa- 
chusetts editors of missing “the not- 
so-sudden collapse” of the Massa- 
chusetts Miracle. “In the last year, 
who in the print media of our state has 





“The press — neither ours or the nationals — did not 
exactly burn the midnight oil backgrounding those 
pivotal campaign stories. Has the electronic media 
completely mesmerized us?” 





“I worry about our industry’s 
penchant for redesigning the charac- 
ter and individuality right out of its 
papers. The sole objective, it seems, 
is to make certain that each paper 
looks pretty much like all other news- 
papers; nice, seductively accessible, 
and unchallenging — just like tv. 

“Aren’t we reading newspapers to 
get away from tv? We had better 
watch out or we'll drive too many 
customers to the New York Times and 
the Wall Street Journal, who do 
periodically wash their faces but 
don’t go in for periodic facelifts, false 
eyelashes or mascara. 





been out there day after day investi- 
gating and analyzing our budget cri- 
sis, digging into its impact on people | 
and suggesting solutions?” 

He said the print press of Massa- 
chusetts has given away a very big 
piece of its franchise to radio talk- 
show hosts by letting them set the 
agenda on covering state govern- 
ment. 

He chided the editors for allowing 
then-presidential candidate George 
Bush to tell “fibs about Boston Harbor, 
Willie Horton and the true character 
of our state. The press — neither 

(Continued on page 37) 
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By Debra Gersh 


The Newspaper Advertising 
Bureau expects advertising in 1990 to 
improve on the 3.9% overall gain pre- 
dicted for 1989, but the industry will 
have to work for it. 

“When fourth-quarter returns are 
in, we estimate 1989 will show a 2.9% 
increase in national, 4.9% in retail, 
and a 2.7% increase in classified — a 
growth of 3.9% in all categories total- 
ing $32.5 billion in newspaper adver- 
tising,” Bureau president Craig Stan- 
den told the winter meeting of the 
International Newspaper Advertising 
and Marketing Executives in Palm 
Springs, Calif. 

“We will improve on that this 
year,” he continued. “Our initial 
forecast for 1990 is for a 5.2% increase 
in national, 6.3% in retail, and 5.4% in 
classified. This will yield an overall 
growth of 5.9%. Newspaper adver- 
tising expenditures should total $34.4 
billion, with the best growth coming 
during the second half of the year. 

“But we’ll have to work for it. The 
newspaper business is going to be 
very competitive this year. The war 
for market share is heating up.” 

Bureau executive vice president 
Len Forman noted that “for the first 
time in years, newspapers are in the 
best potential position to increase our 
share of advertising. . . . 

“However, the very trends that are 
working in our favor are producing 
stiffer competition, particularly from 
tv. Local television stations are 
increasingly targeting our 
customers...” 

Newspapers, he said, “need to 
become more effective competitors.” 

Forman posed the following ques- 
tions to the group, the answers to 
which could help develop effective 
competitive strategies: 

@ “Do you know who your present 
and potential competitors are?” 

@ “Do you or your account execu- 
tives know how they compete? That 
is, for each competitor, do you know 
what their current strategies are and 
how they sell against you? Do you 
know how well they are doing — vol- 
ume, revenue, profit — to determine 
| whether they can sustain a long-term 





Craig Standen 


effort against you? Do you know their 
weaknesses, limitations and their 
strengths, and how you stack up 
against them?” 

@ “Do you know how they might 
react to changes in your strategy or 
selling approach? Too often we ignore 
how our competitor might react to 
specific competitive moves.” 





Battling for market share 


Newspaper Advertising Bureau expects ad gains to improve 
this year over 1989, but newspapers will have to work for it 


“Improving the quality of your staff 
may be the single most important 
strategy you adopt to become more 
effective competitors.” 

However, he said, the best imagi- 
native strategies cannot be imple- 
mented if newspapers do not get the 
basics right. 

For example, Forman asked, “Do 
we consistently keep our commit- 
ments on position, schedule, reserva- 
tions? Do we get the billing right? Do 
our salespeople spend more time 
doing paperwork than making sales 
calls... How many calls do our 
classified reps make? Is your rate 


“Have you examined your com- 
pensation system to insure it has 
enough incentive built in to encourage 
aggressive selling? If more than 65% 
of an account executive’s compensa- 
tion is base, you may be perpetuat- 
ing complacency in your sales 
team...” 

Forman cited four key ingredients 
to being an effective competitor: 
“Monitoring, having a successful 
market intelligence system; measur- 
ing, setting objective standards of 
performance; training, giving your 
staffs the proper tools to work with; 
[and] rewarding, providing the appro- 
priate incentives to insure success.” 





“We have to sell with special positions, creative 
proposals, day-of-week guarantees, merchandising 


support.” 








@ “Do you have an effective mar- 
ket intelligence system? .. . Do you 
know how much advertising revenues 
are available in your market, and in 
specific advertising categories? Do 
your account executives know the 
budgets of each account and their 
share? .. . Do your account execu- 
tives understand the specific prob- 
lems confronting their customers so 
they can help them solve their mar- 
keting problems through effective 
newspaper advertising? ... ” 

In addition, he noted that 





The creative use of advertising also 
is important, he added. “It is curious 
that as an industry that derives its 
revenue from advertising and under- 
stands its benefits for our customers, 
we collectively rarely use it effec- 
tively ourselves to achieve marketing 
objectives. Advertising is a necessary 
ingredient in any successful market- 
ing program. It is not sufficient, how- 
ever, by itself.” 

John Temple-Raston, vice presi- 
dent/national sales and head of the 
bureau’s San Francisco office, noted 
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that, when national advertisers con- 
sider newspapers at all, they “turn to 
us for tactical support — for a cou- 
pon drop, or a new product introduc- 
tion. The newspapers they use tend to 
be the larger metropolitan papers with 
the biggest circulation. .. . 

“We know now,” he continued, 
“that we’ve got to sell differently, 
become more marketing-oriented, 
find new ways to add value to the 
basic newspaper buy — above and 
beyond the reach and impact and 
audience demographics our medium 
can deliver. 

“We have to sell with special posi- 
tions, creative proposals, day-of- 
week guarantees, merchandising sup- 
port. 

“If we want national advertisers to 
include newspapers in their strategic 
planning, we’ve got to provide the 
added values they expect — and 
increasingly demand,” Temple-Ras- 
ton commented. 

He further noted that creative posi- 
tioning is an added value “that can 
turn new business our way. Special 
positions on the weather page or in 
the sports section are now provided 
by many newspapers, and many of 
you now offer the island position; that 
idea has paid handsomely. 

“But let’s not strand ourselves on 
one island. It’s time to start working 
on a broader range of newspaper 
advertising innovations,” he added, 
noting that a poll of publishers, ad 
directors and editors showed support 
for a number of new ideas. 

Audiotex and voice mail are “tech- 
nological weapons” newspapers can 
use to gain advertising share, 
explained Peter Winter, vice presi- 
dent/marketing technology. 

In addition, a local promotion 
called “Box Score” is being tested in 
several markets. “It’s based on tv 
coverage of the Super Bowl, a tele- 
phone response and newspaper 
advertising. 

“It works like this,” he explained. 
“A newspaper ad campaign, spon- 
sored locally, explains the rules and 
invites readers to predict major Super 
Bowl statistics. 

“Sports fans play the game by dial- 
ing a 900-number and using the but- 
tons of their touch-tone phones,” he 
said. “When participants first call in, 
they are asked to enter their home 
telephone number, area code and 
Social Security number. This infor- 
mation forms a database of customer 
leads which the newspaper can chan- 
nel back to the advertiser — a nifty 
way to add value to the advertising 
buy, and revenue from the 900-num- 
ber call-ins helps to pay the cost of the 
campaign.” 

In addition to providing data ser- 





Len Forman 


vices to readers, Winter explained 
that audiotex can be used “to provide 
audio reinforcement to a print ad, 
giving newspapers entry into the busi- 
ness of cross-media selling.” 

Voice mail is being used by many 
newspapers “to improve relations 
between contract classified advertis- 
ers and their sales representatives, 
but some newspapers are using voice 
mail as a medium in its own right, 
adding punch to the newspaper classi- 
fied buy.” 

According to Jim Wilson, senior 
vice president/national sales, there 
are opportunities for newspapers “to 
increase food linage from package 
goods manufacturers and local food 
retailers.” 





gies to increase retail revenue. 

@ “Create a Top 25 Club. Identify 
the top 25 local retail advertisers 
based on their yearly and monthly 
investment in your newspaper,” he 
explained. Then schedule a manage- 
ment-level review with each, telling 
them they are important and in the top 
25; offer special benefits such as 
direct, 24-hour phone access to some- 
one who can fix their problem, free 
color once a month, free ad-clipping 
service for a year and volume dis- 
counts; and work out a regular pro- 
motion schedule with each. . .” 

@ “Identify the major players out- 
side your home market. The rules of 
the game are new. Your relationships 
with giant retailers such as Sears, 
JC Penney, Ward and Toys ‘R’ Us are 
changing. Each firm has its own priori- 
ties and ways of working with news- 
papers. Knowing how to work with 
them will make life easier for every- 
one concerned, and it might help to 
get you more business. 

@ “Use the calendar to focus retail- 
ers’ attention on sales promotion 
opportunities provided by seasonal 
shifts and holidays, store history, 
local and industrywide selling 
events.” 

@ “Establish at least one commu- 
nitywide sales day every three 
months — such as downtown day, 
customer appreciation day or home- 
town stores day.” 

@ “Go beyond your usual list to 
reach advertisers now in the yellow 
pages or other local media. Sell them 
into the newspaper with special! list- 
ings, directories and similar innova- 
tions, seasonally or several times a 
year.” 

Shopping centers — which 
account for more than 54% of U.S. 





In addition to providing data services to readers, 
Winter explained that Audiotex can be used “to 
provide audio reinforcement to a print ad, giving 
newspapers entry into the business of cross-media 
selling.” 








Wilson cited newspaper networks; 
event marketing, such as national fro- 
zen food month; and supporting local 
tie-ins as opportunities for growth. 

Alfred Eisenpreis, senior vice 
president/retail marketing, noted that 
“the chaos and upheaval that charac- 
terized the retail battleground” has 
seen winners and losers. 

To maintain its position as the num- 
ber one retail advertising medium, the 
newspaper industry must show inge- 
nuity, imagination and determination, 
he said, suggesting five local strate- 





retail sales, excluding automotive — 
are “worth our attention,” noted 
Pam Stull, vice president/retail mar- 
keting. 

To help increase shopping-center 
linage, Stull recommended maintain- 
ing contact with a center’s marketing 
director. 

“Keep in mind that these market- 
ing directors have no advertising 
staffs. They'll need your input. If you 
want shopping center advertising in 
your newspaper, you must be pre- 

(Continued on page 12) 
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pared to offer production and mar- 
keting support to the center’s mar- 
keting director,” she explained. 


Also, Stull suggested working 
“with each major center to identify its 
specific marketing area. Try to match 
it with zoned editions or special prod- 
ucts that can provide the needed 
penetration... 


“Select a single person to be 
responsible for all contacts with 
a shopping center and its mer- 
chants ... The person assigned 
to the center should have design and 
production experience, be able to act 
appropriately when problems arise, 
and should appear regularly and fre- 
quently at the center, offering recom- 
mendations and creative suggestions 
for center promotions and event mar- 
keting.” 





paper uses an alternate delivery pro- 
gram, you need to fill the package 
with a great nonsubscriber product,” 
Hollis added. 

““Newspapers best serve large- and 
medium-sized ROP advertisers with 
low pick-up rates from full or zoned 
ROP ads,” he continued. “For 
smaller advertisers, those that can’t 
afford ROP in the regular subscriber- 
nonsubscriber zones, single sheets 
are an ideal vehicle, and a new mar- 
keting opportunity for us. 

“Single sheets create a whole new 
way to increase market share and 
profit, while introducing a new group 
to the benefits of newspaper delivery. 
We know that many advertisers start 
with single sheets and go on to ROP,” 
Hollis explained. 

The battle for classified advertising 
is being fought in three arenas — real 
estate, new-car dealer linage and 
recruitment, said Eric Anderson, 
senior vice president/classified, co-op 
and retail sales development. 

The over $500 million pulled in by 





“Single sheets create a whole new way to increase 
market share and profit, while introducing a new 
group to the benefits of newspaper delivery. We know 
that many advertisers start with single sheets and go 
on to ROP,” Hollis explained. 





Stull further recommended helping 
medium- and large-sized centers 
establish a local marketing associa- 


agencies, which are used by many 
large shopping centers. 

“And finally,” she said. “Try sell- 
ing single-sheet inserts and zoned 
products to smaller strip and neigh- 
borhood centers — especially to the 
non-advertisers.” 

The growth of alternative delivery 
services for papers which previously 
had heavyweight mail packages has 
been an exciting development, com- 
mented Jim Hollis, senior vice presi- 
dent/mass merchandising. 

“Postal delivery and cost are still 
ideal where the nonsubscriber pack- 
age is running below four ounces,” he 
said, “but alternate carrier delivery 
programs . . . are averaging a cost of 
about 10¢ per household for delivery, 
with management expense running up 
to 4¢, giving an overall cost of 14¢ per 
household. 

“Although this cost should remain 
a constant, postal rates surely will 
increase as a result of a new postal 
rate case, to be announced soon. We 
expect new postal rates will go into 
effect in early 1991. 

“Remember that when your news- 





tion and working with the advertising | 





homes magazines represents poten- 
tial money for newspapers, he said, 
outlining the following ideas for com- 
bating such publications: 

e “Enhance your existing homes 
magazine to include editorial and 
color photos. If you don’t have your 
own homes magazine, consider 
developing one.” 

e@ “Develop a new Sunday real 
estate section with editorial and 
color.” 

@ “Increase distribution of the 
homes magazine to include outdoor 
rack and countertop locations.” 

@ “Offer free photo service to real 
estate accounts.” 

@ “Introduce a buyer program that 
allows real estate firms to offer com- 
plimentary one-month home-delivery 
subscriptions to their customers.” 

e@ “Establish and maintain closer 
contact with key decision makers at 
real estate organizations in your mar- 
ket.” 

e@ “Conduct local research on 
home buyers to incorporate into sales 
presentations.” 

@ “Develop new rate-incentive 
packages for your real estate 
accounts.” 

@ “Conduct specific staff train- 
ing to develop a better understanding 





of the real estate business.” 

Automotive advertising is being 
fought for by radio, television and 
cable stations, as well as by the auto 
traders, which accounted for $300 
million in used-car advertising. 

Newspapers also have competition 
for recruitment advertising, a $3-bil- 
lion business, Anderson said. 

For example, one competitor is 
“Career News, currently a 16- to 20- 
page editorial tabloid that is 50% 
recruitment advertiser-supported. 
This new monthly tab product is dis- 
tributed in much the same way as 
homes magazines in supermarkets, 
motels and other retail locations.” 

To meet the competition, Anderson 
suggested newspapers first meet with 
local and regional employment adver- 
tisers to determine if they are satisfied 
with the results of their newspaper 
advertising. “If they complain about 
a shortage of good people, that could 
be a sign of trouble,” he said. 

Also, Anderson suggested “creat- 
ing and marketing a new employment 
product of your own, especially if you 
are hearing advertisers complain 
about results.” 

To increase newspapers’ 64% share 
of all vendor co-op dollars, Frank 
Hennessey, vice president/co-op 
advertising sales, suggested making 
co-op packages simpler and easier to 
buy, cutting back on the paperwork, 
offering more vertical promotion 
packages, and working together with 
retailers and manufacturers to be 
more aggressive and innovative. 


Ann Arbor daily 
names ad agency 


The Ann Arbor (Mich.) News has 
named Kane and Kane Inc. as its 
advertising agency. 

Kane and Kane will work with the 
News on intensifying its marketing 
activities, including a multi-media 
campaign to reach current and pros- 
pective readers. 

In.conjunction with the marketing 
effort, the News plans to increase its 
coverage of local events and issues. 


SFW names two 
vice presidents 


Sawyer Ferguson Walker Co., 
Inc., the newspaper advertising rep- 
resentative firm, has named John M. 
Kephart and Grenville N. Willis vice 
presidents of the company. 

Kephart is SFW’s Los Angeles 
regional manager. Willis is the com- 
pany’s Boston regional manager. 
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Ingersoll Newspapers Inc., headed 
by Ralph Ingersoll II, said it is selling 
five of its smaller dailies in order to 
concentrate on its larger newspaper 
markets. 


The newspapers being sold range in 
circulation size from 19,000 daily to a 
little more than 2,000 daily. 


Terms of the sales were not dis- 
closed. 


Four INI dailies are being sold to 
American Publishing Co., the U.S. 





subsidiary of Toronto-based Hollin- 
ger Inc. They are the South Haven 
(Mich.) Daily Tribune with about 
2,000 daily circulation, the Jonia 
(Mich.) Sentinel-Standard with about 
4,200 daily circulation, the North 
Tonawanda News in Tonawanda, 
N.Y., with about 14,300 daily circula- 
tion and the North Adams (Mass.) 
Transcript with about 10,500 daily cir- 
culation. 

INI is selling the Asheboro (N.C.) 
Courier-Tribune, with about 19,000 





Ingersoll to sell! five smaller dailies 


daily circulation, to Donrey Media. 

Ingersoll did not disclose what it 
plans to do with the proceeds of the 
sales. 

Moody’s Investor Service recently 
downgraded INI’s debt rating from 
Bi to B3, saying the company was 
hampered by the start-up costs of the 
St. Louis Sun and suffered from a 
“minor erosion” of advertising 
revenues in 1989 that was expected to 
continue in 1990 (E&P Dec. 16, 1989, 
Pt): 





By Mark Fitzgerald 


In a move that symbolizes the 
growing importance — and 
independence — of newspaper op-ed 
pages, opinion page editors are con- 
sidering forming their own associa- 
tion. 

Op-ed page editors from around the 
couniry will meet in Minnesota some- 
time in April to take a serious look at 
the possibility. The editors say their 
pages are increasingly managed inde- 
pendent of the traditional editorial 
page editor as they have grown in size 
and reader popularity. 

“So many of the larger papers in 
particular now have separate op-ed 
editorial pages that are not under the 
editorial page editor,” said Phillip 
Joyce, “Commentary” page editor 
for the Philadelphia Inquirer. 

Still, when the op-ed editors meet, 
Joyce said, they will consider a wide 
range of options, including join- 
ing in some way with the existing 
National Conference of Editorial 
Writers. The impetus to form an op- 
ed organization came from a seminar 
on opinion pages that Penn State Uni- 
versity conducted last April, Joyce 
said. 

“We found we had an awful lot to 
say to each other — and we didn’t 
want it to end right there.” 

So in October, about 30 op-ed edi- 
tors, representing most of the nation’s 
biggest newspapers, met in Philadel- 
phia with the rather general aim of 
exchanging views and possibly for- 
malizing ties. 

Unfortunately, the conversations 
went so well, Joyce said, that by the 
end of the sessions everyone was too 
tired to put anything very formal into 
action. Since then, a panel of editors 
has been formed to explore the orga- 
nizational options. 








The panel is keeping all options 
open, Joyce said. He added that the 
op-ed editors also hope to hear from 





“I’m interested in 
editorials, but it’s not 
really my job.” 





top officers of the National Confer- 
ence of Editorial Writers at the Min- 
neapolis meeting. 

About a third of the editors who 





Op-ed editors mull forming their own organization 


met last October in Philadelphia are 
already NCEW members because they 
are editorial page editors or editori- 
al writers who oversee their paper’s 
op-ed page, Joyce said. Many more, 
however, are like Joyce himself, who 
has never been a NCEW member. 

“I didn’t really want to go to a 
convention and just talk about edito- 
rials,” he said. “I’m interested in 
editorials, but it’s not really my 
job.” 

A specific date and place for the 
Minnesota planning meeting has not 
yet been set, Joyce said. 


Supreme Court refuses to review 
appeal in Fairness Doctrine case 


The U.S. Supreme Court has shot 
down an attempt to revive the Fair- 
ness Doctrine, which required broad- 
casters to cover public issues and to 
present opposing viewpoints. 

The court Jan. 9 refused to review a 
1984 appeal by a Syracuse, N.Y., 
peace group that was not allowed to 
respond to television editorials pro- 
moting a nuclear power plant. 

With a plethora of new media mak- 
ing it obsolete, the Federal Communi- 
cations Commission in 1987 threw out 
the rule it made in 1949 to assure that 
then-scarce airwaves benefited the 
public. 

Though never used to deny a broad- 
caster’s license, it stood as a govern- 
ment-imposed control over media 
content that applied unevenly to 
broadcasters, not newspapers. 

The appeal was opposed by the 
National Association of Broadcasters 
and the Reporters Committee for 
Freedom of the Press on grounds the 
First Amendment to the Constitution 





prohibits the government from regu- 
lating the content of speech. 


Bills pending in Congress would 
make the Fairness Doctrine law, but 
their success is doubtful. 


Two Pulitzer papers 
to be marketed 
as one ad buy 


The Southtown Economist, a stan- 
dard-sized newspaper, and the News 
Marketer, a tabloid-sized shopping 
guide, will be marketed to advertisers 
as one buy, announced Pulitzer Pub- 
lishing Co., which owns both publica- 
tions. 

The combination buy will give 
advertisers “saturation coverage of 
over 60 communities in the south 
Chicagoland market,” said Donald 
Gunn, vice president of marketing for 
the Economist. 
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The National Association of Black 
Journalists has canceled a quarterly 
meeting of its board of directors in 
Phoenix, Ariz., after learning that the 
state probably will rescind its obser- 
vance of Martin Luther King’s birth- 
day Jan. 15. 

The NABJ meeting was scheduled 
for Jan. 12-14. It will now be held Jan. 
26-28 at the Beverly Hilton in Los 
Angeles. 

“At considerable cost to NABJ we 
have canceled our plans to conduct 
professional business in Arizona 
because we cannot in good con- 





science spend our money and do bus- 
iness in a state which has shown 
repeatedly that it will not commemo- 
rate the values of truth, freedom and 
justice that the Rev. Dr. Martin 
Luther King Jr. so courageously 
embodied,” said NABJ president 
Thomas Morgan III. 

The Jan. 15 holiday was approved 
last year by the Arizona Legislature 
and signed into law by Gov. Rose 
Mofford. it would have taken effect 
this year, but Jim Schumway, Arizo- 
na’s secretary of state, said his office 
received almost 79,000 petitions call- 





NABJ protests canceling of King holiday in Arizona 


ing for a statewide vote in the fall on 
the holiday observance. 

Only 43,350 signatures were 
needed to put the issue on the ballot. 

“It boggics the mind that in this day 
and age a small group of people in 
Arizona still cannot accept a holiday 
to honor an African-American who 
gave his life to remind us that we are 
all God’s children,” Morgan said. 

Phoenix, a charter city, is not 
affected by the state’s action. The city 
has been celebrating King’s birthday 
for the past six years and will continue 
to do so. 





Tim Giago, an Oglala Sioux who is 
editor of the weekly Lakota Times in 
Rapid City, S.D., has returned the 
H.L. Mencken Writing Award he 
won in 1985 to protest the racist and 
sexist remarks the late Baltimore Sun 
columnist made in his private diary. 


Mencken died in 1956, but his will 
prevented the publication of the dia- 
ries until 25 years after his death. 

The diaries, covering the years 
1930-48, revealed Mencken privately 
harbored anti-Semitic, anti-feminist 
and anti-black sentiments. 

Giago said he has already returned 
his award to the Sun and is contem- 
plating returning the $2,500 cash prize 
to the newspaper as well. As an alter- 
native, he may donate the money to 
Project Recovery, an anti-alcoholism 
program at the Pine Ridge Reserva- 
tion. He said he will not keep the 
money. 

Mencken’s remarks in the diaries 
“fly in the face of everything I believe 
in,” Giago said. “I’ve spent a good 
part of my career fighting racism.” 

During the awards ceremony, 
Giago sat next to Coretta Scott, 
widow of the Rev. Dr. Martin Luther 
King Jr. Referring to an entry in the 
diary in which Mencken opined that 
black women lacked intelligence, 
Giago wondered if Mrs. King would 
have been sitting on the dais that day 
“if she knew what he said about black 
women.” 

The quote from the diaries was: “It 
is impossible to talk anything resem- 
bling discretion or judgment to a col- 
ored woman. They are all essentially 
childlike, and even hard experience 
does not teach them anything.” 

When the contents of the Mencken 








diaries were made public recently, 
Sun publisher Reg Murphy told E&P 
he had considered canceling the 
award but decided against it. “You 
don’t throw away ail of the wonderful 
work of a man like Mencken that was 
in the public domain because of the 
private venom,” Murphy stated. 

However, Giago said he believes 
the Mencken Award should be 
stopped because it honors someone 
who, at heart, was a racist. 

“What I see happening now [is] a 
lot of journalists coming up with all 
sorts of flimsy reasons to support his 
beliefs . . . saying he was a product 
of his time, defending him purely 


El Espectador fund 


The drive to raise $2.5 million to 
help El Espectador of Bogota, Colom- 
bia, rebuild after a bombing attack by 
the drug cartels has exceeded its goal, 
according to Bill Williamson, execu- 
tive director of the Inter American 
Press Association. 

Pledges now total around $2.7 mil- 
lion, he said, and about $1,050,000 of 
that amount has already been for- 
warded to Ei Espectador. 


Papers 


Lansing, Ill.’s 107-year-old Daily 
Calumet took the name of its Chicago 
sister newspaper, the Daily South- 
town Economist, on Jan. 2. 

Pulitzer Community Newspapers 
Inc., which has owned the evening 
papers since September 1987, said the 
name change reflects the improve- 
ments in production and editorial con- 
tent over the last two years. 











Giago returns his Mencken Award 


because he was a good journalist. | 
don’t buy that. Adolf Hitler was a 
product of his time.” 


Giago said no one at the Sun has 
contacted him since he sent back the 
award. 


Sun spokeswoman Ann T. Gallant, 
said the newspaper regretted Giago’s 
decision to return the award. She said 
the Sun has formed a committee to 
determine the impact of Mencken’s 
diaries on the award. 


“We will continue to honor writing 
with the style, courage and bite of 
Mencken’s newspaper work,” Gal- 
lant added. 


drive exceeds goai 


The fund raising is a joint effort of 
IAPA and the American Newspaper 
Publishers Association. Alvah Chap- 
man, former chairman of Knight-Rid- 
der Inc. and a former ANPA chair- 
man as well, is heading the drive. 

Last September, a bomb planted by 
agents of the cocaine cartels killed 
one staffer, wounded 80 others and 
did extensive damage to the building 
and computer system. 


merge 


With the combined names, the 
papers will also be able to combine 
the circulations of the smaller Daily 
Calumet — which reported a daily 
circulation of 11,951 in the latest 
Audit Bureau of Circulations FAS- 
FAX — with the much larger South- 
town Economist, which reported a 
daily circulation of 44,187 and a Sun- 
day circulation of 60,046. 
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By Andrew Radolf 


Alan Abel, who has made a career 
of hoaxing news organizations and 
once hoodwinked the New York 
Times into printing his obituary, has 
added some New York television sta- 
tions and the New York Post to his list 
of victims. 

Abel took advantage of the keen 
state of anticipation gripping New 
York as the populace waited to learn 
who had won the state’s $35-million 
Lotto prize. 

The drawing was Saturday night, 
Jan. 6. By having a friend contact 
news organizations the next day, 
Abel learned that lottery officials 
were saying there was a single win- 
ning ticket that had been bought in 
Westchester but that no winner had 
come forward. 

Sunday afternoon, a woman using 
the name Charlie Taylor notified 
news organizations by fax from the 
Omni Hotel that she was the winner 
from Dobbs Ferry in Westchester and 
was celebrating at a suite in the hotel. 
The woman was really a professional 
actress named Lee Chirillo. 

There was no confirmation on Sun- 
day night from lottery officials that 
Charlie Taylor was the winner. 

UPI and Reuters did not put out a 
story because there was no official 
confirmation. 

AP put out a story saying there was 
only one winning ticket sold for the 
$35-million jackpot, but a couple of 
graphs down the story also noted: 
“Although no one produced the win- 
ning ticket at the lottery office in Man- 
hattan, or Long Island, a woman in 
New York is celebrating at a midtown 
Manhattan hotel claiming to hold that 
ticket.” 

An early AP dispatch, which New 
York editor Sam Boyle described as 
“an incorrect version filed by an edi- 
tor” did not say that the woman had 
failed to produce any evidence of the 
winning ticket. Taylor said the ticket 
was hidden for security reasons. 

AP put out an “urgent” notice 
alerting subscribers that Taylor had 
not produced any evidence of the win- 
ning ticket and then added such a 
paragraph to its story, Boyle said. 








The AP reporter’s questioning the 
lack of evidence resulted in Taylor 
coming up with what she said was a 
photocopy of the winning ticket that 
was shown to reporters arriving at the 
suite in response to the AP wire 
report. 

Reporters arriving for the party 
found Taylor joyously throwing 
money out the hotel window and 
‘ ¢rving champagne. On hand were a 
number of “friends” vouching for her 
identity. 

The New York Times, New York 
Newsday and several of the television 
stations reported the woman’s claims 
to be the winner, but also warned 
that Lotto had not confirmed she was 
the winner. 





Hoaxer strikes again 


Dupes New York Post and some television stations into carrying a 
story on a bogus winner of the $35-million New York Lotto prize 


reporter Ingrid Devita to cover the 
story. She had once taken a course on 
practical jokes with Abel and recog- 
nized him immediately. 

Abel confessed to her what he was 
up to, and the Daily News was able to 
expose the deception on its own 
replated front page showing a photo 
of Chirillo holding up the photocopy 
of the phony ticket under the headline 
“IT’S A HOAX.” 

“There was luck involved that she 
recognized the guy, but it was just 
good journalism,” said Daily News 
managing editor Matthew Storrin. 

He said the News was skeptical 
about the woman “from the begin- 
ning,” and the city desk decided to 
send Devita over to investigate. In the 





Abe! confessed to her what he was up to, and the 
Daily News was cable to expose the deception on its 


own replated front page... 





The New York Daily News in early 
editions also noted the lack of confir- 
mation in reporting Taylor’s claimina 
few graphs in the middle of a story 
noting that the lottery had been won 
by a single ticket. 

But stations WNBC-TV and 
WWOR-TV proclaimed Taylor was 
the lottery winner without alerting 
viewers to the lack of confirmation 
from Lotto officials. WABC-TV, 
broadcasting live from the hotel suite, 
congratulated the woman on the air. 

The New York Post went to town 
with the story. The tabloid replated its 
front-page to show a picture of Taylor 
and the headline: “$35M AND 
SHE’S SINGLE.” 

The replated front-page ran in 
about 20% of the Post’s press run. 
The Lotto story bumped the football 
Giants’ overtime loss to the Los 
Angeles Rams in the playoffs from the 
front page. 

Abel later said he had planned to 
keep the hoax going until Tues- 
day — the day he figured the real 
lottery winner would probably be 
announced. However, he didn’t 
count on the Daily News sending 





room, all she saw was the same cele- 
bration as everyone else, Storrin said, 
but then Devita noticed a door that 
said “Do Not Disturb.” Naturally, 
she opened it, “and that’s when she 
found Abel,” Storrin said. 

“There was no way to confirm the 
story at that time of night,” said Post 
managing editor Lou Colasuonno. 

Colasuonno said the Post was skep- 
tical of the woman’s claims because 
she had failed to show the AP a copy 
of her winning ticket, but he made the 
decision to run it on Page One any- 
way. 

One of the reasons, he said, was 
competitive pressure since the story 
at that point “was all over tv. Tv went 
crazy with it.” 

Another reason for his decision, he 
said, was that it was “a fun story” 
with little downside risk of lasting 
damage “to any person or institution. 
There’s no lasting effect, except to 
our reputation. I guess we got sullied 
a bit.” 

He added that if it had been “a 
damaging story, we would have been 
that much more careful.” 

(Continued on page 19) 





EDITOR & PUBLISHER for January 13, 1990 











By Mark Fitzgerald 


In recent weeks, Detroit’s newspa- 
pers have been calling increased 
attention to their own tenuous con- 
nection to the Lincoln Savings and 
Loan failure: Detroit Newspaper 
Agency head William J. Keating. 

Wiliiam Keating, who as DNA 
chief executive officer oversees the 
joint business and production opera- 
tions of the Detroit News and Detroit 
Free Press, is also the brother of 
Charles H. Keating Jr., whose opera- 
tion of the collapsed Irvine, Calif., 
financial institution sparked a con- 
troversy that now embroils five U.S. 
senators, including Michigan’s 
Donald Riegle. 

William Keating was also named in 
the $1.1-billion civil suit that is 
another spinoff of the Lincoln Sav- 
ings failure. 

Government lawyers on Dec. 29 
dropped the charges against William 
Keating and several other family 
members. He was charged along with 
other members of the board of direc- 
tors of American Continental Corp., 
the parent corporation of Lincoln 
Savings. 

The civil suit was apparently 
dropped against William Keating 
because he served only very briefly 
on the board and had no significant 
involvement in the company. 

William Keating was dropped from 
the suit without prejudice which, 
according to Chester Kamin, Keat- 
ing’s Chicago lawyer, means it is pos- 
sible, though unlikely, that Keating 
could be reinstated as a defendant. 


William Keating, as he has done 
throughout the case, declined com- 
ment on this latest development. 

Just by sharing a surname with 
Charles Keating, however, the JOA 
head has become a subject of head- 
lines in Detroit. 

In fact, in a recent Detroit News 
front-page headline, William Keating 
was identified as “JOA’s Keating.” 

Soon after the Lincoln Savings fail- 
ure became major news, both papers 
began to explore Keating’s role. 

The Free Press, for example, noted 
that it was the first to report that Wil- 





William J. Keating 


liam Keating had been named in the 
civil suit. 

When, after the JOA was 
approved, the News assigned 
reporter Jon Pepper to write a profile 
of William Keating, the questions 
about the Lincoln Savings connection 
were apparently sufficiently upsetting 
that Pepper later reported that Keat- 
ing “declared the interview over and 
escorted me out of the office.” 





The Keating connection 


Staffers at two Detroit newspapers express concern over JOA 
head Wiiliam Keating’s involvement in the Lincoln Savings case 


with our readers, were we telling our 
readers about the fact that there is this 
family connection, as it were, 
between DNA and Lincoln,” Grimm 
said. 

To deal with the rumors, executive 
editor Heath J. Meriwether and sev- 
eral editors in charge of the story cov- 
erage met with about two dozen 
newsroom employees. 

“It was a pretty good thing to do, 
although it was awkward . . . It was 
one of the more unusual meetings I’ve 
been to. It was somewhat confronta- 
tional,” reader representative Grimm 
said. 

Grimm said there are now “far 
fewer rumors” in the newsroom 
about the coverage as a result of the 
meetings. 

For his part, Meriwether said he did 
not know whether the meeting satis- 
fied the news staff. 

“After all, we pay ’em to be skepti- 
cal,” he said. 

Meriwether dealt with the issue ina 
long Sunday op-ed column Dec. 17. 

In it, Meriwether revealed that 
Free Press publisher and chairman 
Robert J. Hall — who is also one of 
five Detroit Newspaper Agency 
board members — had written a 
memo to eliminate any appearance of 
conflict of interest in the coverage of 
Lincoln Savings and any Keating con- 








To deal with the rumors, executive editor Heath J. 
Meriwether and several editors in charge of the story 
coverage met with about two dozen newsroom 


employees. 





At the Free Press, newsroom 
rumors began to spread alleging that 
the paper had softened — or 
spiked — this or that story, reader 
representative Joe Grimm said. 

“The two primary concerns 
seemed to be, first, were we doing 
enough to report the story, that is, to 
check it out ourselves . . . to find out 
the extent of the Keating family 
involvement, and the second question 
was, were we being up-front enough 





nections. 

“I have not been and should not be 
involved in any decisions on covering 
Charles Keating, Lincoln Savings & 
Loan or William Keating. You, as 
executive editor, should have the 
final decision pertaining to this cover- 
age,” the memo reads. 

Meriwether said his paper has been 
covering Lincoln Savings aggres- 
sively, and that William Keating has 

(Continued on page 27) 
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LEGAL BRIEFS 





Divorce reporting 
ban is unjustified 


An Alberta law that restricts 
reporting of divorce cases is an unjus- 
tified infringement of freedom of the 
press, the Supreme Court of Canada 
ruled. 

The Court split 4-3 in the ruling, 
made on an appeal by the Edmonton 
Journal, which attacked the restraints 
as an unjustifiable ieash on the press. 
Other provinces also restrict report- 
ing in divorce cases. 


“The press must be free to com- 
ment and report upon court proceed- 
ings to ensure that the courts are in 
fact seen by all to operate openly in 
the penetrating light of public scru- 
tiny,” Justice Peter Cory said in the 
ruling. 

He said any need to protect the 
privacy of divorcing couples and their 
children could be accomplished by a 
less sweeping law. 

The Journal’s case focused on pro- 
visions by the Alberta Judicature Act 
passed in the mid-1930s after Premier 
John Edward Brownlee resigned as 
he was being sued for seducing his 
secretary. 

At the time, Liberals in Alberta 
suggested the restraints were aimed at 
helping the United Farmers Party 
government suppress bad publicity 
about the party. 

A newspaper was convicted of con- 
tempt of court for its reporting of the 
Brownlee case. 

The Alberta government said the 
law was based on one passed in 
England in 1925. The English law was 
aimed at gagging the so-called penny 
press, which fed on sensational 
divorce reporting. 

— CP 


Moving news rack 
is unconstitutional 


The city of Pierre, S.D., violated 
the constitutional rights of the 
publisher of a singles’ newspaper by 
moving one of his news racks away 
from a busy intersection, a federal 
court judge ruled. 

Two city ordinances used as an 
excuse to relocate the news rack are 
unconstitutional because they 
infringe on freedom of speech, U.S. 
District Judge Donald Porter said. 

Newspaper racks are protected by 
the free-speech provision of the U.S. 








Constitution but may be required to 
be a minimum distance from the curb 
or each other, Porter said in his ruling 
Dec. 14. They also may be restricted 
in size and limited to a certain number 
in each location, he said. 


But, he said, “because the circula- 
tion of newspapers through news 
racks is protected First Amendment 
activity, an ordinance that permits 
boundless discretion to determine the 
placement of news racks is legally 
inadequate.” 

Porter said Mayor Grace Petersen 
and the city also violated the due pro- 
cess clause of the Constitution by 
moving the Solo RFD news racks 
about 50 feet without first notifying 
owner Harlan Jacobsen of Sioux 
Falls. 

The judge ordered that Jacobsen be 
paid damages for the loss of newspa- 
per sales. 


The monthly newspaper carries ads 
by people seeking companionship, 
Jacobsen says. It sells for $1 a copy in 
South Dakota, North Dakota, Minne- 
sota, Missouri, Iowa, Nebraska and 
Illinois. 

The news rack was first chained to 
a utility pole in front of the federal 
building in Pierre, but Jacobsen later 
moved it about 50 feet to an intersec- 
tion. City workers moved it back, and 
the mayor then told Jacobsen the rack 
posed a hazard to both pedestrians 
and motorists at the intersection, 
court records said. 

Two local ordinances require 
streets and sidewalks to be free of 
obstructions. 

— AP 


Globe chalienges 
law restricting info 
in criminal records 


The Boston Globe and an investiga- 
tive reporter filed a federal lawsuit 
Dec. 11 charging that a Massa- 
chusetts law restricting access to cer- 
tain criminal records is unconstitu- 
tional. 

“We’re seeking to allow the public 
to have a meaningful way of exercis- 
ing its constitutional right of access to 
closed criminal case files,” said attor- 
ney E. Susan Garsh. 

The law was enacted in the early 
1970s in an effort to enhance rehabili- 
tation by increasing the privacy of 
prison inmates. It makes the records 
of criminals secret once they enter the 
prison system. 





The Globe’s suit targets a provision 
of the law that denies the public 
access to alphabetical indexes of 
closed cases at county courthouses. 
Without defendant’s name and a case 
docket number, reporters and 
researchers can locate documents 
only by sifting through thousands of 
files that are not alphabetized or orga- 
nized chronologically. 

Garsh said denying access to the 
index makes access “fairly illusory.” 

The Globe’s complaint outlines 
several instances when the paper’s 
“Spotlight Team” was stymied by the 
law, particularly team editor Gerard 
M. O’Neill’s frustration with trying to 
gather information on the drug con- 
viction of a Chicopee police officer. 

“The situation in Hampden County 
was pretty severe,” O’Neill said. 
“You have newspaper clippings stat- 
ing that a Chicopee police officer had 
been found guilty of using drugs on 
duty and that he had been sentenced 
to jail, [but] we could not find out 
what the jail term was” because of the 
law. 

In another instance, O’ Neill asked 
to see two court dockets. A local clerk 
refused to look up the case numbers in 
the alphabetical index, but granted 
him access to a vault full of records. 

“Trying to locate the two files in 
that fashion would have been unduly 
burdensome, oppressive, practically 
impossible, prohibitively expensive, 
extremely time-consuming and labor- 
intensive,” the suit said. 

Legislation to lift the law’s secrecy 
provisions had been approved by the 
Massachusetts House and now is 
before the Senate. 

— AP 


Ga. daily sues for 
child abuse records 


The Atlanta Journal-Constitution 
has filed a suit against Georgia’s 
Department of Human Resources 
over the agency’s refusal to turn over 
records of 51 abused and neglected 
children who died last year while 
under the state’s protection. 

The newspaper says the refusal to 
provide the records violates the 
state’s Open Records Act and wants 
an injunction ordering the DHR to 
open the files. 

Attorney General Michael J. Bow- 
ers last September denied the news- 
paper’s request for the documents, 
saying turning them over would vio- 
late the state’s confidentiality law. 


(Continued on page 37) 
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Hoax 
(Continued from page 15) 





Paula Walker, assistant news direc- 
tor at WNBC-TV, said the station has 
tightened its news procedures as a 
result of the hoax. She said the station 
was “vulnerable” on a Sunday night 
when less people are on duty. 

“We didn’t have enough checks in 
place,” she said. 

In the future, WNBC-TV will have 
a news manager more involved on 
Sunday nights in news selection. 

Walker added that the station also 
has now an after-hours number to 
reach Lotto officials, who could not 
be reached Sunday night. 

Walker said WNBC went with the 
report Sunday night because it was “‘a 
feel-good story” on the day the 
Giants’ quest for the Superbowl 
ended abruptly in overtime. 

WWOR-TV spokeswoman Ellen 
Morgenstern said that since the sta- 
tion’s newscast went on earlier than 
the others at 10 p.m., all it did was rip 
and read the AP story. 

“We based our news story on the 
AP wire,” she said. “Had they put 
any type of disclaimer in it, we would- 
*ve as well.” 








Abei’s media hoaxes go back more 
than a decade. In 1980, he got the 
Times to print his obituary by having 
a dozen associates attest to his death. 
In 1988, several news organizations 
including the Miami Herald the BBC 
and New York magazine printed sto- 
ries about Omar’s School for Pan- 
handlers, with Abel playing the lead 
role. Chirillo played the part of one of 
his students. 

Abel also got media coverage for 
his campaign to have animals clothed, 
including a demand that horses be 
made to wear Bermuda shorts 
because “a nude horse is a rude 
horse.” 

WABC-TV officials could not be 
reached for comment. 


Ridings to be Ford 
Foundation trustee 


Dorothy S. Ridings, publisher of 
the Bradenton (Fla.) Herald, has been 
elected to the Ford Foundation’s 
board of trustees. 

Ridings has been active for many 
years with the League of Women Vot- 
ers and was the organization’s presi- 


| dent from 1982-86. 
Announcing the Third Annual 


Investment Company Institute-American University 
Journalism Awards 


for Excellence in Personal Finance Reporting 


This program will recognize excellence in reporting during calendar year 1989 on personal finance and money 
management with an award of $2,500 in each of four categories: newspaper, periodical, television, and radio. 








Newsday lays off 
five employees 


Newsday has laid off five full-time 
employees in its promotions and com- 
munity affairs department. 

The layoffs marked the first time 
full-time employees had to be let go in 
the company’s 50-year history, 
according to Alberto Ibarguen, vice 
president for legal and human 
resources. 


Fourteen circulation employees 
were also reclassified from full-time 
to part-time, the newspaper said. 

Newsday has also eliminated 100 
other jobs through attrition over the 
past few months, Ibarguen said,, 
bringing staffing to about the same 
level as at the beginning of 1989 — 
3,100 full-timers and 1,200 part-tim- 
ers. 


The employee reductions were 
prompted by the weakness of the 
Long Island economy. At the Paine 
Webber Outlook for Media Confer- 
ence last December Times Mirror Co. 
president David Laventhol said 
Newsday’s revenues declined in 
1989, as well as its operating profits. 
The declines were the first in the 
tabloid’s history. 
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The American University 
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Newspaper 
Linda Stern 
Reuters Business Report 





Recipients of the 1989 awards were: 


Periodical 

William Giese & 
Priscilla Brandon 

Changing Times 


The awards are made for reporting on matters of personal finance, defined as all savings, spending, and invest- 
ment issues; opportunities and decisions that individuals face in determining and achieving personal financial 
objectives; and public policy issues relating to personal finance and money management. 


Television 
Larry Barker 
KOAT-TV, Albuquerque 


Radio 
Bruce Gellerman 
WBUR-FM, Boston 
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Newspaper will turn over ‘media event’ photos 


By M.L. Stein 


A Northern California newspaper 
may become involved in what could 
become the first prosecution under a 
new congressional ban on flag dese- 
cration. 

Bill Lynch, editor of the twice- 
weekly Sonoma Index-Tribune, said 
the local police department told him 
the FBI wants negatives of photos 
shot by a staff photographer of a pub- 
lic flag burning in the city of Sonoma’s 
main square. 

“I told them, ‘OK, get a 
subpoena,’ ” Lynch told E&P. 

The editor said that since no confi- 
dential sources were involved, he had 
no objection to giving the negatives to 
authorities. 

Jim Byrd, an El Verano contractor 
and father of four, phoned the Index- 
Tribune Dec. 15, telling the desk that 
he planned to burn a flag publicly. 

“He apparently wanted the world 
to know about it,” Lynch com- 
mented. 

The paper sent reporter Chase Wil- 
liams and photographer Richard 





Ammon to cover the event. 

At 4p.m., Byrd laid a flag in front of 
the nativity scene in Sonoma’s his- 
toric Plaza. He doused the flag with 
lighter fluid and set it afire. 

Byrd, a Vietnam veteran, displayed 
signs protesting U.S. involvement in 
Central America. He told Williams 
that torching the flag was a “spiritual 
matter” to him. 

Chuck Latting, an FBI spokesman 
in San Francisco, informed the Index- 
Tribune that the bureau has opened 
an official investigation into the flag 
burning. 

“This could end up as a test case for 
the new ban,” he added. “It seems to 
meet all the criteria for prosecution.” 

Latting said that after agents com- 
plete their investigation the matter 
will be turned over to the U.S. attor- 
ney general’s office for a decision on 
prosecution. 

The offense provides for a maxi- 
mum one-year jail sentence and a 
$100,000 fine on conviction. Williams 
quoted Byrd as being “shocked” that 
the FBI was considering filing 


Talking Newspapers 


Learn how leading newspapers are offering their advertisers more sales 
power, attracting readers and enhancing their position through voice 


information services. 


29 reasons why you should go to the Conference on Talking News- 
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charges against him. He said he had 
contacted the American Civil Liber- 
ties Union about the possibility of 
representing him. 

Sonoma police cited Byrd for hav- 
ing an open flame in the Plaza and 
have requested Index-Tribune photos 
of the incident. 

Lynch said he was told by Terry 
Francke, legal counsel for the Califor- 
nia Newspaper Publishers Associa- 
tion, that the paper would not be pro- 
tected under the state’s shield law if it 
decided to withhold the negatives 
from the FBI, since no confidentiality 
issue existed. 

Francke told E&P that the Califor- 
nia Supreme Court is currently con- 
sidering two cases in which the issue 
is whether a reporter’s observation of 
a public event falls under the shield 
law. 

In both cases, Francke continued, 
appeals courts have ruled that some- 
one who “creates a media event” 
should not expect the same protection 
as that given to a confidential source. 

The other side of the argument, 
the lawyer noted, is that a party in a 
lawsuit may want more information 
than was published in the newspaper 
and subpoena the reporter, who may 
not want te dislose everything he 
witnessed. 


Revenue officials 
are suspended for 
auditing columnist 


Two employees of the Massa- 
chusetts state Department of 
Revenue reportedly were suspended 
and a regional director reprimanded 
because of an income tax audit of 
Boston Herald columnist Howie 
Carr. 

Carr often is a harsh critic of Gov. 
Michael Dukakis. 

Robert Popeo, a lawyer represent- 
ing Carr, said the Revenue Depart- 
ment told him it had decided to drop 
the audit of Carr’s income for 1986 
and 1987. 

Betsy Houghteling, spokeswoman 
for the Department of Revenue, 
would not say if any action had been 
taken in the case, but added, “If in 
any case we discover favoritism or 
targeting, we’re obviously going to 
take action against the individuals 
involved.” — AP 
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Confidential info 
protected in W.Va. 


Journalists’ confidential sources 
and information they gather must be 
“highly material and relevant” and 
unavailable elsewhere before report- 


ers can be compelled to reveal them,. 


the West Virginia state Supreme 
Court says. 

The 5-0 ruling, released Dec. 20, 
overturned contempt citations 
against reporters Ron Hudok of the 
Evening Journal of Martinsburg and 
Natasha Singh of WXVA-FM in 
Charles Town, who had refused to 
testify at a hearing about Circuit 
Court Judge Thomas Steptoe Jr.’s 
decision to fire an employee. 

The case stemmed from Steptoe’s 
decision to fire magistrate clerk 
Linda Bufner in June. The judge said 
she publicly injected herself into a 
criminal matter pending before the 
court by talking to reporters. Steptoe 
had sought to force the reporters to 
testify about their conversations with 
Butner. 

Eight media groups, including the 
Associated Press and the West Vir- 
ginia Broadcasters Association, filed 
a brief supporting the newspaper and 





station. 

Page Burdette, editor of the Eve- 
ning Journal, said he hopes the issue 
will prompt lawmakers to pass West 
Virginia’s first “shield” laws for 
reporters. — AP 


Defamation suit’s 
dismissal is upheld 


The Minnesota state Court of 
Appeals ruled Dec. 12 that a lower 
court judge rightly dismissed a defa- 
mation suit brought by a public offi- 
cial against the St. Paul Pioneer Press 
Dispatch. 

The lawsuit had been filed by Ray 
Connelly, a Dakota County condem- 
nation commissioner. He alleged that 
statements in an Aug. 26, 1984, article 
that ran under the headline “Land 
Sale Conflicts Unresolved” were 
defamatory. 

According to the court opinion, the 
article said its authors had been 
informed of an FBI investigation of 
the condemnation process in Dakota 
County. It also identified apparent 
conflicts of interest and discussed the 
positions of several officials, includ- 
ing Connelly’s, on the alleged con- 
flicts. 





The trial court granted the newspa- 
per summary judgment because it 
determined Connelly failed to make 
an adequate showing of malice. 

— AP 


Restraining order 
dismissed in Ariz. 


A student politician who got a 
restraining order against a student 
journalist had the order dismissed. 

The request came in a joint motion 
filed by attorneys for Dennis Olp, stu- 
dent body president at Scottsdale 
(Ariz.) Community College, and Kent 
Davis, a reporter at the school’s Cam- 
pus News. 

Justice of the Peace Nancy Conner 
dissolved the order Dec. 15. 

Olp “just wants to get on with his 
life,” said Lane Oden, a lawyer for 
the Arizona. First Amendment Coali- 
tion who represented Davis. 

Olp was granted a restraining order 
Dec. 5 after he told Conner that Davis 
had harassed him and his family. The 
order banned Davis from going near 
Olp at home or on campus. 

Davis, who covers student govern- 
ment, maintained several articles he 

(Continued on page 27) 
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Reporter fights secrecy 


U.S. Supreme Court to weigh grand jury secrecy 
against the sanctity of the First Amendment 


By L. Wayne Hicks 


When reporter Mike Smith was 
called before a Charlotte County 
grand jury in March 1986, he was 
forced by Florida law to give col- 
leagues waiting outside a “no com- 
ment” about what went on behind 
closed doors. 

Smith’s continuing fight to write 
about the traditionally secret pro- 
ceedings of the grand jury will land 
him before the U.S. Supreme Court 
this month, as the nation’s highest 
court weighs the jury’s secrecy 
against the sanctity of the First 
Amendment. 

Oral arguments are scheduled for 2 





(Hicks is a staff writer for the Sar- 
asota [Fla.j] Herald-Tribune.) 








WoRrRKSHOP FOR JOURNALISTS 


Environmental Risk 
Reporting: 
The Science and 
the Coverage 


Thursday, February 15, 1990 
8:30 a.m. to 5:30 p.m. 
Hilton Hotel, Elmwood Room 
New Orleans, LA 


This workshop is specially designed 
to assist journalists in covering en- 
vironmental risk issues. It will ex- 
plore such topics as understand- 
ing chemical risks for communi- 
ties, comprehending environmental 
risk statistics and finding hidden 
environmental stories. Speakers 
include leading experts in risk com- 
munication and environmental 
coverage. Admission is free and 10 
travel fellowships for journalists are 
available. For further information 
about the workshop or fellowships 
contact Carol Rogers, Office of Com- 
munications, American Association 
for the Advancement of Science, 
1333 H St. NW, Washington, D.C. 
20005, 202-326-6440. 








p.m. on Jan. 16. 

Smith, then working as a reporter 
for the Charlotte (Fla.) Herald-News, 
wrote a series of articles in 1985 in 
which he claimed that the death of a 
man killed while hunting with the Lee 
County sheriff “was deliberately cov- 
ered up and made to look like a sui- 
cide.” 

William Bradley Jackman, 18, was 
killed by a single rifle blast on Dec. 30, 
1974, while hunting with then-Sheriff 
Frank Wanicka and others near the 
Charlotte-Lee county line. 

A suicide note and rifle were found 
next to Jackman’s body, but Smith 
contended that the rifle found by the 
body was not the one that inflicted the 
fatal shot and that Jackman’s body 
was moved after his death. 

A grand jury in 1976 ruled Jack- 
man’s death a suicide, as did the 
grand jury that Smith was subpoe- 
naed to appear before. 

Smith, now in the National Guard 
in Pennsylvania, could not be reached 
for comment. 





secrecy. 

The judge refused Smith’s request, 
and he took his case to the 11th Cir- 
cuit Court of Appeals. 

In a first in American law, the fed- 
eral court in February 1989 ruled the 
state law prohibiting grand jury wit- 
nesses to talk about their testimony 
even after the investigation is over 
violates the First Amendment. 

The Florida attorney general’s 
office appealed that ruling, and the 
U.S. Supreme Court announced in 
October that it would hear the case. 

“T really didn’: think it would go 
that far,” said Tampa, Fla., lawyer 
Gregg Thomas, Smith’s attorney. 
“The Supreme Court takes one in 
every 500 or 600 cases and hears only 
about 100 cases a year.” 

Kovachevich noted in her ruling 
that the grand jury system dates back 
to the Magna Carta in 1215. Waas said 
that means grand jury secrecy pre- 
dates the 1791 adoption of the First 
Amendment. 

Waas, who has never argued before 





The High Court’s ruling will have an effect outside 
of Florida. Sixteen other states have laws prohibiting 
a witness from disclosing grand jury testimony. 





“Mike Smith is the symbol,” said 
Florida Assistant Attorney General 
George Waas, who will argue the case 
for the state. “The issue is whether a 
witness may be free to disgorge other 
matters ...in a manner which is 
beyond judicial supervision and con- 
trol.” 

Florida law provides that anyone 
appearing before a grand jury may 
never reveal his testimony of any- 
thing else about the secret proceed- 
ings unless ordered to by the court. 
Violating the law is a first-degree mis- 
demeanor punishable by up to a year 
in jail or by a fine up to $5,000. 

Smith, who wants to write either an 
article or a book on the grand jury 
proceedings, asked U.S. District 
Judge Elizabeth Kovachevich in 
November 1987 to overturn the por- 
tion of the law relating to witness 





the U.S. Supreme Court, has fought 
against Smith’s request from the start 
and said that he thought the case 
might one day reach the High Court 
“because of the relative competing 
interests and values.” 


He said Florida opposes any court 
decision altering the grand jury law. 

“The state does not want anyone to 
open the door of the grand jury pro- 
cess,” said Waas, who worked briefly 
as a reporter for the Palm Beach 
(Fla.) Post and the Fort Lauderdale 
(Fla.) News in the 1960s. 

The High Court’s ruling will have an 
effect outside of Florida. Sixteen 
other states have laws prohibiting a 
witness from disclosing grand jury 
testimony. 

“T think the Court will find persua- 
sive the argument that most states in 
this country don’t find it necessary to 
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issue permanent censorship on peo- 
ple who have been involved in grand 
jury matters,” said St. Petersburg, 
Fla., attorney George Rahdert, who 
has practiced First Amendment law 
for 14 years and who represents the 
Sarasota (Fla.) Herald-Tribune and 
the St. Petersburg (Fla.) Times. 

However, Waas said that “each 
state is -ntitled . . . to adopt its own 
state policy” regarding grand jury 
secrecy just as each state is allowed to 
decide on whether capital punishment 
should be allowed. 

Thomas, who has been practicing 
First Amendment law for 11 years but 
who also has never appeared before 
the Supreme Court, argues that the 
grand jury is simply too secret. 

“Once you’re called before a grand 
jury there’s suspicion that you did 
something wrong when that may not 
be true at all,” Thomas said. 
“There’s just too much secrecy.” 


Thomas said the law should allow 
witnesses to talk about their grand 
jury testimony once the investigation 
is completed. 

Nine media groups have filed a 
legal brief supporting Smith’s posi- 
tion. Among them are the Reporters 
Committee for Freedom of the Press, 
the American Society of Newspaper 
Editors, the National Association of 





Broadcasters, the National Press 
Club and the Society of Professional 
Journalists. 

Their legal brief argues that Smith 
has already written about the case, so 
“prohibiting disclosure of his testi- 
mony would accomplish nothing.” 
They also note that the grand jury 
would never have been called if not 
for Smith “fulfilling his role of guard- 
ing against the miscarriage of 
justice...” 








Hollinger sells 
Southam shares 


Hollinger Inc., headed by Conrad 
Black, has sold its 5% stake in 
Southam Inc. 

The move ended speculation that 
Toronto-based Hollinger was con- 
templating a takeover bid. 

Hollinger acquired its stake in 1988 
over a period of three to four months, 
paying from $23 (Canadian) to $30 a 
share. 

The company’s 3.2 million shares 
in Southam were sold to two Cana- 
dian brokerage firms which resold the 
shares at $32.50 each to a number of 
buyers. 





Libel suit dismissed 


A divided Rhode Island state 
Supreme Court upheld the dismissal 
of a libel suit brought by a former 
legislator after a newspaper mistak- 
enly substituted his picture for that of 
a farmer charged with abusing ani- 
mals. 

Chief Justice Thomas F. Fay did 
not participate in the ruling released 
Dec. 15, leaving the court split 2-2 on 
the appeal by former Rep. R. Kevin 
Horan of Pawtucket. The tie vote left 
intact a lower court’s dismissal of his 
lawsuit against the Providence Jour- 
nal-Bulletin. 

Horan, who also alleged invasion of 
privacy, sued in 1982 after the news- 
paper ran his picture with an article 
about a North Kingstown farmer, 
Roger H. “Rocky” Horan, who was 
charged with 34 counts of abusing 
animals. 

The Journal published a correction 
the next day. 

A jury had begun hearing the case 
in July 1987, but Superior Court Judge 
Alice B. Gibney ruled that Horan, a 
public figure, had failed to prove the 
newspaper acted with actual malice, 
and she dismissed the lawsuit. 

The Supreme Court provided no 
information about the vote. — AP 
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|NEWSPEOPLE IN THE NEWS 








PuHILiP S. BALBONi, vice president 
and news director of WCBV-tv, Bos- 
ton, since 1982, is joining the station’s 
parent Hearst Corporation in a spe- 
cial assignment for Hearst president 
and chief executive officer, FRANK A. 
BENNACK Jr. 

Balboni becomes special assistant 
to the president for new projects as of 
Feb. 5 and will be succeeded at the 
Boston station by EMILY ROONEY, his 
deputy for the last eight years and 
veteran of 10 years in the news 
department. 

Earlier in his career, Balboni was 
an editor and correspondent for 
United Press International and prior 
to that, a reporter for the Richmond 
(Va.) Times-Dispatch. 


* * * 


JACK LOFTIS, vice president/editor 
of the Houston Chronicle, has been 
elected 1990 president of the Freedom 
of Information Foundation of Texas. 

Other newly elected officers are: 
PHIL RECORD, associate executive 
editor of-the Fort Worth Star-Tele- 
gram, vice president; HOWARD 
SWINDLE, metropolitan editor of the 
Dallas Morning News, treasurer; and 
KEITH SHELTON, journalist-in-resi- 
dence at the University of North 
Texas, secretary. 

Immediate past president RALPH 
LANGER, vice president/executive 
editor of the Morning News, will 
serve as board liaison. 


* * * 


Two new members of the Pulitzer 
Prize Board have been elected. They 
are: 

JAMES V. RISSER, director of the 
John S. Knight Fellowships for Pro- 
fessional Journalists at Stanford Uni- 
versity and professor of education; 
and WALTER RUGABER, president and 
publisher of the Roanoke (Va.) Times 
& World-News. 

They fill vacancies on the 18-mem- 
ber board created by the deaths of 
C.K. MCCLATCHY and HOWARD 
SIMONS. 

Risser won Pulitzers in 1976 and 
1979 for his national reporting for the 
Des Moines Register. A graduate of 
the University of Nebraska and the 
University of San Francisco School 
of Law, he practiced law in his home 
town of Lincoln, Neb., before turning 
to journalism. He earned a profes- 
sional certificate in journalism at the 
University of Nebraska in 1964 and 
joined the Register. He was the pa- 
per’s Washington burear chief in 
1976-85 and then moved to the Stan- 
ford faculty in 1985. 








MARY ANN NOCK, photo editor of 
the Phoenix Gazette for 12 years, has 
been promoted to assistant managing 
editor and will specialize in all visual 
aspects of the newspaper. 


Nock, who joined the staff in 1975, 
was graduated the previous year with 
a bachelor’s degree in journalism from 
Arizona State University. 


Gazette managing editor Pam John- 
son said Nock will guide work in the 
design and art departments to insure 
the newspaper’s continued growth in 
the visual field. 





Rugaber, a native of Macon, Ga., 
and a graduate of Northwestern Uni- 
versity with a journalism degree in 
1960, was a reporter for the Atlanta 
Journal and the Detroit Free Press 
before joining the New York Times in 
1965 as its Detroit correspondent. He 
subsequently was the Times’ south- 
ern correspondent and then in the 
Washington bureau as a reporter and 
deputy news editor. 

He moved to executive editor of the 
Greensboro (N.C.) Daily News & 
Record in 1978 and has been with the 
Times & World since 1982. 


* * * 


Two longtime advertising execu- 
tives with the Pittsburgh Press Com- 
pany, publisher of the Press and 
agency for the Pittsburgh Post- 
Gazette, WILLIAM MCCORMICK and 
CLAUDE WAITE, retired Dec. 31. 

McCormick, 65, general advertis- 
ing manager, began at the Pittsburgh 
Press Company in 1949 selling classi- 
fied ads at the front counter in the 
lobby after graduating from Washing- 
ton & Jefferson College with a degree 
in economics. In 1951, he transferred 
to retail sales and then to the national 
sales department, where he remained 
until 1961 when he was promoted to 
his present post as general advertising 
manager. 

Waite, 65, began at the company in 
1961 after three years with the Post- 
Gazette. He became sales supervisor 
when Press North started in 1977 and 
the following year became retail ad 
manager. 


— NEWSPEOPLE EDITOR 
LENORA WILLIAMSON 


PATRICK F. STICKEL became gen- 
eral manager of the Oregonian Pub- 
lishing Co., on Jan. 1, and as chief 
operating officer has responsibility 
for all aspects of the paper excepting 
the news and editorial departments. 

He is the second-eldest son of FRED 
A. STICKEL, publisher of The Orego- 
nian and president of the company, 
who announced the promotion. 

Stickel remains chief executive 
officer, president and publisher, and 
is responsible for the news and edito- 
rial departments along with editor 
WILLIAM A. HILLIARD, who continues 
to direct the news and editorial 
departments. 

The newly named general manager 
is a business administration graduate 
of the University of Portland and 
began at the paper 22 years ago, 
working in various departments and 
in retail and general advertising and as 
a sales representative and marketing 
manager in circulation. In 1987, he 
went to the New Orleans Times-Pica- 
yune for a year and a half as assistant 
to the publisher and then returned to 


Portland in his most recent post. 
* * * 


BARRIE HARTMAN, executive editor 
of the Boulder (Colo.) Daily Camera 
since 1983, has been promoted to 
senior vice president from vice presi- 
dent and will have a larger role in the 
overall operation of the newspaper. 

Alse in the group of senior execu- 
tive appointments, circulation direc- 
tor STEVE WEAVER was promoted to 
vice president/marketing and over- 
sees the advertising and circulation 
departments. 

Production director CRAIG WELLS 
was promoted to vice president/oper- 
ations and managing editor GARY 
BURNS was appointed a director. 
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WILLIAM A. O'NEILL is returning 
to the United States as senior vice 
president/human resources for 
News America Publishing Inc. 


The past three years, he has been 
responsible for Rupert Murdoch’s 
five British national newspapers 
and prior to that was executive vice 
president and general manager of 
the New York Post. 


O'Neill will be based in New 
York, coordinating and developing 
labor relation policies and 
employee training and exchange 
programs throughout News Corpo- 
ration’s worldwide operations. 








DAVID S. NEFT, most recently direc- 
tor of research for the Newspaper 
Division of Gannett Co. Inc., is now 
vice president/research. 

He joined Gannett in 1975 from 
consultant at Louis Harris & Associ- 
ates Inc. and advanced to senior vice 
president and then executive vice 
president. Neft holds master’s and 
doctoral degrees from Columbia Uni- 
versity. 

ANTHONY M. CASALE is rejoining 
Gannett Jan. 15 as director/research 
service. Prior to moving to the Gor- 
don S. Black Corp. in 1986 as vice 
president/general manager of Media 
Opinion and Research, Casale was an 
editor with the Rochester (N.Y.) 
Times-Union and USA Today. 


* * * 


EDWARD DARLING Jr. is the newly 
appointed publisher of the Natchez 
Democrat and president of Natchez 
(Miss.) Newspapers Inc. 

He replaces JOHN M. MATHEW, 
who remains president of Boone 
(Miss.) Newspapers, Inc., the Demo- 
crat’s parent company. 

Darling was executive editor and 
general manager of the Duncan 
(Okla.) Banner for nine years and 
prior to that, president and publisher 
of the Picayune (Miss.) Item. 


* * * 


The Inland Press Association has 
appointed ROBERT L. FRIEND, Ann 
Arbor, Mich., as director of research. 
He succeeds DON BEELOW, who is 
leaving Inland for specialized study at 
Northern Illinois University. 

Friend was director of marketing 
for CText Inc., Ann Arbor, and has 
worked in the computer industry and 
with newspaper computer applica- 
tions since 1973. 





CLIFFORD KRAUSS has joined the 
New York Times as night editor in the 
Washington bureau. 

A former Central American corre- 
spondent for the Wall Street Journal, 
he was the 1987-88 Edward R. Mur- 
row Fellow at the Council of Foreign 
Relations and is completing a book on 
Central America. 


* * 


Five Dallas Morning News adver- 
tising personnel were promoted to 
new posts on Jan.1. They are: 

MARVIN C. VEAL Jr., to executive 
advertising director; WILLIAM R. 
STARKS, ‘o advertising director; 
THOMAS R. SANDOZ, to advertising 
sales director; JERRY W. COLEY to 
retail advertising director and EILEEN 
V. DYER, to classified advertising 


director. 
* * * 


MARTIN TILL, formerly classified 
advertising manager at the Wilming- 
ton (Del.) News Journal, has been 
named advertising director at the 
Wausau (Wis.) Daily Herald. 


* * * 


SAMUEL R. GETT, has been named 
general manager of the weekly Gar- 
ner (N.C.) News. 

The 45,000-circulation paper was 
recently acquired by Ottaway News- 
papers Inc. from owner-publisher 
JOSEPH T. SAMPLE, who remains with 
the newspaper as executive editor. 

Gett has been general manager of 
Ottaway’s Allied News, Grove City, 
Pa., the past two years. He joined the 
group as an advertising intern at the 
daily Sharon (Pa.) Herald in 1982, 
became a retail ad representative and 
subsequently moved to Allied News 
as marketing director. 


REAR ADMIRAL ROBERT D. YANOW 
of Victoria is the newly elected chair- 
man of the British Columbia Press 
Council for a three-year term, begin- 
ning March 1. He succeeds IAN F. 
GREENWOOD of Kelowna, chairman 
since the council was formed in 1983. 

Admiral Yanow was commander, 
Maritime Forces, Pacific, before his 
retirement from the armed forces in 
1987 and currently is managing direc- 
tor of the Victoria Commonwealth 
Games Society. 

* * * 

MICHAEL P. SANDLER retired Dec. 
31 after 16 years as publisher of the 
Daily Racing Form. 

MARTIN SINGERMAN, president of 
the parent company, News America 
Publishing Inc., became president of 
the paper and WILLIAM H. WILLIAMS, 
general manager of the Racing Form’s 
Eastern edition, was promoted to 
national general manager. No one will 
assume the title of publisher. 

* * * 

RODERICK GUNN has been named 
promotion copy chief of Pulitzer 
Community Newspapers Inc., Chi- 
cago. 

He previously worked in the pro- 
motion department of the Chicago 
Sun-Times for 20 years and was 
responsible for print, broadcast and 
contest promotions. 

* * * 


TOM WOODEN has been appointed 
Sunday editor of the Schenectady 
(N.Y.) Gazette with responsibility for 
development and editing of the Sun- 
day paper. 

Wooden joined the Gazette in 1981 
as a reporter and has been an editorial 
writer the past seven years and is also 
responsible for the Saturday op-ed 
page. 

* * * 


JOHN F. SHEEHAN is the new editor 
of the Malone (N.Y.) Evening Tele- 
gram. 

He was a reporter for the Water- 
town (N.Y.) Daily Times, which is 
owned by the Johnson Newspaper 
Corp., Watertown. The company 
bought the Telegram in October 1988. 

*x* * * 

LyDIA Moore has been promoted 
to classified advertising manager of 
the Scottsdale (Ariz.) Progress, from 
classified/telemarketing phone room 
supervisor and classified outside dis- 
play. 

* * * 

PETER HOWARD, advertising 
account executive for three years at 
Imprint Newspapers, West Hartford, 
Conn., publisher of community news- 
papers in Connecticut and western 
Massachusetts, has been named cir- 
culation sales manager. 
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Roy D. CRaFtT, 81, former 
publisher of the Skamania County 
(Wash.) Pioneer and a publicist for 
the late Marilyn Monroe, died Dec. 25 
from emphysema and pulmonary 
edema. 

Craft was editor and publisher of 
the newspaper in 1958-1974 and after 
selling it continued writing his col- 
umn, “Talking It Over,” until his 
death. 

Craft had moved to Hollywood 
after Army service during World War 
II and worked as a Life magazine 
correspondent and then a publicist for 
Howard Hughes’ studio and for Mon- 
roe. 

* * * 


WALLACE MICHAEL CURREY, 50, an 
executive of the Newspaper Agency 
Corporation, Salt Lake City, died 
Dec. 4 at his home of cancer. 

He was a graduate of the University 
of Utah with a bachelor’s degree in 
accounting and worked for Utah 
Power & Light and as an accountant 
for the Cathedral of the Madeleine 
before joining the Newspaper Agency 
Corporation as an assistant control- 
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Curry moved to circulation and was 
appointed circulation director in 1977 
and marketing director in 1988. 

* * * 

CARTER OLIN LOWANCE, 78, a for- 
mer Associated Press newsman who 
left in 1947 to work for Virginia Gov. 
William M. Tuck and served the next 
five Democratic governors, died 
Nov. 16 of cancer. 

The Republican governor, Lin- 
wood Holton, broke the line of Demo- 
cratic succession and asked Lowance 
to stay, but he moved to an adminis- 
trative post at the College of William 
& Mary. 

* * * 

FRED LUTZ, 52, critic at large for the 
Toledo Blade, died Nov. 12 of an 
apparent heart attack. 

Lutz, who also edited the book 
review page, was known for opinion- 
ated reviews of literature, film and 
other art forms. 

He joined the Blade in 1966 after 
stints with the Army and the insur- 
ance industry. 

For four years, he was a general 
assignment reporter and also wrote 
movie and theater reviews and then 
transferred to the promotion depart- 
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ment, working there 12 years before 
becoming a full-time critic. 
His wife, Cheryl, is an assistant 
managing editor at the Blade. 
* * * 


JOHN MAZZIOTTA, 73, retired chief 
photographer for the Dallas Times 
Herald, died of a blood disorder on 
Nov. 15. He retired in 1979. 

Mazziotta worked for the Fort 
Worth Star-Telegram and the Dallas 
Morning News before moving to the 
Times Herald in 1960. 


* * * 


JAMES L. MILLER Sr., 93, publisher 
of The Missourian, Washington, Mo., 
since 1937, died Dec. 27 at St. John’s 
Mercy Hospital of complications of 
pneumonia. 

He was active with the newspaper 
until age 88, coming to the office 
every day, and retaining the title of 
publisher until his death. 

Miller was a pioneer in the weekly 
photo journalism field in Missouri and 
one of the first weekly editors to use 
news photos on a large scale. 

His career began in 1921 at the 
Atchison (Kan.) Globe for $12 a week 
after graduating from St. Benedict’s 
College. He worked as circulation 
manager for the Dubuque Daily Globe 
Tribune, and then joined the Kansas 
City Times and Star. 

In the 30s, Miller acquired the 
Waldo Southwest in suburban Kansas 
City and then the Milford (lowa) 
Mail, and in 1937, The Missourian — 
which acquired the Washington Citi- 
zen in 1956 — and began twice- 
weekly publication. 

Three of Miller’s children are 
active in the operation of The 
Missourian — William L., editor; 
Thomas L., advertising director, and 
John E., commercial printing man- 
ager. A fourth son, James L., who 
was photo editor, died in 1986. A 
daughter, Marian Hatcher, also lives 
in Washington. 

* * * 


JANICE E. NEWTON, 50, an adver- 
tising account executive for The 
Hampshire Gazette, Northampton, 
Mass., and earlier in a similar capac- 
ity for the Greenfield (Mass.) 
Recorder and the El Paso Times, died 
Dec. 18. 

* * * 

HAROLD NELSON STARBRANCH, 89, 
former business manager and con- 
troller of the New Haven (Conn.) 
Register, died Dec. 9 at the home of 
his son, Nelson B., in Houston. He 
was head of the business office of the 
newspaper from 1927 until retiring in 
1975 
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counseling.” Many practitioners do 
all 10 types of work. 

How many journalists are responsi- 
ble for more than a single function? 
Most of the journalists I know either 
write or edit, produce or manage. 
Few of them combine even two of 
those responsibilities. 

In one of my early newspaper jobs, 
I covered courts and politics. My edi- 
tor expected me to find out what was 
happening and to write about it. End 
of job description. If I worked a night 
or weekend, I got compensatory time 
off. 

Four years later, when I was hired 
to manage public relations for a 
major-league sports team, my duties 
involved writing news, compiling sta- 
tistics, arranging interviews, editing 
publications, supervising a speakers 
bureau, planning special events, 
making public-address announce- 
ments and scheduling the stadium 
organist. The job was that diverse. I 
often worked seven days a week, 
including many 15-hour days. 


(2) Practitioners have more goals to 
accomplish. 

The major responsibility of most 
PR practitioners is to develop and 
maintain good relationships with key 
publics. That means communicating 
with as many as a dozen different 
audiences, such as employees, cus- 
tomers and investors. PR people may 
be called on to inform, inspire, influ- 
ence or persuade an audience. They 
can be asked to endorse, promote or 
clarify a cause. 

What is the goal of most journal- 
ists? Simple: to inform the general 
public. 


(3) Practitioners do the journalist’s 
job plus their own. 

One expert says PR people provide 
half of the material used by the news 
media each day. If that is true, it 
means that PR people are working 
just as hard as journalists to deliver 
news, and performing their own PR 
jobs as well. 

Often it takes several days or weeks 
for a PR person to develop a story that 
journalists get into print or on the air 
within minutes or hours. 

I once spent two months preparing 
for a new-product announcement by 
my client. I had to interview product 
managers, supervise photo sessions, 
and write fact sheets, speeches and 
news releases. 

By the time our news conference 
was held, there was not much left for 
reporters to do. They listened to the 








speeches, asked a few questions, and 
rewrote my material for publication 
or broadcast. A few good reporters 
also talked to other sources about the 
story. Even then, the job was done in 
a matter of hours. 


(4) PR practitioners make more 
money. 

The 1989 median salary for senior 
reporters is $27,419, according to the 
American Society of Newspaper 
Publishers. The 1989 median salary 
for experienced PR practitioners is 
$39,413, according to the Public Rela- 
tions Society of America. 

That is a difference of almost 
$12,000 a year. 


I think PR people make more 
money because they work longer 
hours. In other words, they work 
harder. Modern media corporations 
such as Gannett can afford to pay 
salaries just as handsome as those 
offered by large oil companies such as 
Mobil, but reporters still do not make 
as much as PR people. 


Why? I think it is because journal- 
ists do not work as hard as PR practi- 
tioners, and employers know it. 
Those employers apparently believe 
the old saying that “Time is money.” 

Those are the reasons I believe 
journalists are better writers and that 
PR practitioners are harder workers. 
You may know journalists or PR prac- 
titioners who contradict these theor- 
ies. I do, too — several of them — 
but in my judgment those people are 
the exceptions that prove the rule. 





Letters 


(Continued from page 5) 





from trees than the recycled kind. 
Publishers should be pushing the fed- 
eral government for tax incentives to 
build deinking plants and to further 
technology that would make the 
prices equitable. 

So instead of holding back the recy- 
cling movement, publishers could be 
giving it a push and also take credit for 
saving trees that otherwise would be 
destined for front pages. Americans 
have shown a willingness to start 
recycling. Don’t hide behind the First 
Amendment on an issue to save 
money because it only dilutes the 
argument at a time when it already is 
under assault. 


DouG ABRAHMS 


(Abrahms is a reporter for the 
Washington Business Journal.) 








Legal 


(Continued from page 21) 





had written critical of Olp were fac- 
tual. 

The Campus News’ faculty 
adviser, Jim Martin, said he would 
have preferred to see the matter 
settled in court. “Any time you have a 
case of prior restraint, it should be 
challenged,” he said. 

Bill Dixon, president of the Valley 
of the Sun chapter of the Society of 
Professional Journalists, said he was 
gratified by Olp’s decision but still 
concerned over the ease with which 
he had obtained the order. 

— AP 





Keating 


(Continued from page 16) 





never been involved in the coverage 
in any way. 

At the Gannett Co.-owned Detroit 
News, editor and publisher Robert H. 
Giles also said that Keating had not 
been involved in coverage. Keating 
was a Gannett vice president and gen- 
eral counsel when picked to head the 
JOA. He still serves as chairman of 
the Cincinnati Enquirer. 

“We haven’t had any problem, 
either in the newsroom or with Bill,” 
Giles said. “We mention Bill when 
it’s appropriate.” 

Despite the attention William 
Keating has received from the Detroit 
press, both papers say the readers 
have apparently been uninterested in 
the angle. 

Free Press reader representative 
Grimm, for example, said he has 
received only two calls about the mat- 
ter: one from an opponent of the JOA 
and one from a friend of the opponent. 

“IT have not had a single phone cal! 
on this,” News editor and publisher 
Giles said. 


Ad index declines 


After showing a gain in October, 
the Help-Wanted Index dropped six 
points in November, according to the 
Conference Board. 

Ad volume fell in seven of the nine 
regions of the country measured. 
Only the East South Central and 
Mountain regions showed increases, 
1.4% and 5.5%, respectively. 

The Conference Board surveys 
help-wanted advertising volume in 51 
major newspapers across the coun- 
try. 
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NEWS/TECH 





By Jim Rosenberg 


The Telegram & Gazette condition- 
ally agreed to buy 18 acres in north- 
east Worcester, Mass., for a new 
facility. It is the sixth option consid- 
ered as a replacement to the paper’s 
downtown plant. 

The site would house a 120,000- 
square-foot production plant for new 
presses (scheduled to begin arriving 
in January), newsprint storage, mail- 
room operation and a fleet mainte- 
nance garage. The purchase is subject 
to issuing of land-use permits, after 
which a decision would be made on 
whether to include room for editorial 
and business operations as well, 
according to publisher Peter E. 
Thieriot. 


* * * 

The Orlando Sentinel broke ground 
for a $4-million, 64,000-square-foot 
regional production center in eastern 
Lake County, Fla., scheduled for 
completion in April. It will print 
regional editions of the newspaper 
and its Sunday magazine, Florida. 

In addition to housing production 
equipment valued at more than $2 
million, the new building will contain 
a 900-square-foot community meeting 
place. 


* * * 

The Record broke ground in Morris 
County, N.J., for its $100-million 
printing and distribution plant. It is 
expected to be completed by year’s 
end and go into production in early 
1991. According to the Record, 
presses at its Hackensack headquar- 
ters now operate at capacity. 

The paper said that with the new 
276,000-square-foot facility, its 
expansion can continue in Passaic 
and Morris counties, where most of 
its recent circulation growth has 
occurred. 

The plant, expected to employ 
about 250 people eventually, will 
likely be the first outside Asia to 
house Mitsubishi non-anliox keyless 
offset presses. The two presses repor- 
tedly will allow every page of a 36- 
page section to have color. Publisher 
Malcolm Borg said, “No newspaper 
press in the world has been built with 
that capacity.” According to plant 
manager Bob Murphy, the presses 
will allow both later deadlines and 








earlier delivery. 

Automatic newsprint roll prepara- 
tion and distribution will be provided 
by Idab Inc., which will also supply a 
computer-integrated system under 
the control of its own software run- 
ning on Digital Equipment Corp. 
MicroVAX hardware. Interfaces 
were designed in cooperation with 
Mitsubishi during the project’s pro- 
posal phase so that seven wire-guided 
Press Delivery Vehicles will auto- 
matically load the presses. 

A conveyor system brings rolls 
from the warehouse to the prep sta- 
tion and on to laydown. Idab’s new 
Gobble & Chop machine reduces the 
roll wrapper to easily baled strips 
at the prep station. The laydown area 
will be equipped with a custom- 
designed rack for storage and 
retrieval of press-ready rolls. Butt roll 
storage will be provided along the 
presses for fast changeover and part- 
roli handling. Waste bins at the 
presses will automatically be emptied 
in the waste room by the vehicles. 

The press delivery system also fea- 
tures automatic core removal, in 
which vehicles remove empty cores 
from reelstands and transport them to 
a core accumulation station. Power is 
to be supplied by a fiber-structured 
nickel-cadmium battery system that 
allows charging during normal opera- 
tion. Such “opportunity charging” 
makes 24-hour vehicle availability 
possible while saving the cost of a 
duplicate set of batteries and labor 
associated with a recharging sched- 
ule. 

* * * 

Arizona’s Western Newspapers 
Inc. has invested $3 million in two 
major building projects. Construction 
of a new, 16,000-square-foot central 
printing plant is nearing completion 
between Kingman and Bullhead City. 
Eleven reconditioned Goss Suburban 
presses with two folders will be 
installed. The facility will handle 
inserting and packaging for the six 
Western newspapers to be printed 
there and will continue the company’s 
contract printing business. 

Ground will soon be broken for a 
second plant of the same size near 
Prescott, where 15 Goss Community 
units and two folders will produce 
Western’s seven papers serving cen- 





Newspapers build for the 90s 


More plants planned, under construction and operating 


tral Arizona. Postpress and contract 
printing work will also be handled at 
the Prescott plant. 

* * * 

With home delivery now reaching 
six counties, the Schenectady (N.Y.) 
Gazette has moved into a new 
110,000-square-foot plant on the out- 
skirts of the city, part of a $15-million 
building program. The paper had 
reported its downtown quarters were 
so cramped some staffers shared 
desks. Their new home includes new 
computers and new furnishings. 

The move occasioned personnel 
changes that included the promotions 
of editor and vice president John E. 
N. Hume III to editor and publisher 
and assistant general manager Ernest 
R. Grandy to general manager. 

Grandy reported that on New 
Year’s day the redesigned and 
renamed Daily Gazette began printing 
at the new site. “The press was ready 
two days before we hit it, so that’s 
how close it was,” noted Grandy, 
adding that “it came out ail right.” 

The new plant houses Goss Head- 
liner Mark II letterpress equipment 
rebuilt by Publishers Equipment 
Corp. “We’re one of those rare news- 
papers in the country that’s decided 
to stay with letterpress,” said 
Grandy. “Maybe the only one.” 

Quoted in the Gazette, John Pelle- 
gren of Denver’s The Pellegren Corp. 
said he hadn’t “heard of one plant 
that has gone from letterpress to 
another letterpress. It’s awfully 
strange.” In the same article, PEC’s 
Jesse Strong said “Too much of this 
industry is like a bunch of sheep. 
Let’s just say the Gazette has... very 
independent thinkers.” 

The press is similar to the six units 
of Goss Headliner Mark I used until 
now, but consists of eight units, with 
two color decks and a color hump. 
“Now we'll be able to print color 
consistently every day,” with most 
going toward advertising, said 
Grandy. 

The Gazette had informed readers 
that it would become 1%” narrower 
and about %” shorter. By fall it 
expects to print its first Sunday edi- 
tion, production of which will require 
additional staffing, “primarily in the 
editorial area,” according to Grandy. 

Crowding in the old offices mir- 
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rored mailroom conditions. Last year 
Grandy spoke of “being buried in 
inserts.” Still a manual task, inserting 
will be automated after equipment 
selection and installation, which is 
still a year or two away, according to 
Grandy. He said the new 12,000- 
square-foot mailroom “is certainly 
big enough to take anything that is on 
the market.” 

Though the Gazette said it was 
reserving color for advertising only 
and was not yet moving into color 
photo reproduction, its Saturday, 
Dec. 30 issue led with a deep, five-col- 
umn color photo of the new letter- 
press. At the bottom of the page was 
an illustration of the paper’s first Hoe 
& Co. letterpress. 

The edition’s four sections in 44 
pages were entirely devoted to giving 
readers information about the news- 
paper company, its past and current 
operations and its new home and 
equipment. It also offered staff inter- 
views that ranged from pressmen’s 
reflections on the changing nature of 
their work to the views of executives 
and managers in advertising and pro- 
duction. 

Readers were given a look at news- 
papering ‘in unusual breadth and 
depth. The index listed 17 categories 
of coverage that ranged from recy- 
cling (almost half the paper’s news- 
print is recycled product) to carriers 
(among whom the paper counted a 
young Kirk Douglas). 

A two-page color spread illustrated 
and explained color separation, page 
assembly, platemaking and printing 
procedures, including newsprint roll 
mounting, web tensioning and align- 
ment. There were also brief explana- 
tions of letterpress, flexography, 
offset and gravure printing. 


* * * 

Arundel Newspaper Group’s 191- 
year-old weekly Loudoun Times-Mir- 
ror is now printed on an eight-unit 
Goss Urbanite press, one of the 
changes that are part of a $3.5-million 
expansion of the paper’s Leesburg, 
Va., plant. The press replaces an 
eight-unit Goss Community press and 
color deck. 

Other new equipment includes a 
Harris NP8-48 inserter linked by con- 
veyor to stackers and tyers, and auto- 
mated dock loaders. Bundles are pro- 
duced at a rate of three per second, 
improving delivery speed to readers. 
According to general manager Gene 
Carr, the paper averages over 100 
pages, with multiple inserts, its own 
television program listings and real 
estate section. 

Improvements to the 23,000- 
square-foot plant were expected to be 
complete by the end of last year. The 
renovated structure will serve eight of 





the group’s 10 newspapers and one 
shopper. 


* * * 

The Cape May (N.J.) County Her- 
ald is operating out of a new 9,500- 
square-foot building erected on the 
same site where arson destroyed its 
former facility in July 1988. The mil- 
lion-dollar building is more than twice 
the size of the older structure and 
houses the newspaper’s editorial, 
advertising, administrative and com- 
position offices. 

Staffers working out of temporary 
facilities for most of the year managed 
to maintain continuous publication of 
the weekly that serves the southern 
New Jersey resort area. A 100-page 
issue was published three days after 
the fire, which was set after a bungled 
burglary attempt. 

The building, a third of which is 
now leased short term as professional 
office space, was designed to offer 
room for future growth. 


* * * 

Oklahoma Publishing Co. is build- 
ing a 308,000-square-foot, 12-story 
office tower that will reunite the gen- 
eral offices of The Daily and Sunday 
Oklahoman with the company’s pro- 
duction plant and house its corporate 
headquarters. It will show a facade of 
glass and polished carnelian granite. 

The 37-acre site, eight miles north 
of the current downtown office build- 
ing, is where production departments 
moved to a new $60-million plant in 
1985. Groundbreaking was Aug. 1. 
Completion is slated for early 1991. 
Newsroom and classified advertising 
staffs will get new computer systems. 

The tower will have an additional 
grade level that conforms to the slop- 
ing site, as well as a basement. 
“Demountable” walls on each floor 
will permit horizontal expansion of 
departments as required. The project 
also includes a four-level, 550-car 
parking garage, an auditorium/train- 
ing center, a greenhouse added to an 
existing second-story cafeteria, 4,000 
square feet devoted to a fitness and 
aerobics center and two lakeside 
walking/jogging trails. 


Purchasing 
database sold 
by Knight-Ridder 


Canada’s Southam Newspapers, 
owner of 14 metro dailies, is the first 
customer for a purchasing database 
developed jointly by Knight-Ridder 
and Greentree Software. 

The database, now in use through- 
out Knight-Ridder, is designed to 
work exclusively with Greentree’s 





CAP Purchasing and Materials Man- 
agement System (E&P, Dec. 3, 1988, 
P. 39). 


The sale was made as part of a 
Greentree-Southam licensing agree- 
ment that will automate all of Sou- 
tham’s newspaper purchasing and 
inventory functions. Greentree also 
has installed a purchase and inven- 
tory system at one of Southam’s 16 
commercial printing plants. 

According to Greentree founder 
and president James Schacher, its 
system has already been sold to about 
50 metro dailies in North America, 
including the St. Louis Post-Dis- 
patch, the Dallas Morning News and 
properties of Newhouse. 

Post-Dispatch purchasing manager 
Nylan Bathke said Schacher and 
Knight-Ridder purchasing director 
Sharon Hite were asked to assist him 
on the Newspaper Purchasing Man- 
agement Association’s Electronic 
Data Interchange standardization 
committee, which he chairs. The 
committee was to have its first meet- 
ing in October. 

Said Bathke, “Our industry is big 
enough that we should be able to stan- 
dardize all of our EDI requirements 
under one format. If we succeed, it 
will provide tremendous cost-reduc- 
ing benefits to the entire newspaper 
industry.” 


Brier now 
Neasi-Weber 
senior v.p. 


Michael Brier was named senior 
vice president of sales and marketing 
at Neasi-Weber International. 

Brier moved to Neasi-Weber from 
his post as sales vice president for 
Crosfield Electronics’ News Publish- 
ing Systems. 
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By Jim Rosenberg 


At a cost of more than $310 million 
(Canadian), the Toronto (Ont.) Star 
will construct and equip a 600,000- 
square-foot production facility in sub- 
urban Vaughn, about 20 miles from its 
downtown headquarters near high- 
ways 400 and 7. The huge plant will 
house printing capacity of compar- 
able size: six 12-unit MAN Roland 
Colorman offset presses, each com- 
prising 50 printing couples. 

Charles T. Main International Inc. 
will provide consultation for architec- 
tural, structural and building services 
for the plant and its vehicle mainte- 
nance facility, including fire protec- 
tion, plumbing, electrical, ventilation 
and printing process systems. 

The three-level building, with a 
footprint of approximately 315,000 
square feet, will be completed in two 
phases. The second phase, according 
to Main, may include expansion to 
accomodate three more presses and 
additional mailroom inserting and 
palletizing equipment. 

Of common impression cylinder 
design, the new presses will allow 
increased color page capacity on 
straight runs to 96 pages, with 28 
pages of process color and 20 pages of 
spot color, according to MAN. Each 
press will include seven four-color 
“H” units that each supports a color 
deck, five three-color “Y” units, a 
double 3:2 folder with 160-page col- 
lect/96-page straight capacity, 12 
HUR 50" three-arm automatic pasters 
and press presetting and control sys- 
tem that includes negative scanning 
and press impositioning. 

The presses will be built at MAN 
Roland factories in New Jersey and 
West Germany. They are expected to 








be fully operational by the end of 
1992. While over 200 such presses 
have been sold worldwide, MAN 
Roland CEO Edward Padilla said 
Toronto’s order “will be the founda- 
tion for Colorman sales” for North 
America, where the only other Color- 
man press is that installed several 
years ago at Asheville (N.C.) Citizen 
Times Publishing Co. 


* * * 

When Knight-Ridder’s Philadel- 
phia Newspapers Inc. begins printing 
at a near-$300-million suburban plant 
in 1992 (E&P, Oct. 14, 1989, P. 48), 
the Philadelphia Inquirer and the 
Philadelphia Daily News will roll off 
nine new Goss Colorliner presses 
comprising 324 printing couples. 

Installation will begin in Novem- 
ber. Space will be provided at the 
670,000-square-foot facility for the 
future installation of additional units 
and presses. 


Each 36-couple press includes a 3:2 
160-page folder and 10 CTS0 running- 
belt RTPs for handling 50” newsprint 
rolls. The installation will also include 
the Goss Advanced Press Control 
System, a local area network con- 
necting all press components with 
remote master workstations, a super- 
visory processor with the Layout 
Assistant program for impositioning, 
job scheduling and post-production 
data reporting, and a Page Area 
Reader. 


* * * 

Six weeks after the sale to Philadel- 
phia, Rockwell International’s 
Graphic Systems Division announced 
an order of four Goss Colorliner 
presses from Phoenix Newspapers 
Inc. for its 254,000-square-foot Deer 
Valley satellite plant (E&P, Aug. 5, 








New equipment at new plants 


1989, P. 33). 

When the new plant is on line 
(expected in late summer 1992), only 
editorial and business offices will 
remain at the downtown location, 
where the Arizona Republic and the 
Phoenix Gazette have been printed on 
Goss letterpress equipment. The 
existing satellite facility in Mesa 
prints the two dailies on Goss offset 
presses. 

Two presslines will each consist of 
37 printing couples; the other two will 
be 31-couple presses. Each press will 
have a double 3:2 160-page folder and 
nine CT5S0 running-belt RTPs. Press 
controls and other electronics are 
comparable with those described in 
the Philadelphia order. Installation is 
scheduled to begin in May 1991. 

The 37-couple presses’ folders will 
have double deliveries and the capa- 
bility to run multiple web widths. 
They are to be used for both commer- 
cial and newspaper printing. Among 
reasons for the press selection, pro- 
duction director Bob Kotwasinski 
cited the ability to provide both ROP 
color and insert printing. He said the 
modular presses can accommodate 
any growth in insert business by 
adding printing couples and double- 
delivery conveyors to the 31-couple 
presslines, rather than new units. 

The presses will be served by news- 
print roll handling automation pro- 
vided by FMC Corp. and will deliver 
papers to a mailroom automated by 
Idab Inc. (E&P, Dec. 16, 1989). The 
Los Angeles architectural firm 
Daniel, Mann, Johnson and Menden- 
hall will design the $128-million Deer 
Valley plant. 

Already far into pagination, Phoe- 
nix Newspapers will make a further 


Rockwell Graphic Systems will install nine Goss Colorliner presses at Philadelphia Newspapers’ new suburban printing 
plant. Each press consists of 36 printing couples, with space provided for additional capacity. 
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MAN Roland’s Colorman press for the Toronto Star’s new production facility features common impression cylinder 
design. Each of the six 12-unit presses will have 50 printing couples. 


commitment to its prepress area. It 
has contracted for a $3.2-million 
expansion of its Information Interna- 
tional Inc. pagination system, which 
is interfaced to System Integrators 
Inc. System/S5S editorial and classified 
front ends. 

The project will permit complete 
remote typesetting and assembly of 
the newspapers. The pagination sys- 
tem in downtown Phoenix will be 
directly linked by high-speed T1 cir- 
cuits to the remote sites, where page 
negatives will be produced for plate- 
making, eliminating the need for fac- 
simile transmissions, which are now 
made by microwave to the Mesa 
facility. 

The contract also calls for an inter- 
face to the press control system to 
streamline press presetting. In a 
seven-phase order with delivery 
beginning in February and running 
through September 1991, Phoenix 
will get four broadsheet 3800 Laser 
Pagesetters, four Unix-based Image 
Network Processors, six grayscale 
and two color ergonomic AMS/2 dis- 
play ad workstations, a dedicated 
Grafix Connection workstation, 
upgrades to two editorial page proof- 
ers and, later, two additional Laser 
Pagesetters for the Deer Valley plant. 

The equipment replaces e« - ing 
AMS/2 workstations, InfoSet 400 
CRT-based Pagesetters and triple-I 
File Managers. While this new order 
brings total pagination investment to 
$7 million, Jay Visnansky in 
advanced systems at Phoenix News- 
papers said that it probably replaces 
about $2% million in older 
equipment — which will be traded in, 
sold or otherwise disposed of. 

With new color presses on the way, 
color will be fitted into the pagination 
puzzle as well. Visnansky said Phoe- 
nix will interface a scanner to the 
pagination system to bring in color 
before data is transmitted for remote 
output. “We want to transmit every- 
thing, including color,” said Vis- 
nansky, who explained that without 
interfacing digital color data, the 
older facsimile transmission system 
would have to be maintained. 








He called the Scitex Smart Scanner 
“the best contender,” but noted “we 
have not signed with Scitex yet.” Vis- 
nansky said full pagination with 
remote first-generation output is 
expected to be up and running at 
Mesa before the Deer Valley plant 
comes on line. 


Sun-Sentinel tours 


Fort Lauderdale-based News and 
Sun-Sentinel Co. is now hosting tours 
of its new, $115-million production 
center in Deerfield Beach, Fla. Tours 
are offered to student, community 
and civic groups. The first was for a 
group of fourth-graders, who were 
introduced to the high-tech world of 
modern newspaper production. 

After a discussion of newspapers 
and newspaper careers, the group 
was given a 90-minute tour that 
started with an audiovisual presenta- 
tion. Students watched AGVs oper- 
ating in the reel room and the strip- 
ping area, saw. the 480-foot-long Col- 
orliner presses and observed inserting 
and loading in a post-press area the 
size of two football fields. 

Four stops along the tour included 
hands-on displays explaining such 
things as papermaking and newspaper 
production from photographs and 
plates. 


CText announces 
installations 


In addition to more than 300 free 
software and/or hardware upgrades 
delivered to customers this year, 
CText Inc. reported 15 new installa- 
tions in the second and third quarters 
to publications throughout the U.S. 
and Canada. 

Orders ranged from a System/1-85 
(80286-class fileserver with dual 
35MB hard drives, five editorial 
workstations, PageMaker pagination 
workstation outputting to an Apple 
LaserWriter Plus) to a System/3-155 
(dual 80386-class fileservers with 
155MB hard drives, 15 editorial and 


three classified workstations, two 
ADept display ad workstations, two 
PageMaker workstations outputting 
to three LaserWriter II NTXs) to a 
System/3-300 (dual 80386 filerservers 
with 300MB hard drives, 32 editorial 
and nine classified workstations out- 
putting to an Autologic APS-5). 

CText also announced changes in 
its sales and marketing staffs. Jimmie 
Garner was promoted to senior direc- 
tor of sales and marketing. Originally 
a pressman, then production manager 
at the Daily Sentinel Tribune, Bowl- 
ing Green, Ohio, Garner had been a 
Newspaper Div. sales representative 
for Compugraphic before joining 
CText three years ago. 

Edward Rowden, with the com- 
pany since 1988, was promoted from 
major metro sales manager to sales 
director. He had earlier held manage- 
ment positions with Tandem Comput- 
ers Inc. and Digital Equipment Corp. 

Joining CText are Thomas Jacob- 
sen, as international marketing direc- 
tor, and Don Kado, in the sales sup- 
port department. Jacobsen was a 
technical director for Atex Inc. and 
had earlier held positions with Auto- 
logic Inc. and Harris Corp. Most 
recently director of strategic systems 
and technology planning for directory 
publisher U.S. West Direct, Kado 
had earlier worked in the composing 
departments of the Gary, Ind., Post 
Tribune and Denver’s Rocky Moun- 
tain News. 
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By Jim Rosenberg 


In spite of poor local telephone cir- 
cuit conditions, the Associated Press 
reported it was able to retain the 
quality of color photos transmitted 
from the U.S.-Soviet summit on 
Malta in early December. 

Using its newest digital image- 
transmission technology, the AP was 
able to send photos in as little as 45 
seconds over dial-up phone lines from 
the Mediterranean island-nation. 

Sitting between the photographer’s 
AP/Leafax portable negative scan- 
ner-transmitter and the telephone, 
and between the incoming telephone 
line and the AP electronic picture 
desk at the receiving end, were “com- 
panders,” software modules that 
compress and decompress the trans- 
mitted digital image data. 

The companders will eventually 
become a component of the wire ser- 
vice’s PhotoStream, where they will 
function only on AP’s collection side 
of the network. Expected to come on 
line early this year, PhotoStream has 
already been tested at four U.S. 





newspaper sites. 

For the World Series, “we brought 
in all our color for LaserPhoto II that 
way too,” said Hal Buell, AP assis- 
tant general manager/newsphotos. 
The compander was brought along for 
summit coverage, where interference 
and poor transmission conditions 
were expected. Corporate communi- 
cations director Wendell Wood Col- 
lins said AP “transmitted all photos in 
color, had no re-runs and no loss of 
pictures because of interference.” 

“Unless you’re a wire service edi- 
tor, no one can really appreciate what 
agony it takes to get a picture in,” said 
Bueli. Noting that photo transmission 
re-runs have been a constant problem 
with analog transmissions, he said AP 
“spent two or three hours getting one 
in here from Manila because the cir- 
cuits were so bad.” 

Successful sending from Malta was 
also important because, Buell pointed 
out, the compression-decompression 
algorithms were “designed to be 
handled on American telephone cir- 
cuitry, but we didn’t know how it 
would work internationally.” 





Compression scheme brings in AP photos 


According to Buell, recent trials 
proved the system to be “extremely 
reliable” and brought in “flawless” 
color pictures. Buell added that the 
system now also can move pictures 
faster. Unlike analog transmission, 
“things didn’t get stacked up” using 
the new digital technology. Whereas 
troublesome analog transmissions 
required nine minutes, the new sys- 
tem, developed jointly with Leaf Sys- 
tems, transmits an image in about a 
minute. 

Transmission rates can vary some- 
what because the amount of compres- 
sion possible depends on the com- 
plexity of a picture. With greater com- 
plexity less compression is possible 
before image quality deteriorates. 
With less compression more data 
must be transmitted, requiring more 
time and more opportunity for inter- 
ference. 

Said Collins, “With this new tech- 
nology, our photo editors could pay 
more attention to photo quality 
instead of spending valuable time 
concerned about whether photos 
made it through the interference.” 





TECHNICAL BRIEFS 








Crabtree Vickers, 
PEC enter 
licensing pact 


Publishers Equipment Corp. and 
Crabtree Vickers have executed a 
long-term distribution and licensing 
agreement whereby Crabtree Vickers 
becomes the exclusive distributor of 
PEC double-width printing equip- 
ment in the U.K. and the Republic of 
Ireland and is licensed to manufacture 
certain PEC products in its Leeds, 
England, factory. 


New transmission 
service for AP 


AP Express Newspaper Network 
now transmits broadcast and cable tv 
programming and schedule informa- 
tion to receiving newspapers and 
other publications free of charge. 
NBC was the service’s first customer. 

The AP DataFeature network will 
deliver the new service via satellite at 








9600 baud and will be available at 1200 
baud via AP Express circuit for loca- 
tions wishing printer delivery. 

AP president Louis Boccardi said 
the network “solves the problem of 
how to deliver timely information 
from those who originate television 
programs to newspapers and publica- 
tions in a form they can readily use.” 


PTi merges with 
Media Services 


The Media Services Group Ltd., a 
publishing systems supplier, 
announced its merger with Publishing 
Technologies Inc., supplier of remote 
ad-entry systems. The new company 
will retain Media Services’ name and 
Stamford, Conn., location. 

According to Media Services, the 
merger will allow PTI to sell and sup- 
port “a broader range of products 
compatible with its core products” 
from offices in the U.S., Canada and 
the U.K. PTI executive vice presi- 
dent Leslie Bernhard said the move 
increases resources necessary to fur- 
ther the acceptance of remote entry. 





PTI reports its Ad-Star remote 
entry product is now in use at more 
than 250 sites that include advertising 
and real estate agencies and newspa- 
pers. Media Services supplies soft- 
ware for advertising, production, cir- 
culation and accounting, as well as 
on-site service, consulting and train- 
ing. Bernhard and Eli Rousso will 
serve as executive vice presidents of 
the company. 


Barnes named 
v.p. at NAPP 


Frederick A. Barnes Jr. has joined 
NAPP Systems Inc. as marketing and 
sales vice president. 

His responsibilities include world- 
wide sales, service and marketing of 
all NAPP products, as well as 
NAPP’s product and service expan- 
sion program. 

Most recently president of Chemco 
Systems Co. and vice president of 
Chemco Technologies Inc., Barnes’ 
experience covers more than 17 years 
in the newspaper and commercial 
printing industries. 





32 


EDITOR & PUBLISHER for January 13, 1990 








E&P special 
“Photography in 
Newspapers’ issue 
will be published 
February 24, 1990! 


Mision: Contes UPI 
Editorial in this popular and exciting issue will focus on developments in electronic picture 
desks and related technology as well as developments in film and still video cameras. There 
will also be extensive coverage of the 1990 Digital Photography and Editing Conference plus 
other news related to photojournalism and photographic products. Published in the form of 
a pullout section and bound into the February 24, 1990 issue of E&P, this special section 
creates an ideal atmosphere for your ad and advertising message. 


PICTURE THIS: Your ad in E&P’s upcoming 


oe IN AND FOCUS YOUR special Photography in Newspapers issue will 


ADVERTISING MESSAGE reach over 120,000 newspaper professionals 


— from publishers to editors, photo editors, 
TO OVER 120,000 ans Akita 
reporters, advertising, and production 


Re NEWSPAPER PROFESSIONALS! executives. E&P has a subscriber base of 


approximately 28,000 (25,097 paid and 2,817 
qualified non-paid)* with a documented pass-a-long of an additional 3.3 readers per copy.** 
That makes E&P’s total readership over 120,000. 


*Audit Bureau of Circulations statement for 6 months ended June 30, 1989. 
** 1989 Survey of Editor & Publisher subscribers conducted by E&P Research, Inc., Cherry Hill, NJ. 


Closing Deadlires Space: February9 Material: February t2 


Call your sales representative today and find out how you can secure an advertising 
position within this exciting and popular section. 


SALES OFFICES 


New York Chicago Los Angeles Publisher The 
(212) 675-4380 (312) 641-0041 (213) 382-6346 Editor ae ABP ky Audit 
11 West 19th Street » New York, N.Y. 10011+212675 4380 ANPA 


San Francisco Toronto FAX# 212 929 1259 
(415) 421-7950 (416) 833-6200 


Bureau 








SYNDICATES/NEWS SERVICES 








By George L. Beiswinger 


In one of his recent columns, Brian 
Dickinson decried the increasing spe- 
cialization of learning and research 
within traditional disciplines at many 
of America’s graduate schools. He 
cited the opinions of several distin- 
guished academics that some of this 
activity was actually hampering 
rather than aiding communication and 
understanding within allied fields. 

Certainly no one would accuse 
Dickinson himself of having such tun- 
nel vision. His 800-word pieces — 
which appear three times a week in 
the Providence (R.I.) Journal-Bulle- 
tin as well as in papers subscribing to 
Scripps Howard News Service — 
cover foreign affairs, politics, current 
events, the economy, the environ- 
ment, the arts, and perhaps the writ- 
er’s impressions of an azure summer 
afternoon. Specific topics run the 
gamut from the savings and loan and 
HUD scandals to a Johann Sebastian 
Bach birthday salute. 

“This year, there has been so much 
going on in the world that probably 
the bulk of my material has been 
devoted to foreign affairs, but I try to 
mix up the topics,” said Dickinson. 
“I don’t want to get so involved in any 
one set of issues that I can’t think 





Brian Dickinson 


about anything else. I believe strongly 
that readers want a change of pace 
from time to time and I try hard to 
provide that. I will write about 
architecture or music or education or 
the environment, and I try to craft the 
piece, whatever the topic, in a way 
that will engage the reader and keep 
him or her with me. And what I find 
interesting is that this variety of sub- 
ject matter appeals to quite a few edi- 
tors.” 

Dickinson’s column includes 
research and reporting as well as 





Writer tries to offer variety and balance 


Brian Dickinson of the Providence (R.!.) Journal-Bulletin and 
Scripps Howard News Service talks about his column 


thoughts and opinions presented in a 
balanced way. Indeed, it’s difficult 
even for regular readers to discern 
whether Dickinson is liberal or con- 
servative. 


“T really don’t care for those labels 
at all,” said the columnist. “I have 
been called conservative by some 
readers and liberal by others. What I 
try to do is look at every topic that 
comes up on its merits. I come out 
wherever I come out. Pragmatic 
might be the best description of my 
point of view. 


“IT am suspicious of any ideology if 
it’s pushed very far. I think 
[ideologies] become a crutch for peo- 
ple who write about public affairs. I 
think [they] tend to shoehorn percep- 
tions into a particular mold, and I try 
to steer clear of that and keep an 
independent [viewpoint]. I don’t 
know if I always succeed, but the 
public response is favorable.” 

Dickinson’s efforts to assay fairly 
all aspects of a situation were espe- 
cially evident in a piece he did last fall 
on the PTL scandal. While observing 
that he believed Jim Bakker received 
his just due and that tv evangelism is 
not his own cup of tea, Dickinson 
went on to note that the latter prob- 
ably fulfills a need in many people in 





Former Washington Times, Char- 
lotte Observer, and Tallahassee 
Democrat writer and editor Vanessa 
Gallman is doing a weekly coiumn for 
Heritage Features Syndicate. 

Gallman’s “To the Point” will dis- 
cuss issues such as crime, drug abuse, 
education, jobs, and parenting. 

“She believes in personal responsi- 
bility, not blaming society,” said 
Andy Seamans, managing editor of 
the Washington, D.C.-based Herit- 
age. “She understands the virtue of 
hard work... . While she doesn’t 
call herself a conservative, she by no 
means buys into the liberal agenda, 
either.” 

Gallman has also written for the 








Vanessa Gallman 


Christian Science Monitor, Essence, 


Aydei80j0yg 12019 SeyD 





‘To the Point’ column has been introduced by HFS 


Black Enterprise, and Family Circle, 
and co-authored Becoming Truly 
Free: 300 Years of Black History in 
the Carolinas. She has also been fea- 
tured in Beatrice Nivens’ The Black 
Woman’s Career Guide. 

The current director of the Univer- 
sity of Maryland Public Affairs 
Reporting Program graduated with 
honors from the University of North 
Carolina, Chapel Hill. 

Gallman went on to win a number 
of journalism prizes, including the 
1979 North Carolina Press Women’s 
Award for columns, the 1980 North 
Carolina Press Association Award for 
sportswriting, and the 1981 NCPA 
Award for spot news reporting. 
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CS to soon distribute and bill for Landers and Hart 


Creators Syndicate will handle dis- 
tribution and billing for “Ann Land- 
ers” and “B.C.” starting February 5. 

The Los Angeles Times Syndicate 
had agreed to provide these services 
for three years when Creators signed 
the Landers and Johnny Hart features 
soon after its January 1987 founding. 

“We ended 1989 solidly in the 





exchange for the dollars they proffer. 
“Is this so very much different,” he 
asked, “from the dollar bills dropped 
into collection plates at churches 
everywhere each week?” 


Where does Dickinson get his facts 
and background material? “I have the 
resources of [nearby] Brown Univer- 
sity [and] I have quite a personal 
library,” he said. “I have the tele- 
phone numbers of top-flight people in 
dozens of fields. My column has got- 
ten widely enough known so that I can 
call a lot of senior people in govern- 
ment or academics and tap their 
expertise. 

“IT have as many Washington 
sources as most columnists, but I 
don’t feel like filling up my space with 














and 


black, and our staff is now large 
enough to provide distribution and 


Ann Landers 


| Johnny Hart 


billing services for ‘Ann Landers’ and 
‘B.C.,’” stated Creators president 
Richard S. Newcombe, who thanked 
LATS for the job it did. 

Newcombe said Landers and the 
“B.C.” strip each appear in about 
1,200 papers. He added that Creators 
now also represents 36 other comics, 
columns, and editorial cartoons. 














a lot of gossip or scuttlebutt — what 
was said in the corridors, etc... .” 
But Dickinson doesn’t just sit 
behind a desk all the time. As an 
active member of the National Con- 
ference of Editorial Writers, he has 
participated in several trips to Third 
World and Eastern European coun- 
tries for firsthand observations. 
Does Dickinson have a particular 
audience in mind when he writes? “I 
try to aim my material at what you 
might call the reasonably well-edu- 
cated member of the public who has at 
least an average interest in what’s 
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plus a 


going on in the world,” said Dickin- 
son. “I try hard to push my work to be 
at the cutting edge of thinking on 
whatever issue it is that I am dealing 
with. I basically think that anyone 
who follows the news from day to day 
should be able to relate to my col- 
umns.” 

A native of Chicago, Dickinson was 
reared in Columbia, Mo., where 
his father was a professor at the state 
university. After graduating from 
Harvard in 1959, he worked for the 
New York Times for two years, 
served in the Army for two years, 
returned to the Times for a stint in its 
Washington bureau, and then joined 
the Journal-Bulletin as a reporter in 


(Continued on page 36) 
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(Continued from page 35) 


1964. Dickinson subsequently 
became an editorial writer and edito- 
rial page editor for the Providence 
paper before launching his column in 
1985. Scripps Howard picked up the 
feature in 1988. 

While at the Journal-Bulletin, 
Dickinson took a year off to pursue 
graduate stdy at Princeton, after 
which he completed a master’s degree 
in political science at Brown. 

Is there someone who has had a 
significant impact on Dickinson’s 
career? “The one person I would say 
[who] had the most influence on me 
was Scotty Reston at the New York 
Times. He was head of the Washing- 
ton bureau when I worked there. . . , 
and I’ve always admired his work 
because he’s fair, he’s principled. He 
has wide-ranging interests. He’s a 
very clear writer, and has a real gift 
for untangling complex 
situations ....” 

Dickinson also admires Paul 
Greenberg of the Los Angeles Times 
Syndicate, Edwin Yoder of the 
Washington Post Writers Group for 
his coverage of constitutional issues, 
and Georgie Anne Geyer of Universal 
Press Syndicate for her coverage of 
foreign affairs. He also reads 
WPWG’s George Will regularly “as 
much for his style as for anything 
else.” 

The columnist admits that his views 
and editorial approach to problems 
have changed during the past 25 
years. “I’ve become more skeptical 
about quick answers,” he said. “I 
have become far more interested in 
wide-ranging issues of populations 
and the environment, about which 
years ago I knew very little. I have 
increasingly come to realize that the 
word interdependence that we hear a 
lot these days is much more than a 
slogan. 

“T think it’s going to characterize 
the dealings of the United States for 
the rest of all of our lifetimes and far 
beyond, and I am gratified to see that 
this wider level of interest has brought 
response from readers. I get letters 
from small towns in Ohio and Califor- 
nia about a column on famine in 
Africa or destruction of the Amazon 
rain forests — places where I 
wouldn’t have expected such a piece 
to be popular.” 

And how does Dickinson feel about 
the future of newspaper commen- 
tary? 

“Well, I differ from some of my 


columnist colleagues on this,” he 
said. “There’s a school of thought 
that says it’s passé and that the days 
of the Walter Lippmanns and Joe 
Alsops are gone for good. I don’t 
believe that for a minute. The world 
has gotten so complex and events are 
cascading in on us at [such] an 
accelerated pace that people are 
really hungry for somebody who 
makes at least a stab of trying to sort it 





all out, suggest implications and 
meaning. 

“IT think the newspaper columnist 
who is in a position to respond quickly 
to changing events is in the best posi- 
tion to do that. With today’s newspa- 
per readers so pressed for time, I 
think it’s an acceptable format, much 
more so than those long pieces that 
you see on Sunday in so many 
papers.” 








George L. Beiswinger is a Berwyn, 
Pa.-based writer. 





Burst water line affects syndicate 


A water main break in lower Man- 
hattan made things difficult for the 
New York Times Syndication Sales 
Corporation this past week. 

Service to clients wasn’t inter- 
rupted, according to NYTSSC pro- 
motion manager Sue Sawyer, but 
only because staffers managed to get 
necessary materials out of the syndi- 
cate’s offices. 

The Saturday, January 6, water 
main break created a huge crater near 
the entrance of NYTSSC headquar- 
ters at 130 Fifth Avenue (between 
18th and 19th Streets). The crater 
burst a natural gas line, resulting in a 
loss of power as well as flooding in 
area buildings. 

A number of NYTSSC staffers who 
knew about the situation arrived early 
Monday morning, and learned that 
the heat, phones, and elevators were 
all out of order at 130 Fifth Avenue. 

No one was allowed to work in the 
building, said Sawyer, because poten- 
tial problems with the foundation and 
asbestos had to be checked. But staff- 
ers did trudge up nine flights of stairs 
to the undamaged NYTSSC office to 
get computer discs and other mate- 
rial. 

The editorial staff moved irto the 
New York Times News Service 
(NYTNS) office, which is located in 
the West 43rd Street headquarters of 
the New York Times newspaper. The 
accounting staff went to the Times’ 
WQXkR radio station, and the promo- 
tion staff moved to the Columbia Let- 
ter printer/computerized mail fulfill- 
ment house in Long Island City, 
Queens. 

Sawyer noted that one of the things 
her department did when entering 130 
Fifth Avenue last Monday was 
retrieve photos of Anna Quindlen, 
who began a NYTNS column January 
1. Sure enough, a number of papers 
requested the pictures in subsequent 
days. 

Meanwhile, the news service sent 
out advisories and syndicate sales- 


people informed clients that 
NYTSSC had to leave its headquar- 
ters temporarily. And unaware clients 
phoning the syndicate were automati- 
cally routed to the news service, 
which could tell the callers where to 
reach NYTSSC people. 

Sawyer, speaking January 9, said it 
was possible the 130 Fifth Avenue 
building could be reoccupied as of 
January 15. 

—David Astor 





Buchwald wins suit 


A Superior Court judge in Los 
Angeles has ruled that Eddie Mur- 
phy’s 1988 Coming to America movie 
was based on an idea by Art Buch- 
wald. 

The Los Angeles Times Syndicate 
columnist had sued Paramount Pic- 
tures for $5 million (see E&P, Decem- 
ber 23). A second trial is scheduled to 
determine the size of Buchwald’s 
damage award. 





‘Great’ is in Spanish 


“Looking Great,” the twice- 
weekly fashion/beauty/fitness/health 
advice column distributed by White- 
gate Features Syndicate, is now being 
offered in Spanish as well as English 
in the U.S. 

In other news, “Looking Great” 
writer Gloria Lintermans appeared on 
the A.M. Los Angeles television show 
December 22. 








Comic brought back 


The St. Louis Post-Dispatch last 
month reinstated “Drabble” by 
Kevin Fagan of United Feature Syndi- 
cate after almost 100 readers called or 
wrote to protest the comic’s drop- 
ping. 
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Winship 


(Continued from page 9) 





ours or the nationals — did not 
exactly burn the midnight oil back- 
grounding those pivotal campaign 
stories. Has the electronic media 
completely mesmerized us? 

“The word, crusade, should not be 
a dirty word, believe me, and it does 
wonders for flat circulation figures, 
too; ‘20/20’ does it. Let’s have more 
fire in the print belly. 

“And before I put away my nasty 
pills, let me mention my favorite per- 
sonal beef. It is the rejoiner the editor 
so often gets when he calls his city 
editor on a heavily played exclusive in 
the opposition paper. ‘Oh, we had 
that,’ the editor is told. And so we did; 
a veiled reference in the ninth graf of a 
12-graf story. 

“Now, for the good stuff. I marvel 
at how editors have been able to 
hoodwink their publishers into over- 
staffing their newsrooms. I was pretty 
good at it myself and so were the 
unions. No wonder so many reporters 
get away with a very light work load. 
Give me an overstaffed newsroom, 
and I’ll give you an upsurge in staff 
laziness, bitching, blandness and 
boredom, but I do marvel at how each 
generation of reporters is brighter 
than the one before, and writes better 
too. 

“I marvel at the near disappear- 
ance of typos. In fact, all the technol- 
ogy, the quality of color printing, the 
stacking of ads, the layout is so 
impressively superior to the recent 
past. 

“T marvel, too, at how expensively 
thelarger' ers are covering the sub- 
urbs the: __. cys, with all their zoning 
and fancy .-ekly sections. I do hope 
they have learned the suburban 
secret. I sure as hell never did. This 
was one of my many failures. 

“And hats off, too, to the immense 
improvement of the foreign coverage 
in many papers, be it staff- or service- 
written. What a spirited job many of 
you did on the China uprising and the 
East Berlin drama. 

“In sum, I subscribe to what Scotty 
Reston said in a similar setting two 
years ago before the ASNE: ‘Looking 
back over the years, I have to say 
quite candidly that the American 
press is better today than at any time 
in my memory. I admit my memory is 
not very good but, even so, I feel that 
this view is right because we are so 
unpopular.’ 

“Finally, while I have your ear, I 
want to offer a very personal bit of 
advice. Don’t quit until you have 
thought out and planned your next 
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career move, and make certain you 
have one. You all will have had too 
much fun doing God’s work to call it 
quits. I know I didn’t quit and I’m 
having the time of my life. There’s too 
much to be done. The world is one 
hell of a mess. Apply your special 
skills and interests to your favorite 


cause. It will keep you out of the pool 
hall and out of your wife’s hair. My 
wife made it very clear to me when I 
quit the Globe that only two meals a 
day would be served in her house.” 


(Caughey is associate editor of the 
Patriot Ledger, Quincy, Mass.) 








Abuse 


(Continued from page 18) 





The newspaper in its lawsuit con- 
tends that the public’s interest in 
learning the circumstances of the 
deaths outweighs the privacy inter- 
ests of children who are no longer 
alive. 


“It’s inconceivable to me that 51 
kids die in this state — 51 kids who 
are already under the state’s 
protection — and the state does not 
recognize there is a compelling public 
interest and just release the records 
immediately,” said executive editor 
Glenn McCutchen. 


The newspaper’s lawsuit also con- 
tends that Georgia courts have 
already ruled that an exception to the 
confidentiality statute is warranted 
when there is a compelling public 
interest. In 1987 the Georgia Supreme 
Court ordered the city of Atlanta to 
open the police files on 21 “missing 





and murdered children” who died 
between 1979 and 1981. 

Bowers said he agreed that there is 
a compelling public interest to know 
about the children’s deaths, but he 
said he was bound by the “cold black 
and white letter of the law” to main- 
tain confidentiality. 

Bowers said until the law was 
changed, either by court order or 
legislation, he would follow it. He 
also said he would support a change in 
the confidentiality statute “with 
respect to records of deceased chil- 
dren.” 

The Georgia Legislature is currently 
considering a bill that would relax 
the confidentiality law, including 
a provision allowing the release of 
some information pertaining to a 
child’s death. 


Southam deal 


Southam Inc. has completed its 
acquisition of Jemcom Inc., including 
the Kitchener-Waterloo (Ont.) Rec- 
ord. 





- 


e Trends in the automotive market 


e Vehicle and product evaluations 
e Consumer advice and assistance 
e Driving techniques and attitudes 


C.A.R.S. 


P.0. Box 316 





What’s Different About C.A.A.S.? 


C.A.R.S. automotive articles are written by experts who recognize that most 
people aren’t car enthusiasts; that in fact, most people would prefer not to deal 
with cars at all if they could avoid it. Consequently, C.A.R.S stories are 
nontechnical and unintimidating, offering interesting and useful information for 
the average reader, with a bit of humor for a light touch. 


C.A.R.S. provides insights and observations on subjects such as: 


e Significant federal actions affecting the relationship of people to their cars 
e Personalities affecting the automotive scene 


For further information, contact: 


Collins Automotive Reporting Service 


Woodbridge, VA 22194-0316 
(703) 670-0972 

















Classified Advertising 


BENEFIT FROM OUR VAST 
NEWSPAPER AUDIENCE 





FEATURES AVAILABLE 


ANNOUNCEMENTS 





AUTOMOTIVE 


PHOTOGRAPHY 


NEWSPAPER BROKERS 


NEWSPAPER BROKERS 





Award-winning LA Times writer is syndi- 
cating a popular auto column appearing 
in the Times. Q & A format. Low cost. 
Write for samples; Ralph Vartabedian, 
Times Mirror Sq., 
90053. 


Los Angeles, CA 


JerseyFoto can provide your publication 
with the most up-to-date photos of New 
Jersey, people, places and things. Call 
us with your New Jersey photo needs. 
(201) 531-9094. 





COMIC STRIPS 


POLITICAL 





WEEKLY CARTOON PACKAGE has 2 
features. One, a strip called THE 
GOLDEN DAZE about a retired couple 
making humorous social comments on 
today’s America. Other, a panel MUMS 
THE WORD features a different gag 
cartoon for each week of the year. You'll 
get 60 strips and 60 panels in this 
package. To insert one call (906) 
482-6234. Dan Rosandich, GREAT 
LAKES FEATURES, Box 410, Chassell, 
Mi 49916. 





HUMOR 


HILARIOUS 
IN A NUTSHELL 
Will get and keep your readers laughing 
every week. Award-winner. 700 words. 
Free samples. Barbara Naness, 119 
Washington Ave., Staten Island, NY 
10314, (718) 698-6979. 





A political columnist need not be dull. 
This liberal columnist has a successful 
32 year track record building circula- 
tion. Exciting, unpredictable and provo- 
cative. Columns are not just about 
Washington, DC, but focus on issues 
with general appeal. Send for free 
samples, Jerry Fuchs, c/o Nobody Ask 
Me, But, 950 Peninsula Ave., San 
Mateo, CA 94401. 








SPORTS 


Complete coverage of CALIFORNIA 
HORSERACING Handicapping/ 
Analysis/features. interstate wagering 
makes complete coverage a must. Over 
twenty five years experience. For 
samples/rates. Terry Turrell, 21462 
Pacific Coast Hwy 428, Huntington 
Beach, CA 92648. 714) 631-4988. 








ANNOUNCEMENTS 








AWARDS 


AWARDS 








The 1990 Gerald Loeb Awards 
for Distinguished Business 
and Financial Journalism 
Now accepting entries for the 
1989 calendar year in the 
following six categories; 
Lg. Newspapers: c. 400,000 + 
Med. Newspapers: c. 150,000+ 
_ Sm. Newspapers: c. under 150,000 
; Commentary; 
ENTRY DEADLINE: 2/15/90 
Entry forms and rules available 
by writing or calling: 

The Gerald Loeb Awards 
John E. Anderson Graduate 
School of Management at UCLA 
405 Hilgard Ave., Rm. 4250 
Los Angeles, CA 90024-1481 
Attn: Office of Communications 
213) 206-1877 





ser t59.000 | 














CONSULTANTS 


Start the New Year right! 
Let the experts at Southeast Publishing 
solve your production problems. Our 
management team has over 60 years of 
problem solving experience. Low daily 
rates, with satisfaction guaranteed. 
SOUTHEAST PUBLISHING COMPANY 
(407) 884-0432 








NEWSPAPER APPRAISERS 


C. BERKY & ASSOCIATES, INC. 
Consultants @ Appraisals @ Sales 
Vast Network of Contacts 
900 N. Federal Hwy. - Suite 160 
Boca Raton, FL 33432 
(407) 368-4352 





NEWSPAPER APPRAISERS 


COMPREHENSIVE APPRAISALS 
rendered in confidence with care for 
accuracy and detail. Established 
reasonable prices. James W. Hall, Jr., 

Jim Hall Media Services 
PO Box 1088, Troy, AL 36081 
(205) 566-7198" 

FAX (205) 566-0170 


NEWSPAPER APPRAISALS for estate 
planning, tax, partnership, loan, depre- 
ciation, insurance, corporate and 
personal worth. Sensible fees. 
Brochure. Bolitho-Sterling Newspaper 
Service, Robert N. Bolitho, (816) 
932-5310, or James C. Sterling, (816) 
932-5345, 4500 Main, Suite 900, 
Kansas City, MO 64111. 





Above Average 
PERFORMANCE 
SYD S. GOULD & COMPANY 
2111 Thomas Drive 
Panama City, FL 32407 
(904) 234-1117 


BILL MATTHEW COMPANY conducts 
professional, confidential negotiations 
for sale and purchase of highest quality 
daily and weekly newspapers in the 
country. Before you consider sale or 
purchase of a property, you should call 
(813) 733-8053 daytime; 

(813) 446-0871 nights: 

or write Box 3364, Clearwater Beach, 
FL 34630. No obligation of course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over 600 Newspaper Sales 
ROBERT N. BOLITHO 
(816) 932-5310 
JAMES C. STERLING 
(816) 932-5345 
4500 Main, Suite 900 
Kansas City, MO 64111 


BRUCE WRIGHT, Media Consultant 
Newspaper Sales - Consulting 
8937 Laguna Place Way 
Elk Grove, CA 95758 (916)684-3987 


Buyers or sellers. Call Dick Briggs. 
(803) 457-3846. No obligation. 
Sales @ Appraisals @ Consulting 

RICHARD BRIGGS & ASSOCIATES 
Box 579, Landrum, SC 29356 


DEAN WAITE 
Media Services Division 
Pat Thompson Company 
newspapers-shoppers-electronic media 
4050 Columns Drive, Marietta, GA 
(404) 953-0199 


Fournier Media Service Inc. 
AppraisaleBrokerageeConsulting 
John L. Fournier Jr. 

PO Box 5789, Bend, OR 97708 
Office (509) 786-4470 


FREE NEWSPAPER @ SHOPPER 
Brokerage - Appraisal 
John T. Cribb (406) 266-4223 
CRIBB MEDIA SERVICE 
Box 1220, Townsend, MT 59644 
Quality of life is why we live 
in a small Montana town. 
We lead the nation 
in free paper sales. 


JAMES MARTIN & ASSOCIATES 
Suite 1000, 65 E. State Street 
Columbus, OH 43215 (614) 889-9747 


JAMES W. HALL, JR. 
Newspaper 
Sales, Appraisals, Consultations 
Jim Hall Media Services 
410 Elm St. 


FAX (205) 566-0170 


JIM WEBSTER & ASSOCIATES 
newspaper sales & acquisitions 
11325 E. Pagasus, Suite E 150 
Dallas, Texas 75238 
(214) 340-2266 (214) 669-1469 
































MEDIAAMERICA BROKERS 
Straight talk. Hard work. Results. 
Lenox Towers, Suite 1000 
3390 Peachtree Rd. NE 
Atlanta, GA 30326 
(404) 364-6554 
FAX (404) 233-2318 
TWX 9102402390 








KARL WRAY, Newspaper Broker 
2420 South Ola Vista 
San Clemente, CA 92672 
(714) 492-5241 





MEL HODELL, Newspaper Broker, 
PO Box 2277, Montclair, CA 91763 
(714) 626-6440 





~ Fax your ad 
to E&P! 





(212) 929-1259 


Media Consultants, Inc. 
Brokering the Southwest 
for over 30 years - over 150 sales 
Michael D. Lindsey, PO Box 1797 
Cheyenne, WY 82003 (307) 638-2130 
Robert Houk, PO Box 1584 
Tubac, AZ 85646 (602) 398-9112 


Pacific NW Newspaper Associates 
Rod Whitesmith, (206) 892-7196 
Box 4487, Vancouver, WA 98662 


PHILLIPS MEDIA SERVICES 
Newspaper Brokers—Consultants 
215 Mountain Dr., a 101 


Destin, FL 3254 
RUPERT PHILLIPS (904) 837- 4040 


R.C. CRISLER & CO., INC. 

38 years in communications sales 
Confidential and professional service. 
Brokerage @ Consultation @ Appraisal 

Debt & Equity Placement 
GLORIA BUSHELMAN 
600 Vine Street, Suite 2710 
Cincinnati, Ohio 45202 
(513) 381-7775 


RICKENBACHER MEDIA SERVICE 
Many years solid experience selling 
daily and weekly newspapers. Contact 
Rickenbacher Media at PO Box 
792001, Dallas, TX 75379. Or phone 
(214) 380-9578. 


WAYNE CHANCEY CONSULTANTS 
PO Box 86, Headland AL 36345 
(205) 693-2619 




















One should...be able to 
see things as hopeless 
and yet be determined to 
make them otherwise. 

F. Scott Fitzgerald 





NEWSPAPERS FOR SALE 


A Kansas county seat weekly, 3,400 
paid. $200, — gross. $50,000 cash 
flow. $225,000 price. 

Webster & Pac re (214) 340-2266. 


East coast shopper. 80,000 circula- 
tion. $2,000,000. James Martin (614) 
889-9747. 


Florida West Coast Weekly. 4,800 paid, 
bright editorial product franchise, in 
suburban city, no competition, will 
gross just under $400K 1989. Good 
staff, phone (305) 866-2459. 


GOOD NEWS for the Lone Star! “The 
outlook is for steady, moderate 
growth... catching up, then surpassing 
the national growth rate in 1990 and 
‘91.” So says an economist in the Texas 
Comptroller’s office. Now is the time to 
invest in the Lone Star State and we 
have newspapers for sale, $30,000 up, 
most owner financed. Write or call for 
list. Bill Berger, Associated Texas 
Newspapers, 1801 Exposition, Austin, 
TX 78703. (512) 476-3950. 


Kansas weekly 2,300 paid $150,000 
gross. Publisher retiring. Priced at 
gross. Terms available. 




















Webster & Associates (214) 340-2266. 
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ANNOUNCEMENTS 





ANNOUNCEMENTS 


INDUSTRY SERVICES 


—————— 
EQUIPMENT & SUPPLIES 





NEWSPAPERS FOR SALE 


NEWSPAPERS WANTED 


PRINTING 


MAILROOM 





BAY AREA WEEKLY - 500,000 price, 
25% down, circ. 3,500. Wonderful 
area. 


WESTERN COASTAL WEEKLY - 
450,000 with building, 350,000 with- 
out; 100,000 cash flow; growing; 
terms. Local real estate guide also avail- 
able for 200,000. Nice package. 


HAWAII SHOPPING NEWSPAPER - Not 
a tourist publication. This one used by 
the locals. 1989 volume 800,000; 
40% growth. 


PORTLAND, OREGON AREA WEEKLY - 
Price 255,000, 70,000 down, terms. 
Beautiful area. 


SOUTHWEST OREGON WEEKLY - 
Smail town weekly with large shopper 
operation. 525,000 gross. Price 
390,000, terms. 


NORTHWEST WEEKLY - Stable agricul- 
tural area. Great climate. Perfect team 
opportunity. 250,000 price. Outstand- 
ing terms by owners. 


Other smaller papers available. 
FOURNIER MEDIA SERVICES 
PO Box 578 
Bend, OR 97708 


(509) 786-4470 
FAX (509) 786-1779 


Considering selling your newspaper and 
have a circulation of over 4,000? Write 
Box 3755, Editor & Publisher. We are a 
small community newspaper group that 
believes in local autonomy. 


PUBLICATIONS FOR SALE 


FLORIDA - Free tourist publication with 
very —, distribution in hotels around 
Disney World, the No. 1 US tourist 
destination. Strong growth pattern 
becoming explosive. $175,000 gross. 
$115,000 price. Good terms for quali- 
fied buyer. (407) 331-7149. 


Florida tourist magazine in Gulf Coast 
city for sale. Published monthly in top 
rowth market. Established 10 years. 
ets owner $70,000. Box 4361, Editor 
& Publisher. 








DIRECTORY 

NICHE PUBLISHING OPPORTUNITY 
Proven potential to generate $5 million 
plus annual revenue nationally. 
Currently doing over $200,000 in one 
small area. Gross profit margin 79%. 
Dynamic add-on for existing a 
vehicle for entrepreneur. Reply in confi- 
dence to: Box 4391, Editor & 
Publisher. 


EQUIPMENT 


& SUPPLIES 








INDUSTRY 
SERVICES 


CIRCULATION SERVICES 


America’s leading newspaper 
telemarketing company. 
CIRCULATION DEVELOPMENT INC. 
For brochure and information 
call toll free 1-(800) 247-2338. 








NEW HAMPSHIRE weekly group with 
$1.3 million in sales. Complete plant. 
Owner is retiring. Profitable. Please 
write for details: 
L. BARRY FRENCH 
Newspaper Broker - Appraiser 
Ashlawn Road, Assonet, MA 02702 


OHIO WEEKLY GROUP gross sales 
$500,000. Tremendous growth area. 
Profitable. Priced at $550,000 includ- 
ing valuable real estate. Box 4419, 
Editor & Publisher. 


Only newspaper in U.S. for young adults 
developing reading skills or learning 
English needs an investor, partner, or 
possibly buyer to move the paper to its 
next stage of growth. Write to Jake 
Stern, Assoc. Ed., What’s News, P.O. 
Box 21338, Washington, DC 20009. 


Profitable 5,000 paid weekly in growing 
east coast resort. 2 hours to 5 major 
cities. Established with legals and loyal 
readers. $115,000. Seller financing. 
Write to Box 4383, Editor & Publisher. 


Salt water weekly. Posh northeast resort 
islard location. First year gross 
$400,000. Unlimited potential. Health 
forces sale at gross. Write to: Box 4384, 
Editor & Publisher. 


Senior Newspaper. # 1 in the market. 
High paid circulation. Revenue 
$400,000+. Small loss. Western US 
location. Reply in confidence to Box 
4382, Editor & Publisher. 




















THE HOBBS FLARE, a well- 
established, influential, profitable 41 
year-old homeowned weekly published 
in Hobbs, NM. 3,000 paid subscrip- 
tions. For more information write Agnes 
Kastmer Head, Founder-Publisher, PO 
Box 1095, Hobbs, NM 88240. 


Two weeklies and job shop, profitable, 
long respected, in house, growth area, 
no terms $85,000 cash. Write Box 
4378, Editor & Publisher. 


UPPER MIDWEST SHOPPER. Gross 
over $1-million and growing. Ver 
profitable. Write Box 4419, Editor 
Publisher. 


Weekly newspaper for sale, 45 years 
old, Northern NJ, legals base, 1,700 
paid circulation. $100K gross. 
Respond to: Box 4418, Editor & 
Publisher. 











A newspaper deserves 
Telephone Sales & Door Crew Company 


in the 
UNITED STATES. 
We are that 
COMPANY! 
LEVIS NATIONAL, INC. 
(201) 966-5250 


CAMERA & DARKROOM 


SQUeeze Lenses. 
Process camera-lens specialists. 
Optimize, align, focus, calibrate. 
H. Carlbom CKOptical 213/372-0372. 





COMPUTERS 


FOR SALE: Two (2) Mycro-Tek 1100 
Plus MC12003 Adtouch Display Ad 
Terminals. Fully service contracted and 
maintained, excellent condition, units 
3 and 4 years old. Price $3,500.00 
each or best offer. Contact Paul Cerny, 
vin ena Newspapers (708) 








IMAGITEX SYSTEMS 

Two (2) Imagitex Image Stations Model 
3234L. Each unit includes an Intelli- 
gent Scanner 1800, Image Processor 
Module 5323, Display Module 9064, 
7300 Impact Base Software and High 
ASeed Interface. Excellent condition, 
price is negotiable. Call William Spina 
(212) 556-1675. 





J. BLENKARN HOLDINGS 
Canada’s foremost authority in 
circulation telemarketing 

is now available in the U.S.A 
Jeff Blenkarn (514) 227-6478. 


KEVIN S. PAPPERT 
(313) 673-9533 


LEIBOLD INNOVATION CO. 
Specializing in small daily and weekly 
circulation department set-up and 
restructure. CALL US, WE DO IT 
RIGHT! (503) 567-4054. 


THE PHONE ROOM INC. 
“GOLD BOND STARTS” 
DAILY and WEEKLY NEWSPAPERS 
Call Today: 1 (800) 836-8140. 


VER-A-FAST CORPORATION 
1-800-327-8463 

















The measure of progress 
of civilization is the 
progress of the people. 
George Bancroft 


EDITORIAL CONSULTANTS 


EDITORIAL CONSULTANT 
SPORTS MARKETING 
Let SportNet and 12 years experience 
help design your next ad supplement or 
assist in your next sports promotion. 
Send all queries to SportNet, Box 991, 
Stratford, CT 06497. 


__NEWSPAPER SERVICES _ 


NEWSPAPER JOBS AVAILABLE 
ALL CATEGORIES - We have publishers 
who are Fr experienced, reliable, 
dedicated pe 
CONCIDENTIALITY ABSOLUTELY 
ASSURED. 

Media Recruiting Resources, 150 Coco 
isles ‘rs Coco Beach, FL 32931. 
(800) 752-6752. Rosemary Pp. 











Dempsey. 
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COMPUTER SOFTWARE 


DISPLAY/390 - Ad scheduling, account 
and contract management, sales 
analysis, billing and accounts receiv- 
able - all in one software package. Rate 
chart or column-inch pricing. Nancy 
Jacobsen (415) 488-9279. 





MAILROOM 


1-(315) 336-3100 is the number to 
call for spare parts for your Nolan and 
Cutler-Hammer mailroom equipment. 
NOLAN PRODUCTS, Rome, NY (315) 
336-3100, FAX (315) 336-3177. 


Chesire Labeler. Diconix Ink Jetter. Ad 
Mark 2. Complete with DE-Shingling 
unit for on-line labeling. Table and 
conveyor. Uses m 3g tape. 30,000 per 
hour, 10 inch to 20 inch stock. 280 
hours of use. Best offer. Call Bill 
Singleterry at (209) 578-2137. 


@ 24-P, 48-P, and 72-P HARRIS STUF- 
FERS Reconditioned-Guaranteed 
production-Training pro oo rovided. 
JIMMY R. FOX, MAIL ROOM CONSUL- 
TANT (713) 468-5827. 


GOOD RECONDITIONED Cheshire and 
Kirk-Rudy labeling machines with 
single and multiwide label heads and 
quarter folders. Call Scott or Jim at 
(800) 527-1668 or (214) 869-2844. 














MAILROOM 
We have all types of belt and wire 
stream conveyors 
Spare parts for stream conveyors 
D.C. & A.C. drive conversions 
Roller top conveyors, all sizes 
Belt conveyors, all sizes 
Bottom wrappers & pacers 
257 Sta-Hi stackers 
ee -O-Veyors -104, 105, 


Signode tying machines 

Conveyor wire 

Wire pliers 

Mueller-Martini inserter, 227 3 into 1 

— labeling machine & 1/4 
‘older 


Northeast Industries, Inc 
(213) 256-4791 FAX (213) 256-7607 





NEWSPRINT FOR SALE 


———— 
28-30 LB NEWSPRINT ROLLS all sizes 


BEHRENS International 
485 E. 17th St., Suite 400 
Costa Mesa, CA 92627-3265 
Telephone: (714) 646-5565 





PHOTOTYPESETTING 


(2) Editwriter 7770 II, HR, with 
Preview, excellent condition. $3,500 
each. (601) 649-1129 R. Buckley. 


MONOTYPE LASERCOMP MK 2, 80 
soe GMO Winchester, 68 Pica, never used, 


MCS 8668, 90 Day Parts Warranty, 
$10,000. 

BOB WEBER. (216) 831-0480. 

FAX LINE. (216) 831-1628. 


ONE SYSTEM PE TERMINALS: 8’s 
$509, 12’s $950, 28’s $1250; Save 
on PCB’s at half of manufacturer price. 
90 day warranty. We will repair your 
CPU spare PCB's. 

BOB WEBER. (216) 831-0480. 

FAX LINE. (216) 831-1628. 


SAVE ON PARTS, BOARDS, AND BACK 
UP TYPESETTING MACHINES. Most 
models of COMPUGRAPHIC equipment 
available. Call or fax GRAPH-X: 
PHONE: (215) 797-5515 
FAX: (215) 797-8740. 














PRESSES 


1978 HARRIS V25 8/U press with JF10 

cross perf/db! parallel folder, 125 hp 

drive, splicers, silicone, 2 pass dryer, 

break detectors. Call John Newman 
(913) 362-5888 


6-UNIT WOOD COLORFLEX 

offset press. 45,000 PPH 1970 
vintage. Has 2 color decks and available 
now. Needs work, but priced low. 
Offered Exclusively By: 

INLAND 

(913) 492-9050 
or Fax (913) 492-6217 


CARY PASTERS 
6 ow by at che vonela a 000 
IPEC, INCORPORAT 
97 Marquardt og 
Wheeling, IL 60090 
(312) 459-9700 Fax (312) 459-9707 


COMMUNITY SSC - 8 floor, 2 stacked, 
1 UOP - 3 color, 2 SSC folders, 
1981-1983-1985 vintages, whole or 
partial. A-1 condition. 
BELL CAMP INCORPORATED 
(201) 492-8877 




















DON’T SELL YOUR PRESS 
Until You Contact 
Newman International Press Sales 


“Professional Marketing Worldwide 
of Newspaper & Commercial Web 
Presses and Large Sheetfed Presses” 


Telephone (913) 362-8888 
Fax 9133629406 Telex 804294 
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——————————————— 
EQUIPMENT & SUPPLIES 


EQUIPMENT & SUPPLIES 


EQUIPMENT & SUPPLIES 


EQUIPMENT & SUPPLIES 





PRESSES 


PRESSES 


PRESSES 


PRESSES 





CURRENT LISTINGS 
21” cut 


toff: 
Harris NCH400, 12 units, 2 JF40, 
1984 


21 1/2” cutoff: 
Goss C150, sty, (2) 
D.E.V. Horizon 1400 upper units (4) 


22” cutoff ; 
Goss Urbanite, 7 units 
Goss SSC folder, balloon ; 
Super Gazette, 4 units plus satellite 


22-3/4” one 
Goss Metro, 8 units, 2 decks 
Goss Urbanite, 4 units, 3-color, 


Goss Urbanite, 4 units, 1964 

Goss Urbanite ‘1000’ series folder 

Goss Suburban 1500, 6 units, 1973 

Goss SSC, 10 units, 1 U.O.P., 2 
folders 

Goss SSC, 4 units 

Goss SC, 5 units, 1977 

Goss Community U.O.P., 3-color unit 

Goss SC folder, two available 

Harris RBC2 folder, 1976 

Harris V25, 8 units, two JF25 

King KJ8 folder 

M.A.N. UniMan 2/2, 4 units 2 decks 

TKS double width, 5 units, 1 deck 


Miscellaneous: 

Cary FP4540 splicers (3) 

MEG D200 splicers (2) 

Butler, model 3242-10 

Custom-Bilt trimmers, TK300 (2) 

Upper formers for Community, SC, 
SSC, Urbanite folders 

GMA SLS 1000 inserter, 4:1, Save 


$$$ 


ONE Corporation/Atlanta 
(404) 458-9351 FAX (404) 458-5836 





DAILY-KING, 10 units, 1976-1980, 
KJ-8 folder 2:1 j jaw type 
BELL CAMP INCORPORATED 
(201) 492-8877 





GOSS 

7-Unit Community, SC folder, small 
daily - pristine condition 

3-Unit Community, 1967 oil, wkly. 
availabie now 

1-Unit Community. oil lube, weekly - 
excellent condition 

1-Unit Community, grease lub - 


recond. 

Add-on SSC Community unit “as is” or 
recond. 

—_= 600 Series Urbanite, available 


4-Unit 500 Series Urbanite, available 
now 

Add-on Urbanite units and folders 

5-Unit 1100 series Suburban 

2-Unit Signature with folder, 22-3/4” 

2-Unit Signature with folder, 23-9/16” 

HARRIS/COTTRELL 

5-Unit V-15 A 1967 w/JF7, good condi- 
tion and available now 

6-Unit Harris V-15A 1974 w/JF7 

JF7 folders and —_ units 


G 

4-Unit daily King il 1978/83 w/KJ6A 
folder, very good condition 

4-Unit News King w/KJ6, available now 

Add-on units, foiders and upper formers 

MISCELLANEOUS 

6-Unit Wood Colorflex (Urbanite size) 
press, 22 3/4” cut-off, 1970 vintage. 
Available now - low price. 

Enkel splicer, ribbon deck, press drives, 
ink pumps, gluers and more. 


ARE YOU CONSIDERING 
SELLING YOUR PRESS? 
CALL THE LEADER FOR CASH! 
INLAND NEWSPAPER MACHINERY 
CORPORATION 
Lenexa, Kansas 
(913) 492-9050 fax (913) 492-6217 
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GOSS COMMUNITY 
REBUILT 
Units-Folders-Parts 
GUARANTEED 


Press-Components 
Complete Presses 


Offset Web Sales, Inc. 
73 N. Sunset Dr. 
Camano Island, WA 98292 
1-(800) 343-0097 
FAX 206-387-9090 





GOSS 
Goss Urbanite 5 units. 
Goss Urbanite 3 coior units. 
Goss Urbanite folders, roll stands, 
drives and accessories. 
Goss Suburban 1500 series unit 
Goss .1500 folder DP 
Goss Community units, folders. 
Harris V-25, 5 units, 1978. 
Harris folders, roll stands, upper 
loon formers & drives. 
Harris V25 upper balloon former 
Goss S/C folder. 
MISCELLANEOUS 
3 Cary Flying Pasters 
Urbanite skip slitter upper formers 
1 Guilmont 1/4 folder and trimmer 
1 ATF imprinter 
1 Butler flying paster 


bal- 


WANTED: Newspaper presses and 
accessories 


IPEC INCORPORATED 
97 Marquardt Drive 
Wheeling (Chicago), IL 60090 
(312) 459-9700 Telex 206766 


GOSS METROLINER 22 3/4” 
15 - Mono units 
3 - Half decks 
1 - Regent 2:1 folder 
- 45” RTP’s 
Installed new 1980/84 & can be seen in 
operation. Offered - complete press or 
on component basi 
INLAND NEWSPAPER MACHINERY 


CORPORAT 
(913) 492-9050 fax (913) 492-6217 


HOE COLORMATIC PRESS 
22-3/4" x 55", 10 units, 3:2 folder 
with double upper formers, double 
delivery and skip slitter, (4) # 10 side 
color humps, (2) # 13 side color 
humps, 1 nest of angle bars, (10) 40” 
diameter automatic RTP’s. 

BELL CAMP INCORP. 
(201) 492-8877 











ONE GOSS MK II PRESS 22 3/4” 
8 - Units, digital reels 
4 - Color humps 
1 - Single 3:2 Imperial folder 
New SCR motor and drive in 1986 
TWO GOSS MK II 23 9/16” 
Each consisting of: 
7 - Goss Mark II units, digital reels 
4 - Goss Mark I! half decks (Press 
#2644 has 3 half decks) 
1 - Color hump (cylinder) 

1 - Goss Mark II double 3:2 folder 
INLAND NEWSPAPER MACHINERY 
CORPORATION 
(913)492-9050Fax# (913) 492-6217 


Press 22 3/4” 





GOSS 

— Community SC, 7 units, 1974-76 
— Community, 3 units, 1972 

— Community SSC, 11 units, 1981-85 
— Suburban, 9 units, Urbanite folder 
— Metro, 2 add on units 

— Metro, 2:1 folder 

HARRIS 

— N-845-6 units, RBC-2, 1974 

— N-850-6 y units, 1983, RBC-2 

— V-25-8 units, 1980, JF-25 

— V-15D-8 units, 1980, JF-25 

KING 

— DailyKing-10 units, KJ-8, 1984 
— ColorKing-5 units, KJ-8, 1970 

— NewsKing-5 units, KJ-6, 1976 


BELL CAMP INCORPORATED 
(201) 492-8877 FAX (201) 492-9777 





PRICE REDUCED 
FOR IMMEDIATE SALE 
4-Unit 1984 Windmoeller Hoelscher 
flexo press with 3 half decks, double 
3:2 folder & RTPs. Cut-off is 23-9/16” 
but can be reduced to 22”. Available 
for immediate removal. 
Inland Newspaper Machinery Corp. 

(913) 492-9050 Fax (913) 492-6217 


PRESSES 
Goss Urbanite Folder-918. 
Goss Urbanite Units 
Goss Urbanite Rollstands 
Goss Urbanite Drives 
Goss Urbanite 1/4 folders 
Goss Urbanite Balloon formers 
co Colormatic 3-2 folder 23-9/16 





Hoe Balloon Formers 

Goss Balloon Formers 

Guilmout Quarterfolder and Trimmer 

Goss RTP’s 40 and 42 inches 

Goss Mark 1 Half Decks and Hump 

Goss Mark 2 Half Decks and Humps 

Goss Double 2-1 folder 22-3/4 C.0O. 

Goss Skip Slitters all C.O. 

Goss Portable Inc. Fountains 

Hoe Skip Slitters all C.O. 

Paper roll track and roll dollies 

We stock spare parts for most presses 

We do press rebuilding 

We do machinery moving and erecting 
Northeast Industries, Inc 

(213) 256-4791 FAX (213) 256-7607 





What a man is is the basis 
of what he dreams and 
thinks, 

accepts and rejects, feels 
and perceives. 

John Mason Brown 





SAVE MONEY ON TRADE-IN PRESSES 

4-Unit Goss Comm. with Comm. folder 
from weekly WI paper 

1-Goss Community oil bath unit 

1-Web Leader Quadra-Color unit 
(1981) 

1-Atlas Quadra-Color unit (1985) 

3-1979 Web Leader printing units 

5-Unit Web Leader with 8 web folder, 
1/2&1/4p 

1-1967 Goss SC folder, 1/2 & 1/4 p 

7-Unit Harris V15A w/JF6 folder (1970) 
and upper former 

4-Unit Harris V15A w/JF7 folder 

JF7 folder w/20 hp press drive 

News King add-on units (1970-74) 

KJ6 News King folders with 20 or 30 hp 
drives 

All equipment offered -“as-is” or recon- 
ditioned, delivered and installed. 


WEB PRESS CORPORATION 
Midwest Office (816) 373-8892 
5300 Foxridge Drive 
Mission, Kansas 66202 
Contact: Terry Morton 





WEB OFFSET PRESSES 
8-Unit Goss suburban 1000 Series, 
2-SC-Folder 

2 Harris V-22 units completely rebuilt 

for sale or exchange. 

2 Harris V-15A units completely rebuilt 

for sale or exchange. 

Harris JF-4 combination folder with 1/2 
& 1/4 and double parallel 22-3/4” 
c.0. 

Harris upper former for V series folders. 

Sheeter, Clark-Aiken from’a Harris V 
series press, 22-3/4” by 36” double- 
width 

Count-o-veyor 2 model 104, as-is or 
rebuilt with Tach generators 


MIRACLE INDUSTRIES, INC. 
hie GREAT HILL RD. 
AUGATUCK, CT 06770 
(203) es 0928 Fax (203) 723-0394 


Pals Coastline an 
Sanford, FL 3277 
(407) 321- 005 Fax (407) 330- 7556 


WANTED: 





1. 101” Or 109” Y-columns with right- 
handed RTP or K-frame for Goss 
Cosmo Press. 


2. 8-unit (2 stacked) Community 1980 
or later, preferably with SSC 
folder. 

AVAILABLE: 


1. GOSS METRO 2:1 FOLDER #3104 
DOUBLE DELIVERY 


. (4) Bio 2 es AUTOPASTERS 
MODEL FP4540-(2) PAIR 
STACKED UNITS. 


3. SU FOLDER #1709 (MANUFAC- 
TURED 1985, NEVER USED) 


4. URBANITE FOLDER #U1054 


5. 150 HP MOTOR & CONTROLLER 
FROM COSMO PRESS #3501. 


STAR INTERNATIONAL CORP. 
TEL:(414) 377-9422 
FAX:(414) 377-3655 

Fame and rest are 
utter opposites. 
Richard Steele 


HELP 
WANTED 


ACADEMIC 

















gram in one year. 


663-1600. 


ethnic origin. 





Increase your job opportunities 


EARN A MASTER’S DEGREE 


Columbia College Chicago offers an intensive program in 
local, state and national reporting. Taught by professionals, 
it includes four weeks in the state capital, Springfield, and 
four in Washington. Full-time students complete the pro- 


For information, call or write Graduate Division, Columbia 
College, 600 S. Michigan Avenue, Chicago, IL 60605, (312) 


Columbia College admits students without regard to race, 
color, sex, religion, physical handicap and national or 








EDITOR & PUBLISHER for January 13, 1990 








HELP WANTED 


HELP WANTED 


HELP WANTED 


HELP WANTED 





ACADEMIC 


ACADEMIC 


ADMINISTRATIVE 


ADVERTISING 





Advertising/Typography Position. 
SOUTH DAKOTA STATE UNIVERSITY 
Department of Journalism and Mass 
Communication seeks an assistant or 
associate professor to teach courses in 
advertising, public relations, typogra- 
phy and graphics in an ACEJMC- 
accredited program. Applicant’s back- 
ground would ideally be in advertising 
and public relations. Graphics and 
desktop publishing skills a plus. Revel- 
ant master’s degree required. Doctorate 
preferred. Professional advertising and 
university teaching experience highly 
desireable. Tenure track. Salary and 
rank dependent on qualifications. 
Application deadline is February 25, 
1990, or- until position is filled. Posi- 
tion begins August 15, 1990. 

Send resume and reference names to 
Richard Lee, Head, Journalism, South 
Dakota State University, Brookings, SD 
57007-0596. SDSU is an AA/EEO 
employer and encourages female and 
minority applicants. 


Journalism Position, Assistant Profes- 
sor, at the University of Florida. Persons 
especially interested in teaching report- 
ing at the undergraduate level are urged 
to apply; graduate teaching and 
research or creative activity open. Ph.D. 
and minimum three years professional 
experience required. Nine-month, 
tenure-track position with possibility of 
summer employment. Minimum salary 
$32,000 and competitive. Starting 
August 1990. College offers excellent 
facilities in one of top-ranked schools in 
country. Applicants must undertake 
research activity that will lead to nation- 
al recognition. Send letter of applica- 
tion, vita and three reference letters to 
Dr. Jon Roosenraad, Chair, Department 
of Journalism, University of Florida, 
Gainesville, FL 32611-2084. Postmark 
deadline of February 1, 1990. Minority 
applicants are urged to apply. Searches 
are open under Government in 
Sunshine procedures. (An AA/EEO 
employer). 





COMMUNICATION (JOURNALISM) 
Assistant or Associate Professor 
depending on qualifications. Instructor 
sought to teach journalism/public rela- 
tions within a comprehensive Commu- 
nication Department. The appointee 
should be able to teach in all areas of 
public relations, newswriting, editorial 
methods, and survey of mass media. 
This position has traditionally served as 
a link with the journalism and public 
relations community of the greater 
Rochester, New York area. The occup- 
ant of this position should demonstrate 
an ability to teach a culturally diverse 
student body. Applications by minori- 
ties invited. Minimum Qualifications: 
Professional experience and a Master's 
degree in journalism/public relations or 
related area. (Ph.D. preferred). Salary: 
Negotiable, depending on qualifica- 
tions. Starting Date: Fall 1990. Appli- 
cations Deadline: February 18, 1990. 
Apply to: Faculty/Staff Relations Ofice, 
Allen Administration Building, SUNY 
College at Brockport, Brockport, NY 
14420 AA/EOE 





UNIVERSITY OF ALABAMA 
Master’s program invites applicants 
who have demonstrated, or shown 
potential for, excellence in journalism. 
Assistantships. Write Journalism 
Department, Tuscaloosa, AL 
35487-0172 or call (205) 348-7155. 


ADMINISTRATIVE 


ASSISTANT HUMAN 
RESOURCES MANAGER 





The Morning News Tribune is seeking 
an individual to assist the Human 
Resources Director in the day-to-day 
administration of a fast-paced, 
comprehensive Human Resources 
Director. 
Requires college degree plus minimum 
five years experience in the human 
resource field. A broad background is 
needed in all aspects of personnel and 
human resources, including training, 
employee benefits, performance apprai- 
sal administration, EEO, employee 
communications, computerized person- 
nel and payroll systems, industrial 
insurance and labor relations. Must 
possess excellent oral and written 
communication skills. 
We offer an excellent salary and benefit 
package and are part of the McClatchy 
newspaper group. 
Qualified applicants should send a 
resume, including salary history, by 
January 29, 1990, to: 
Human Resouces Director 
The Morning News Tribune 
PO Box 11000 
Tacoma, WA 98411 


An Equal Opportunity Employer 








Who supplies another with 
a constructive thought has 
enriched him forever. 

ALFRED A. MONTAPERT 





Growing newspaper group in Zones 5/6 
seeks enthusiastic, community-minded 
individuals and/or couples for manage- 
ment jobs with small weeklies (2,000 to 
5,000). We are honest journalists inter- 
ested in top-quality publications. Your 
hard work will pay off in equity position. 
Send resume and cover letter to Box 
4406, Editor & Publisher. 








Expanding daily and weekly newspaper division presently serving small 
communities in thirteen states seeks career-minded professional ready to: 
be promoted into the following positions: 


General Managers 
Managing Editors 
Advertising Managers 
Circulation Managers 
Circulation Trainer (travel required) 


Please submit resume and cover letter including recent salary history to: 


Michael C. Bush 
Park Newspapers, Inc. 
PO Box 550, Terrace Hill 
Ithaca, NY 14850 








EDITOR & PUBLISHER for January 13, 1990 


PUBLISHER with strong sales and 
marketing background for distin- 
guished, profitable = newspapers 
in highly desirable New England loca- 
tion. Unique opportunity to run your 
own business. Competitive salary plus 
equity. Please send resume and sala 
history to Box 4401, Editor 
Publisher. 





PUBLISHER 

Lifetime opportunity with old privately 
held newspaper chain in Ohio. Hands- 
on management with strong background 
in all facets of newspaper publishing. 
Excellent benefits, salary and bonus 
package. Send resume to Box 4310, 
Editor & Pubiisher. 


PUBLISHER 
Marketing-oriented executive wanted to 
manage three weekly community news- 
papers published from central printing 
plant in Zone 9. Staff of 30. Combined 
weekly circulation of 25,000. Experi- 
ence as a publisher, general manager or 
advertising executive required. Send 
cover letter and resume with salary 
history to Box 4385, Editor & 
Publisher. All replies confidential. 


ADVERTISING 


ADVERTISING DIRECTOR 
Wanted by solid medium-size daily with 
growth ambitions in Zone 5. Opportuni- 
ty to be part of exciting operations that 
will earn national recognition. Looking 
for someone with record of success 
ready for major challenge. Attractive 
benefit package with salary potential in 
six figures. Apply to Box 4380, Editor & 
Publisher. 


ADVERTISING DIRECTOR 

You will direct our sales effort for eight 
weeklies and one of the top 100 mark- 
ets in the United States. Sales staff 
needs a motivator with strong organiza- 
tional, analytical and budgeting skills. 
Career opportunity with a national 
newspaper organization. 

Send cover letter, resume and salary 
requirements to Box 4398, Editor & 
Publisher. 


ADVERTISING SALES MANAGER 
Put your sales and management experi- 
ence to the test in a unique competitive 
environment with an organization 
committed to becoming number one in 
its market. Success oriented manager 
needed to direct the sales efforts in the 
display advertising department super- 
vising a team of sales reps and ad assis- 
tants. Requires a knowledge of retail 
and display advertising, layout and copy 
writing. Salary DOE, excellent benefit 
package. Reply to: J. Underhill, Person- 

















;nel Director, The Anchorage Times, PO 


Box 40, Anchorage, AK 99510. Equal 
Opportunity Employer. 

ADVERTISING SALES 

AND MANAGEMENT 





We are looking for top sales manage- 
ment candidates to join our dynamic, 
nationwide newspaper group. Our daily 
and weekly newspapers are located in 
small communities in 27 states. This 
can be a tremendous career opportunity 
for those who can show results. Posi- 
tions available now. Please send 
resume along with a cover letter stating 
salary requirements to: 


Eugene A. Mace 
American Publishing Company 
PO Box 1261 
Marion, IL 62959 








Advertising Manager. Competitive area 
in Zone 1. If you like a challenge and 
have a proven track record, we may have 
the job for you. Six day 21,000 circula- 
tion needs an aggressive sales leader. 
Group opportunity with chance for 
advancement. Salary and benefits. 
Write to Box 4379, Editor & Publisher. 
All replies confidential. 





ASSISTANT ADVERTISING DIRECTOR 
For 15,000 award-winning daily in 
midwest. Candidate must possess 
strong leadership qualities, a proven 
track record in sales and excellent time 
management skills. Competitive salary 
and excellent company benefits. Send 
letter and resume to: Micheal 
Kimmons, Advertising Director, 
Telgraph, PO Box 370, North Platte, 
NE 69103. 





CLASSIFIED ADVERTISING MANAGER 
Rockingham County Newspapers, a 
group of 5 weekly and twice-weekly 
community newspapers in Southeastern 
N.H., seeks a CAM to join our sales 
management team. A great opportunity 
for a strong number two who wants to 
move up. 

We’re looking for someone who can help 
us grow in a competitive market and 
who can train our inside staff of four to 
become expert telemarketers. A mini- 
mum of three years selling experience 
required and front end knowledge help- 
ful. Candidate will be responsible for 
development of sales presentations and 
promotions to auto dealers and recruit- 
ment agencies. 

Competitive salary, benefits package 
= bonus plan - all in the seacoast of 


Submit resume and salary history to: 
Brad A. Lipe 
Advertising Director 
Rockingham County Newspapers 
Box 
Exeter, N.H. 03833 


DISPLAY SALES MANAGER 
Well-established and growing weekly 
oublication seeks experienced advertis- 
ng manager to lead the display sales 
team. Minimum five years sales experi- 
ence and three years in management. 
Must have strong leadership qualities 
and training skills. Salary and bonus in 
$70,0G0 range. Excellent benefits. 
Send cover letter and resume to: 
+ssie PO Box 525, Baldwin, NY 








Key Accounts/TMC 
Manager 


The Post Register, a rapidly growing 
26,000 daily in Eastern Idaho is 
expanding its advertising management 
team! We need a top salesman to 
handle our top 20 accounts, manage 
our profitable 12,000 TMC vehicle and 
assist in new product introductions. 
Budget says 14% circulation growth in 
1990! Be a part of it! Send resume and 
salary history in confidence to: 


Jim Wilson 
Director of Sales & Marketing 
The Post Register 
P.O. Box 1800 
Idaho Falls, ID 83403 





RETAIL MANAGER 
We are looking for a pro capable of 
directing the activities of our hard- 
working retail staff. Must be well 
schooled and experienced in advertising 
sales, sales training and management 
and have demonstrated strong leader- 
ship skills. Competitive market experi- 
ence desirable. 
If you are this special person, who has 
ideas and the ability to follow through 
on assignments and to motivate a sales 
staff daily, we can offer you an excellent 
salary, bonus, benefit package and 
growth potential, with one of the 
nation’s dominant newspaper/media 
companies. 
Good benefits, bonus plan and salary 
commensurate with experience. 

Please send resume, salary history to: 
Jim Zinn, Advertising Director 
Advertiser/Journal 
200 Washington Avenue 
Montgomery, Alabama 36104 
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HELP WANTED 


HELP WANTED 


HELP WANTED 


HELP WANTED 





ADVERTISING 


ART/GRAPHICS 


CIRCULATION 


EDITORIAL 





TELEMARKETING MANAGER 
Telemarketing manager to establish and 
run new department. Experienced with 
top references only. See how good you 
are running your own show. Lifetime 
opportunity with family-owned opera- 
tion, full fringes and great working 
conditions. Send full resume with 
present salary to Robert Lind, Somerset 
Newspapers, Inc., PO Box 638, Some- 
rset, PA 15501. 


ADVERTISING ACCOUNT EXECUTIVE 
Come sell for America’s number one 
advertising team. Call Earl Rush at The 
a County Register (714) 
953-4982. 


RETAIL ADVERTISING MANAGER 


Wanted for 30,000 daily in central 
Kansas, an energetic leader to heip 
manage sales staff, develop advertising 
promotions and campaigns and handle 
some major accounts. Needs to have 
newspaper sales and supervisory experi- 
ence. Send resume and salary history to 
Jane Glenn, Advertising Manager, Sali- 
na Journal, P.O. Box 740, Salina, KS 
67402. 


Send E&P BOX REPLIES 
to: 
Editor & Publisher 
Classified Ad Dept. 
11 West 19th St. 
New York, NY 10011 
(Please clearly indicate the 

box no. you are responding to.) 














ART/EDITORIAL 


Immediate opening for qualified Goss 
Urbanite pressman. Good pay and 
benefits. Non-smoking environment. 7 
Day Daily, 18,000 circulation. Send 
resume to: Box 450, Farmington, NM 
87499. 


One of America’s top 14 small daily 
newspapers has an immediate opening 
for an EDITORIAL ARTIST. Must be 
experienced in both free hand and 
Macintosh MacDraw II and Adobe prog- 
rams. Four color experience required. 
Competitive salary, complete package 
of employee benefits and excellent 
working conditions. Send resume and 
non-returnable samples to Nelder 
Dawson, Director of Personnel and 
Employee Relations, Alexandria Daily 
Town Talk, PO Box 7558, Alexandria, 
LA 71306. 


ART/GRAPHICS 


ART DIRECTOR 

The Fresno Bee, 145,000-daily, 
185,650-Sunday, in the growing San 
Joaquin Valley of California, is looking 
for an art director. We have eight artists, 
total redesign in 1990 and a new flexo 
press in 1991. Please send resume and 
cover letter to: Keith Jones, Graphics 
Editor, The Fresno Bee, 1626 E. Street, 
Fresno, CA 93786. 


ART DIRECTOR 

Seattle Media Related Publishing 
Company seeks publications designer 
with strong pagemaker and freehand 
skills. Exceptional growing company, 
flexible work conditions. One monthly 
newspaper, 3 annual directories. Call 
Richard, (206) 382-9220. Send 
resume to: Media Index Publishin 

Inc., PO Box 34265, Seattle, W 

98124. 


ARTIST with strong graphics skills and 
at east 2-3 years experience. Macintosh 
background with Quark Express or simi- 
lar experience necessary. To create 
maps, informational graphics and other 
Mac generated material. Apply to 
we Editor, Boca Raton News, 33 

ird Street, Boca Raton, FL 
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ART DIRECTOR 


THE SEATTLE TIMES needs a leader 
for 12 designers, illustrators and 
graphic artists. Must have the ability to 
be an articulate and effective voice in 
determining how the newspaper looks, 
have journalistic credibility and design 
skills. We are an equal opportunity 
employer. Please respond to Stanley 
Farrar, Assistant Managing Editor- 
Graphics, The Seattle Times, Fairview 
and John St., Seattle, WA 98111. 
(206) 464-2953. 


CIRCULATION 


ASSISTANT CIRCULATION DIRECTOR 
Experienced A.M. manager sought to 
assist Circulation Director in restructure 
of home delivery operation at 70,000 
A.M. in Zone 2 area. Candidate must 
have high standards and dedication to 
excellent customer service. Opportunity 
exists for future professional growth. 
Excellent salary, bonus, benefits. Write 
to Circulation Director explaining what 
you offer for this opportunity. Include 
resume and salary history. Box 4410, 
Editor & Publisher. 











CIRCULATION DIRECTOR 


Midwestern daily in the 10,000 to 
15,000 circulation range is seeking a 
Circulation Director. Responsibilities 
will include sales, distribution, trans- 
portation, TMC, management of CIS, 
post office relations, carrier relations, 
budgeting, hiring and tag This news- 
paper and strong benefits. If interested, 
please send your resume and sala 
history to: Box 4423, Editor & 
Publisher. 





CIRCULATION DIRECTOR 
Aggressive, competitive daily newspap- 
er market requires top-notch circulation 
executive to get my net paid figures 
——t If you are willing to re-locate 
(Zone 2), like monetary rewards and can 
produce results, send cover letter and 
resume to Box 4367, Editor & 
Publisher. 





CIRCULATION MANAGER 


Great opportunity for experienced, 
professional promoter and department 
manager to lead 36,000 6-day PM to 
Sunday, new TMCs and 40,000 circula- 
tion. Good living near the shores of Lake 
Michigan, easy access to Chicago, and 
growth opportunities within national 
group. Resume to Publisher, The 
Herald-Palladium, PO Box 128, St. 
Joseph, Mi 49085-0128. 


Circulation manager for Zone 5, 
13,000 daily. Sales promotion and 
customer service background a must. 
Salary and bonus $28,000, no calling. 
Send resume and salary history to Box 
4400, Editor & Publisher. 


SALES SUPERVISOR 
Fast-growing Chicago area suburban 
daily newspaper is seeking an enthu- 
siastic self-starter to direct store sales/ 
promotion representatives. Sales exper- 
lence required. Send resume and salary 
requirements to: Daily Herald, PO Box 
280, Arlington Heights, IL 60006. 


The *1orning Call, a Times Mirror News- 
paper, has a management position 
opening in its circulation department. 
This position reports to the circulation 
director. The successful candidate will 
have at least three years of circulation 
experience or a strong sales and 
management background. 








Home delivery experience, with strong 
customer service skills, is desired. In 
addition, responsibilities may include 
all aspects of circulation sales, includ- 
ing telemarketing, direct response, 
crewing and carrier promotions. Degree 
is desirable. Attractive salary and bene- 
fits package, including 401-K. 


Send resume and salary history to 
Donald J. Belasco, Circulation Director, 
The Morning Call, 101 North Sixth 
Street, PO Box 1260, Allentown, PA 
18105. 


WANTED: A Circulation Director who 
can increase my circulation. We are a 
M-F PM and Sunday AM. We are close 
to 14,000, with potentia!, but stailed. 
We are paying 28,000, plus up to 
5,000 bonus. Nice area to live and 
work. If you can make it happen, send 
me a resume NOW. Include a cover 
letter and tell me about yourself and tell 
me why YOU can increase my paid 
circulation. No phone calls. No applic- 
ants will be considered outside of CA, 
AZ, NV, UT. Neil D. Williams, 
Publisher, The Sentinel, PO Box 9, 
Hanford, CA 93232. 


We are seeking circulation managers for 
positions in 10,000 - 25,000 circula- 
tion daily newspaper. The successful 
applicant will be aggressive, self- 
motivated circulation professional with 
proven track record. Solid background 
in district manager training, direct sales 
and circulation promotion will be 
required. Salary commensurate with 
experience. Excellent benefits package 
provided. Send resume to Box 4372, 
Editor & Publisher. 











CIRCULATION MANAGER 
17,000 7-day newspaper seeks aggres- 
sive, highly motivated individual. Excel- 
lent opportunity for circulator who has 
experience in sales and service and 
enjoys the — of a competitive 
market in an affluent community. 
Please send resume to Wayne Lee, 
Editor and Publisher, The Enterprise, 
888 Easy St., Simi Valley, CA 93065. 
(805) 526-6211. 





CIRCULATION MANAGER 


Newspaper group consisting of a daily 
and several weeklies need a promotion 
minded individual with 5 years experi- 
ence in newspaper circulation. The 
ideal candidate will be people-oriented 
and have proven experience in all 
aspects of running a circulation depart- 
ment. Knowledge of yearly budgeting a 
must. Candidate must plan promotion 
of newspapers including carrier, phone 
room, in-paper, etc. 


Attractive benefit package. Zone 2. 
Send cover letter, salary history and 
resume to: 

Box 4390, Editor & Publisher. 


CONSULTANTS 





CONSULTANT 


International design, engineering and 
construction firm, located in the 
Midwest, is seeking a person exper- 
ienced in newspaper operations to 
consult in the planning of newspaper 
facilities. A strong background in 
production is a requirement. Previous 
experience with facility programs is 
preferred. Competitive salary and bene- 
fits package. Please send your resume 
and salary history to Box 4370,.Editor & 
Publisher. 








EDITORIAL 


ee eae 
ABLE EXPERIENCED REPORTER 


Equally adept at covering breaking news 
stories or developing good features. 
Enjoy living in Daytona Beach, and 
working for an excellent 100,000 circu- 
lation newspaper as it grows. If you can 
dig for facts, write clearly and tackle 
challenging assignments, send resume 
and samples of your best work to Execu- 
tive Editor Steve Pappas, News-Journal, 
PO Box 2831, Daytona Beach, Fl 
32115-2831. 





Aggressive, small suburban daily in 
Zone 5 seeks design editor, copy editors 
and gifted reporters. Have 2 years news- 
= or magazine experience or be the 

st graduate from your school. Letter, 
resume, salary recruitments, 4-7 clips 
to Box 4405, Editor & Publisher. 


ASSISTANT EDITOR 


Maryland Gazette, 36,000 ABC twice 
weekly in Baltimore suburbs. Extensive 
editing, layout experience required. 
Good job will lead to top job. Paper was 
founded in 1726 and gets stronger 
every year. Resume, copy of newspaper, 
references to Edward Casey, Capital 
Gazette rr, 2000 Capital 
Drive, Annapolis, MD 21401. 


Assistant News Editor 
Copy Editor 








A beginning management position and 
a copy editing slot are open at a Knight- 
Ridder paper in a college town. Chance 
to learn the new technology, from pagi- 
nation to graphics. We need a solid copy 
editor eager to become an assistant 
news editor, and a copy editor eager to 
learn more about the profession. Send 
resume and clips that show editing and 
layout skills to Robert Ashely, Executive 
Editor, The Centre Daily Times, PO Box 
89, State College, PA 16804. 


ASSISTANT FEATURES EDITOR 





Knight-Ridder newspaper in college 
town seeks creative copy editor for 
assistant spot on features desk. Help 
make our section relevant in the '90’s. 
Assist with planning and editing, and 
learn the new technology, including 
pagination and graphic scanning. Send 
resume and clips that show editing and 
page design skills to Robert Ashely, 
Executive Editor, The Centre Daily 
Times, PO Box 89, State College, PA 
16804. 


ASSISTANT EDITOR 





The Florida Times-Union in Jacksonville 
needs an assistant editor for its 
Community News sections. The 
sections, published Wednesday and 
Saturday, are zoned to 6 neighborhoods 
in the papers core circulation area. The 
assistant’s job would be to oversee 2 of 
the sections. That involves managing 
about 6 reporters, plus stringers. The 
job essentially is that of an assistant 
city editor, only on a community news 
level. We're looking for good organiza- 
tional skills, a positive attitude, aggres- 
sive editing and the ability to teach and 
improve novice writers. At least five 
years of reporting and one year editing 
required. Day work, Monday-Friday. 
Send letter and resume to: Lanny Morg- 
nanesi, Community News Editor, The 
Florida Times-Union, P.O. Box 1949, 
Jacksonville, Fl 32231. Deadline for 
applicants is January 29, 1990. 


Aggressive daily seeks dynamic City 
Editor to lead, teach, manage, cajole, 
criticize, train, inspire, nurture, deve- 
lop, motivate and breathe life into 
reporting staff at award-winning 
50,000. Must have solid news judg- 
ment, proven newsroom management 
experience and the personality to thrive 
in a seriously competitive market. Nice 
community. Send letter, resume and 
copies of your present newspaper to: 
Box 4420, Editor & Publisher. 


Aggressive, small daily in highly compe- 
titive Zone 4 market seeks CITY 
EDITOR with at least 5 years daily 
newspaper experience. Direct and train 
staff of 8 highly motivated and talented 
young reporters. Some related previous 
newspaper management experience 
required. Also seeking general assign- 
ment REPORTER. Send resume and 
clips to: Box 4381, Editor & Publisher. 








EDITOR & PUBLISHER for January 13, 1990 
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No. of Insertions: Amount Enclosed: $ 


CLASSIFIED ADVERTISING RATES 


Effective January 1, 1990 

POSITIONS WANTED 

1 week — $3.95 per line 

2 weeks — $3.25 per line, per issue. 
3 weeks — $5.10 per line, per issue. 3 weeks — $2.75 per line, per issue. 
4 weeks — $4.35 per line, per issue. 4 weeks — $2.55 per line, per issue. 


Add $6.50 per insertion for box service. Add $4.20 per insertion for box service. 
Count as an additional line in copy. Count as an additional line in copy. 


Count approximately 34 characters and/or spaces per line. 
3 lines minimum. 
NO ABBREVIATIONS. 


DEADLINE: Every Tuesday, 12 pm (ET) 
For Saturday’s issue. 





LINE ADS 
1 week — $6.70 per line 
2 weeks — $5.85 per line, per issue. 


Payment must accompany all Positions Wanted ads. 
DISPLAY CLASSIFIED 


The use of borders, boldface, illustrations, logo, etc., on classified ads 
charged the following rates per column inch per insertion: 1 time, $85; 2 to 
5 times, $80; 6 to 12 times, $75; 13 to 25 times $70; 26 to 51 times $65; 
52 times, $60. 


DEADLINE: 8 days prior to publication date. 
Contract rates available upon request. 
Box number responses are mailed each day as they are received. 


Editor & Publisher 
11 West 19th Street, NY, NY 10011. (212) 675-4380, FAX (212) 929-1259. 
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HELP WANTED 


HELP WANTED 





EDITORIAL 


EDITORIAL 





ASSISTANT NEWS EDITOR 
Midwest metro needs a person with 3-5 
years of news desk experience whose 
responsibilities will include handling 
local section front and filling in on Page 
1. Send resume and work samples to 
Box 4411, Editor & Publisher. 


ASST. SPORTS EDITOR 


The Mail Tribune, a 30,000 Ottaway/ 
Dow Jones daily newspaper in Medford, 
OR, is seeking an assistant sports editor 
for six-member sports staff. Duties will 
include story assignment, editing, desk 
work and some writing. Applicatants 
should have a minimum of three-years 
experience. Send resume, writing 
samples by Jan. 24 to Tudy Schiveley, 
Personnel Manager, The Mail Tribune, 
PO Box 1108, Medford, OR 97501. 


ASSOCIATE EDITOR 








Skilled editor/writer sought by leading 
national financial magazine to research, 
write and edit in-depth feature, depart- 
ment and news articles, participate in 
aggressive, creative editorial planning 
and handle related production duties. 
Must have three to five years’ journal- 
ism experience; strong interest or ability 


in financial, business or related field; - 


and a B.A. in journalism or related 
discipline. Competitive salary and 
benefits. Send cover letter, resume with 
salary history/requirements plus non- 
returnable writing samples to: 


Mary Nowesnick 
Editor 


Savings Institutions 
111 E. Wacker Drive 
Chicago, IL 60601. 


BE A FACTOR! 
Our meduim-sized Zone 8 daily is on 
the move. We're better today than we 
were a year ago and we intend to be able 
to say the same a year from now. We're 
looking for editors and reporters with a 
taste for adventure and challenge -- and 
the chance to make a difference. You 
don't HAVE to love hiking, fishing, 
camping, and skiing, but it wouldn't 
hurt. Letter, resume and salary require- 
ments to Box 4396, Editor & Publisher. 


BUSINESS ON THE BORDER 








The El Paso Times needs an aggressive 
business editor who is ready for the 
challenge of managing a small but 
sharp business staff and its coverage of 
a complex international business 
community. Proven reporting and edit- 
ing skills are vital, and Spanish- 
language fluency is valuable. Manage- 
ment experience and a background in 
business coverage are ideal, but we're 
willing to consider a strong reporter who 
shows potential for both. The Times is a 
Gannett newspaper. Applicants should 
mail resume, clips, and references to 
Assistant Managing Editor Dan Eliott, 
El Paso Times, P.O. Box 20, El Paso, 
Texas 79999. 


Equal Opportunity Employer M/F/H/V 


BUSINESS EDITOR 
89,000 Zone 4 daily needs aggressive 
business editor to direct daily business 
coverage. Salary commensurate with 
experience. Box 4397, Editor & 
Publisher. 


BUSINESS EDITOR 








Toledo Blade is seeking a business 
editor to develop comprehensive cover- 
age on local and regional basis. Direct 
staff of five reporters. Previous admini- 
strative or editor-level experience 
desired. Daily circulation 155,000. 
Salary starting at $813/week. Deadline 
for resume extended to January 19. 
Send to Jo K. Lo 541 Superior 
St., Toledo, OH 43660. 


BUSINESS REPORTER 
Highly motivated, aggressive reporter 
for Zone 5 business tabloid startup. 
Send resume and clips showing 
evidence of solid research and a fiair for 
writing to Box 4389, Editor & 
Publisher. 


BUSINESS REPORTERS 
ASSISTANT BUSINESS EDITOR 
We need a handful of top-notch staffers 
to help produce the SF Bay Area's best 
business sections. Opening for a high- 
tech specialist, a GA business reporter 
and a strong layout/production editor. 
We're a 5-daily, 115,000-circulation 
chain on the move. Resume/clips/ 
refs./salary history to: Business Editor, 
ANG, Box 5050, Hayward, CA 94540. 


BUSINESS WRITER 
Award-winning business section at 
45,000-circulation suburban daily has 
opening for aggressive, motivated repor- 
ter. Daily experience preferred. Send 
resume, clips and brief letter to: Jim 
Timmermann, Star-News, 525 E. Color- 
ado Bivd., Pasadena, CA 91109. 


BUSINESS WRITER/EDITOR 
Essential abilities include recognizing 
and developing features and distilling 
local and wire business news into an 
informative, interesting package. Main- 
tain solid Sunday section while building 
our weekly coverage. 


COPY EDITOR 

Excellent skills in editing, headlines 
and layout under tough deadlines. 
We’re a 36,000 plus daily and Sunday. 
Aggressive, growing, striving to be the 
best and willing to pay for it. Send 
resume, work samples and salary 
requirements to: David M. Cuzzolina, 
Altoona Mirror, PO Box 2008, Aitoona, 
PA 16603; (814) 946-7440. 


CALIFORNIA-BASED, employee- 
owned, business photojournalism 
service must fill a position in the east, 
preferably in NY, NJ or MA. We write 
magazine articles and offer the gamut 
of editorial services to Blue Chip 
clients. Do you have excellent skills and 
discipline as both a writer and photogra- 
pher? Are you interested in writin 
about computers and high-tech topics? 
Would you like to work for a company 
that links earnings to productivity and 
Offers a liberal benefits program? If you 
thrive under pressure, genuinely enjoy 
people, like traveling, are willing to 
work out of your home, have an interest 
in account management and responded 
with a resounding “YES” to all preced- 
ing questions, send resume, salary 
history and recent writing and photogra- 
phy samples. Journalism degree 
required. No novices. Write to Box 
4403, Editor & Publisher. 


CITY EDITOR 

















AM daily serving scenic area of north- 
western PA seeks city editor who can 
lead and direct local news staff, find 
feature stories in the mundane, and 
contribute to creating a better news 
product. Some layout experience 
required. Salary competitive. Excellent 
benefits. Send resume, writing/layout 
samples, and concise statement of your 
goals and philosophy as city editor to 
Kevin Mead, Publisher, Warren Times 
Observer, PO Box 188, Warren, PA 
16365. 





CITY EDITOR 

Motivational leader with demonstrated 
ability to inspire compelling local news 
report. Expanding Knight-Ridder news- 
paper seeks the traditional strengths, 
plus an obsession for communicating 
with readers. That means an apprecia- 
tion of what’s important in their daily 
lives and knowing how to get it across-- 
in graphics, lists or whatever it takes, 
even thoughtful stories. Apply to Stace 

Goldring, Boca Raton News, 33 S 

Third Street, Boca Raton, FL 33432 or 





FAX resume to (407) 338-4944. 
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HELP WANTED 


HELP WANTED 


HELP WANTED 


HELP WANTED 





EDITORIAL 


EDITORIAL 


EDITORIAL 


EDITORIAL 





CITY EDITOR 

Take advantage of a great news town at 
The Odessa American, a Pulitzer Prize- 
Winning daily with a statewide reputa- 
tion for aggressive and sometimes irrev- 
erant reporting of West Texas. You will 
be participating in our conversion to a 
morning publication. Contact Assistant 
Managing Editor, Keith Briscoe, The 
Odessa American, Odessa, Texas 
79761. 


CITY EDITOR & REPORTER slots are 
opening soon at the nation’s foremost 
Anglo-Jewish weekly, the Baltimore 
Jewish Times. Applicants for the city 
editor's job should have metro daily or 
weekly experience, a nose for news and 
a need to know, an affinity for people, 
the ability to rough edit copy and the 
skill to direct and nurture a smail 
reporting staff. Applicants for both posi- 
tions should be professional journalists, 
self-starters, aggressive news gatherers, 
creative news and feature writers and 
willing to work until a job is finished. 
Knowledge of the Jewish community is 
a plus. Send resumes to Sherwood 
Kohnm Associate Editor, The Baltimore 
Jewish Times, 2104 N. Charles Street, 
Baitimore, MD 21218. No phone calls, 
please. 








CITY STAFF 
Business-health beat Reporter needed. 
Must be able to write interesting, non- 
technical stories for average reader. 
Also looking for general assignment- 
features reporter. Some experience 
preferred. We are a 20,000 PM with a 
young 6 person staff. Zones 1,2 
preferred. Send resume, clips to Sue 
Simoneau, City Editor, Bristol Press, 99 
Main Street, Bristol, CT 06010. 


COPY DESK 

We need an experienced, responsible 
person for our desk. Must have flair for 
page design and headlines, solid news 
judgment, ability to manage wire 
services. We're a 33,000 daily on Flori- 
da Gulf Coast that demands attractive, 
easy-to-read pages. Reply with resume, 
examples of work to Managing Editor 
Tom Connor, Northwest Florida Daily 
News, PO Box 2949, Fort Walton 
Beach, FL 32549. 


Copy desk pro sought for wire ditor job 
at 60,000 circulation NJ-NY meiro area 
daily. Salary in $34,000 range for 
experienced night desk editor. Strong 
layout skills essential as is ability to 
choose state (NJ), national and world 
news from AP and two supplemental 
services. Applicant should be able to 
handle any editing position on fast- 
paced night desk. Opportunity for 
advancement. Send resume and exam- 
ples of layout to: Box 4388, Editor & 
Publisher. 











CLASSICAL MUSIC 


The Kansas City Star needs a self- 
starter to cover a vigorous classical 
music, opera and dance scene. Duties 
include reviewing, hard news reporting, 
feature writing, interviews and think 
pieces. Required are five years of daily 
newspaper work (or less if you have a 
strong track record), reviewing experi- 
ence and a background in classical 
music. An interest in dance or opera is 
helpful. Minorities and women are 
encouraged to apply. 
Send resume, 10 recent clips and list of 
references to: 
Robert Butler 
Arts and Entertainment Editor 
Kansas City Star 
1729 Grand Ave. 
Kansas City, MI 64108 


COPY EDITOR 





Toledo Blade is looking for copy editor 
due to upcoming expansion of Zone 
editions. Broad experience in handling 
local and multi wire service copy 
required. Top minimum $789/week. 
Send resume and sampies of your work 
by January 29, to Jo K. Yarborough, 
541 Superior St., Toledo, OH 43660. 





Invest in Your Future. 
Subscribe to E&P Today! 
Call (212) 675-4380 


COPY EDITORS: We'll take a husband/ 
wife team with top-of-line desk skills in 
editing, layout, headlines. Excellent 
opportunity for experienced copy 
editors to grow with an expanding Zone 
2, daily/Sunday. Need reporting, copy 
editing experience. Resume, tear- 
sheets, clips to Box 4422, Editor & 
Publisher. 








COPY EDITOR 

16,000 circulation daily in central KY 
looking for talented copy editor to join 
its four person news desk. Successful 
applicant will have strong language 
skills and newspaper experience. Send 
resume and work samples to Tim John- 
son, Copy Desk Chief, The News Enter- 
prise, 408 W. Dixie Ave, Elizabethtown, 
KY 42701. 


COPY EDITORS who want to try some 
new things in editing and page design 
for an expanding Knight-Ridder news- 
paper. Seeking applicants who are 
comfortable with color and info 
graphics, have adventuresome news 
judgment and have a penchant for 
taking risks. Apply to Managing Editor, 
Boca Raton News, 33 SE Third Street, 
Boca Raton, FL 33432. 


COPY/LAYOUT EDITORS 

Need hard-working copy/layout editors 
with at least two years of experience 
who are sticklers on style and creative, 
yet flexible, with layout. Must be quick, 
cool and effecient in face of fast-paced 
action for this 80,000 plus AM daily in 
Metro New York area. Would prefer 
area-based editors but will consider all. 
Send resume and sample layouts to: 
Scott West, Assistant cy y Editor, 
The North Jersey Herald & News, P.O. 
Box 988, Passaic, NJ 07055. 








Variety the entertainment weekly has excellent opportunity 
available for individual with 3-5 years Newspaper copy 
editing experience. Electronic pagination and knowledge of 
entertainment industry a must. Best Info’s Pagewright sys- 


tem a plus. 


We offer excellent salary, benefits and the opportunity to 
work in one of the best companys in the publishing business. 
Send resume with salary history to: 

E. Purelis—CE 


CAHNERS PUBLISHING 


475 Park Ave. S., NY 10016 
EOE M/F/H/V 








COPY EDITOR 


immediate opening on a six person desk 
for someone with excellent language 
and layout skills to handle wire and 
local copy. We're a 50,000 PM daily in 
Northeast lowa with some of the latest 
computer toys and more to come. Pages 
are laid out on a Mac II. Please send 
resume and samples of work to: Saul 
Shapiro, Editor, Waterloo Courier, P.O. 
Box 540, Waterloo, 1A 50704. 


COPY EDITORS 

Wanted: catchy headlines, a school 
marm’s passion for grammar and a 
detective’s knack for spotting holes. 
Major daily in Zone 4 is expanding, 
making room for creative, aggressive 
copy editors with a minimum of three 
years experience. Write to Box 4402, 
Editor & Publisher. 


EDITOR 
Award-winning newspaper group in 
Zone 2 shore location needs newspaper 
pro to run special sections desk. 
Successful candidate will have sharp 
page layout, headline and copy writing 
skills for multiple deadline weekly 
projects. Send resume, writing and 
page samples to: Managing Editor, Jack 
M. Germain, Times-Beacon Newspap- 
ers, 345 E. Bay Avenue, Manahawkin, 
NJ 08050. 


ENVIRONMENTAL REPORTER 











Sought by daily Zone 5 mini-metro. 
Opportunity abounds in an area beset by 
all types of environmental difficulty. 
Competitive market. New state-of-the- 
art facility. Excellent pay, benefits 
package. Send resume, clips, refer- 
ences to Box 4286, Editor & Publisher. 


Enjoy the best of both worlds: Editing 
and special projects reporting. The 
Pensacola News Journal, a 57,000 
daily/72,000 Sunday AM Gannett 
newspaper on Florida’s Gulf Coast, is 
jooking for someone who can research 
and write award-winning stories three 
days a week and then move to the metro 
desk to help fine tune other reporters’ 
copy. Candidate must have at least 
three years writing experience and a 
year or two editing. EOE. Send clips, 
resume, references and salary history to 
Anne Saul, Executive Editor, Pensacola 
News Journal, PO Box 12710. Pensa- 
cola, FL 32574. No phone calls please. 


EDiITOR/REPORTER needed for 
Vermont Business Magazine, a state- 
wide news magazine based in southern 
Vermont. Handle correspondents and 
copyediting, write articles, take photos, 
layout pages, PC literate a plus. $22K. 
Send resume, 3 feature-length news 
clips and 3 story ideas to: Timothy 
McQuiston, Editor, Vermont Business 
Magazine, Brattleboro, VT 05302. 


Editorial 











Quality copy editor, good make-up skills 
and experience as reporter. Send letter, 
resume and tearsheets to Hal Lewis, 
Executive Editor, Scrantonian Tribune, 
336 N. Washington Ave., Scranton, Pa. 
18504. 





Editorial Promotion Manager for major 
West Coast Daily. Must be able to create 
imaginative in-paper and trade maga- 
zine ad campaigns, contact public 
service programs, trade shows and other 
exciting events. Extensive newspaper 
promotion experience required. Write to 
Box 4415, Editor & Publisher. 


EDITORIAL WRITER 
Major conservative west coast daily 
seeks experienced editorial writer. Send 
resume and Clips to Box 4264, Editor & 
Publisher. 


FEATURE WRITER 

Metro daily seeks writer with exception- 
al word skills and original ideas. Solid 
background in reporting lifestyle issues 
is a prerequisite. Resume and clips to 
Rosyin White, Appeal Editor, The 
Commercial Appeal, 495 Union, 
Memphis, TN 38103. 


FEATURE WRITER 








Can you capture the style and excite- 
ment of one of America’s most affluent 
counties? We want great writing, strong 
reporting, clever story angles and a 
sense of fun. At least five years of news- 
paper or magazine feature writing 
experience are preferred. This is a 
Gannett newspaper one hour from New 
York City. Send clips and resume to 
Lilah Lohr, Assistant Managing Editor, 
The Courier-News, Box 6600, Bridge- 
water, NJ 08807. 


FINANCIAL REPORTER 





To cover commodity and financial 
futures markets in New York office of 
financial newswire. Business or finan- 
cial reporting experience preferred but 
will consider sharp beginner. Resume 
and cover letter to Terry Wooten, Editor, 
Futures World News, 250 S. Wacker Dr. 
Suite 1150, Chicago, IL 60606. 


GOVERNMENT JOBS $16,040 - 
$59,230/yr. Now Hiring. Call 1-(805) 
687-6000 Ext. R-4261 for current 
federal list. (Fee required.) 


HISPANIC AFFAIRS REPORTER 
General assignment reporter specializ- 
ing in Hispanic affairs coverage. Look- 
ing for aggressive reporter who will do a 
variety of hard news and feature stories. 
Send resume and clips to: Patrick 
Graham, Metro-Editor, Milwaukee Jour- 
nal, Box 661, Milwaukee, WI 53201. 


If you like waterfront communities, a 
challenge and sea food, Annapolis is 
the place for you. Copy editors and 
designers sought for a dynamic editorial 
product. Send resume and tearsheets to 
Tom Marquardt, Managing Editor, PO 
Box 911, Annapolis, MD 21404. No 
calls, please. 














Large news organization seeks full-time 
reporter to cover space program from 
Cape Canaveral. Excellent reporting and 
writing skills and knowledge of Aeros- 
pace needed. Box 4416, Editor & 
Publisher. 


LEGAL REPORTER 
Enterprising, experienced reporter, law 
degree preferred, for Boston-based 
weekly lawyers’ newspaper. Report on 
lawyers, law firms and legal trends. 
Competitive salary and benefits. Send 
resume and clips to: Box 4392, Editor 
& Publisher. 


MANAGING EDITOR to direct staff of 
five for Zone 2 weekly trade publication. 
Applicant must have management and 
newsroom experience with a solid 
grounding in, at least, one phase of 
business reporting. Knowledge of PC 
based editing and XyWrite a definite 
plus. Salary $32,000 - $37,000 
depending on qualifications and experi- 
ence. Good benefits with solid, estab- 
lished company. Reply in confidence 
with letter and resume to Box 4364, 
Editor & Publisher. 











Editor/Publisher for weekly in Vermont's 
fastest growing area. Experience 
needed in sales and editing. Looking for 
ambitious person to continue paper’s 
financial and editoria! growth. Write to 
Mathias Dubilier, The Essex Reporter, 
P.O. Box 116, Essex Junction, VT 
05453. 





MANAGING EDITOR 
Small staff and tight budget but a chal- 
lenging fun place to work. Small daily 
needs a sharp editor with people skills 
as well as writing skills. Send resume 
and salary requirements to: Dennis F. 
Kozak, The Wayne Independent, 220 
South 8th St., Honesdale, PA 18431. 


EDITOR & PUBLISHER for January 13, 1990 








HELP WANTED 


HELP WANTED 


HELP WANTED 


HELP WANTED 





EDITORIAL 


EDITORIAL 


EDITORIAL 


EDITORIAL 





MANAGING EDITOR for strong 
business-oriented weekly to direct 
talented staff. Highly competitive news 
market. Experience in both business 
and mment news helpful. Write in 
detail to Michael Lewis, Miami Today, 
PO Box 1368, Miami, FL 33101. 


PERSONAL FINANCE REPORTER 


USA TODAY seeks a reporter who has 
experience covering a variety of person- 
al finance topics, especially taxes. Send 
resume and clips to Pat Walkup, PO Box 
500, Washington, DC 20044. 





MANAGING EDITOR for northeast 
Colorado 6,700-ciculation daily. Must 
have good, overall news background 
and design knowledge. Leadership, 
management skills to head staff of 
seven. Send resume and salary history 
to: Bill Muldoon, Publisher, Journal- 
Advocate, PO Box 1272, Sterling, CO 
80751. 





MANAGING EDITOR 
Zone 5 business tabloid star-up seeks 
editor/reporter to manage news staff. 
Send clips, resume, layout tearsheets, 
and salary history to Box 4417, Editor & 
Publisher. 


PHOTOGRAPHER/DESIGNER 


If you can take terrific photos and then 
design exciting feature pages that will 
stop readers in their tracks, we want to 
talk with you. Extensive color photogra- 
phy experience is essential. We want 
someone who knows how to make 
photos and type work together. At least 
five years of newspaper or magazine 
work preferred. This is a Gannett news- 
paper one hour from New York City. 
Send clips and resume to Lilah Lohr, 
Assistant Managing Editor, The Courier- 
News, Box 6600, Bridgewater, NJ 
08807. 





MIDSIZED DAILY seeks two key staf- 
fers: one a self-starter reporter to cover 
city government; the other a special 
sections coordinator with eye for 
graphics who also can do some report- 
ing. Please contact Norm Oshrin, Daily 
Gazette, Box 498, Sterling, IL 61081. 
Phone (815) 625-3600. Evening (815) 
625-3916. Chance for advancement in 
nationai group. 


NEWS EDITOR - In charge of layout and 
design for 11,000 AM daily in one of 
America’s last competitive markets. 
Send statement of news and design 
philosophy, resume and layout work 
samples to: Ron Poppenhagen, Editor, 
News-Chronicle, Box 2467, Green Bay, 
WI 54301. 


NEWS EDITOR sought by 23,000 
circulation afternoon daily on scenic 
Northern California coast. Responsibili- 
ties include evaluating wire copy and 
laying out pages, with assistance of 
2-person copy desk. Individual should 
be a team player, with a flair for page 
design as well as solid news judgment. 
Desk experience required. Please send 
resume, references and samples of 
page layout to: Jerry Post, Times- 
Standard, PO Box 3580, Eureka, CA 
95502. 


NEWS EDITOR for fast-growing 
13,500-circulation Northern California 
daily. Must demonstrate sound news 
judgment and solid design, language 
and people skills. If you believe news 
pages should be as appealing as feature 
pages, we want to hear from you. Send 
resume, cover letter, work samples and 
three references to: Rick Rabenau, 
Editor, The Auburn Journal, P.O. Box 
5910, Auburn, CA 95604. 


NEWS EDITOR: Excellent opportunity 
for editor with eye for design and a nose 
for news. Award-winning daily/Sunday, 
mid-size independent newspaper in 
Zone 2 with 1990 goal of expanding. 
Need copy desk, reporting, manage- 
ment experience. Not for a beginner; 
upward mobility. Previous news editor 
being promoted. Resume, tearsheets, 
clips, statement of philosophy and 
salary requirements to Box 4421, 
Editor & Publisher. 


POP MUSIC WRITER 

















The Dayton Daily News is seeking a 
writer with the knowledge and expertise 
to provide in-depth, authoritative cover- 
age of pop music. Ideal candidate will 
have much more than just a passing 
interest in the field. Some general 
entertainment assignments also 
required. Send resume and clips to: 
Scott Bateman 
Arts and Entertainment Editor 
Dayton Daily News 
Fourth and Ludiow Streets 
Dayton, OH 45402 
No calls, please. 





REAL ESTATE REPORTER 

USA TODAY seeks an experienced 
reporter who has strong writing skills 
and a keen interest in real estate topics 
ranging from housing affordability to 
market trends to hot properties. Job 
involves covering breaking news, gener- 
ating timely enterprise stories and 
longer-term projects and crafting a 
weekly column. Must be willing to 
travel. Send resume and clips to Pat 
Walkup, PO Box 500, Washington, DC 
20044. 





REGIONAL EDITOR 


We're looking for a regional desk editor 
who has story ideas as well as ability to 
handle people, 25 of them, in fact, with 
creativity, determination and grace. 


The news content and look of our 
50,000-plus circulation newspaper 
have gone from dull and distant to 
compelling and sometimes controver- 
sial. We're looking for people to help us 
get better. Located in scenic southwest- 
ern Pennsylvania. 


Contact: Editor-in-Chief, The Tribune- 
Democrat, 425 Locust Street, Johns- 
town, PA 15901. 


Weare never so happy or so 
unhappy as we think. 
La Rochefoucauld 


REPORTERS 
Prize-winning 12,000 pilus Sunbelt 
daily seeks talented, hard-working 
reporter. Daily newsroom experience 
preferred. Also should have good edit- 
ing layout skills. Write Managing Editor, 
Daily Star, PO Box 1149, Hammond, 
LA 70404. 











REPORTERS & EDITORS 
Aggressive, hard-news oriented busi- 
ness newspaper company seeks exper- 
ienced reporters with strong writing 
skills and aggressive editors. Salary 
commensurate with experience. Send 
resume and salary history to Box 4335, 
Editor & Publisher. 


REPORTERS/DESIGN EDITOR 





The Star-Gazette, a Gannett newspaper 
in Elmira, N.Y., is looking for exper- 
ienced journalists. 

--Reporter to work out of its Corning 
bureau, covering people and issues in 
Stueben and Schuyler counties. 

--Copy/design editor. Involves design 
and pagination of pages, writing 
headlines and editing. 

--Business reporter to cover business 
and industry in New York and 
Pennsylvania. 


Send resume and work samples to 
David Kubissa or John Kelleher, Star- 
Gazette, 201 Baldwin St., Elmira, NY 
14902. (607) 734-5151. 


EDITOR & PUBLISHER for January 13, 1990 





REPORTER 
Aggressive prize-winning weekly in 
northwestern Connecticut seeks self- 
starter. Send resume and references to 
Box 4296, Editor & Publisher. 


SOUTHEAST FLORIDA 
ELECTRONIC COLOR 
DEPARTMENT MANAGER 


The News/Sun Sentinel is seeking a 





Reporter needed immediately for 
18,000 southern Virginia daily. Beat 
and general assignment work for crea- 
tive go-getter. Some experience 
preferred. 

Call Louis Fryzell 
(703) 666-2660; leave message. 


REPORTER - Top-notch, experienced 
reporter to cover state government, 
other state news for Madison Bureau of 
The Milwaukee Journal, Wisconsin's 
largest newspaper. Madison is home of 
the state university. Carolina Garcia, 
State Editor, The Milwaukee Journal, 
P.O. Box 661, Milwaukee, W! 53201. 


REPORTER 

Skilled reporter needed for 
50,000-plus circulation daily located in 
scenic southwestern Pennsylvania. 
We're an aggressive AM looking to get 
better. We expect reporter to aggres- 
sively chase news and be creative with 
feature stories. Send cover letter, 
resume, clips, salary requirements to: 

Editor-in-Chief, The Tribune-Democrat, 
425 Locust St., Johnstown, PA 15901. 


REPORTER 











Toledo Blade is seeking a reporter with 
full-time wire service experience. $753 
top minimum weekly salary. Send 
resume and samples of your work by 
January 29 to Jo K. Yarborough, 541 
Superior St., Toledo, OH 43660. 


REPORTER 





Excellent career opportunity to join the 
Northeast’s most progressive weekly 
newspaper group. Knowledge of 35mm 
photography required as well as flexibil- 
ity to work some evenings. Reliable 
transportation is necessary. Send 
resume to MPG, Attn: Human Resour- 
ces, 9 Long Pond Road, Box 959, 
Plymouth, MA 02360. 


SENIOR MEDICAL WRITER 
Ohio State University is seeking an 
experienced national medical journalist 
for a new position as senior editor, 
medical on the staff.of the Office of 
University Communications. The 
successful candidate will join an award 
winning staff of research communica- 
tors and focus on reporting research 
progress in the new Arthur G. James 
Cancer Hospital and Research Institute, 
a $45 million cancer research center. 
He/She will produce research stories 
intended for national media, as well as 
stories for several university periodicals. 
He/She will serve as one of three princi- 
pal contacts for the-university with the 
national news media in the area of 
research. This is primarily a writing 
position. Public relations duties will be 
minimal. Duties are expected to include 
the managing editorship of a cancer 
related periodical. Requirements 
include a master’s degree or equivalent 
experience with national media desired. 
Please send clips and resume to Earle 
Holland, Director, Science Communica- 
tions, Office of University Communica- 
tions, Ohio State University, 1125 
Kinnear Road, Columbus, OH 
43212-1153, (614) 292-2711. 
Resume deadline is February 1, 1990. 
EOE/AA 








SPORTS EDITOR sought by 23,000 
circulation daily on scenic Northern 
California coast. We're looking for an 
individual with strong sports back- 
ground to lead a 2 1/2-person sports 
operation. Good writing, desk and publ- 
ic relations skills a must. Please send 
resume, clips and tearsheets of page 
layouts to: Jerry Post, Times-Standard, 
Box 3580, Eureka, CA 95502. 





ger for our new color imaging 
department. Person will be responsible 
for direction and supervision of all 
apsects of the department. Position 
requires a thorough knowledge of elec- 
tronic color pre-press equipment. Must 
have strong communication and inter- 
personal skills and previous supervisory 
experience. Person will be based in our 
new state-of-the-art production facililty 
in Deerfield Beach. Salary commensu- 
rate with experience and education. 
Excellent benefits. Please send resume 


to: 
Bill Bates 
Editorial Operations Manager 
News/Sun Sentinel 
101 North New River Drive 
Fort Lauderdale, FL 33301 


SPORTS DESK 

If you hate cliches; write excellent 
headlines; consider improving copy a 
challenge; have a passion for modular 
layout; and have more than two years 
experience on a daily copy desk, we at 
the 140,000-circulation New Haven 
Register want to hear from you. 

Send letter, resume and examples of 
your work to: Mark Leary, Sports Editor, 
New Haven Register, 40 Sargent Drive, 
New Haven, CT 06511. 


SPORTS DESK 


APSE Top-10 pages is looking for sports 
copy editors to carry on tradition of 
excellence. Send letter, resume, work 
samples to Andy Daffron, Executive 
Sports Editor, Chattanooga Times, PO 
Box 951, Chattanooga, TN 37401. 


SPORTS EDITOR 











The Herald, a newly acquired 
McClatchy daily in Rock Hill, SC, is 
looking for a sports editor. Organization- 
al ability, design skills essential. 
Located 25 miles from Charlotte, we are 
smack dab in the middle of the Caroli- 
nas’ fastest growing region. From state 
champion preps, to major college 
sports, to NBA Hornets, we cover it all. 
Your chance to shine one-on-one vs. 
biggest dailies in two states. Send 
resume and letter telling me why you 
are the person we need. Terry Plumb, 
Editor, PO Box 11707, Rock Hill, SC 
29731. 





SPORTS EDITOR 

A strong, growing, under 20,000 Zone 
2 daily seeks ambitious, experienced, 
take-charge manager to breathe new life 
into our ho-hum sports section. 
Predominately preps but some pro and 
major college coverage. Good pay, 
benefits and living conditions. Pagina- 
tion experience helpful but will train. 
Zone 2 applicants preferred. Send 
resume, clips to Box 4376, Editor & 
Publisher. 


SPORTS DESK SLOT 





AM, PM, Sunday operation in Portland, 
ME, circulation: 85,000 daily, 
140,000 Sunday seeks a talented 
sports page designer to work in attrac- 
tive seacoast city. This position will 
supervise copy editors and clerks. 
Candidates must have a minimum of 
two years experience on a daily news- 
paper, a college degree, good know- 
ledge of sports and experience in news- 
paper layout and design. j 
Qualified applicants should submit a 
letter of interest, complete resume and 
sample clips to: 

THE PORTLAND NEWSPAPERS 

ATTN: Personnel Department 


PO Box 1460 
Portland, ME 04104. 
EOE 








HELP WANTED 
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PHOTOGRAPHY 


PRODUCTION/TECH 





SPORTS REPORTER 

Entry level sports position open at Zone 
2 coastal weekly. Familiarity with dark- 
room procedures a plus. Must also be 
capable of handling general news 
assignments. Send resume, references 
and clips to: Maryland Times Press, 
P.O. Box 479, Ocean City, Maryland 
21842. No phone calls. 


SPORTS WRITER 

The Odessa American is looking for a 
reporter for its award-winning sports 
department. Beat duties include area 
— schools and Odessa (junior) 
College sports teams which have won 
more than forty national champion- 
ships, including 1989 NJCAA National 
Women's outdoor track and team rodeo 
titles. Applicant must also be solid in 
design and AP style for desk duties. 
Five-person staff covers West Texas and 
Eastern New Mexico for medium-sized 
daily. Send resume, clips and refer- 
ences to: Sports Editor, Ed Shugert, PO 
Box 2952, Odessa, TX 79760. 


State/Weekend Editor--Here’s a chal- 
lenging, rewarding job for an up-and- 
coming editor with sound news judg- 
ment, strong leadership ability and a 
flair for design. Responsibilities include 
supervising development and design of 
the Sunday news sections and assisting 
two AME’s in day-to-day direction of a 
60-person editorial department. This is 
@ management position with competi- 
tive pay and excellent benefits on a 
42,000 regional paper. Send cover 
letter, resume, work samples and refer- 
ences to: Berty Gault, Assistant Manag- 
ing Editor, Watertown Daily Times, 260 
Washington St., Watertown, N.Y. 
13601. Application deadline: January 
27, 1990. 


The AMERICAN CHEMICAL SOCIETY, 
the largest scientific society in the 
world, is actively staffing two key posi- 
tions in its Department of Public 
Communication. 

MANAGER, NEWS SERVICE 











This individual will direct and oversee 
all activities of the News Service includ- 
ing: selection of topics for news 
releases, arrangement of press confer- 
ences, placement of ACS members on 
radio and TV and management of all 
aspects of the press room at the Socie- 
ty’s national meetings. Requirements 
include degree in Chemistry (graduate 
degree preferred), science writing 
experience, and media relations 


experience. 
STAFF WRITER 


This individual will have direct contact 
with some of the world’s most promi- 
nent scientists, will collect information 
and write the content for science arti- 
cles, reports, news releases, brochures, 
letters and other publicity materials. 
Requirements include: undergraduate 
degree (advanced degree and major 
concentration in Chemistry is 
preferred). ie case writing experience 
Is ly preferred. 

ACS offers competitive salaries and an 
excellent benefits package including 
health, dental, vision, and life insur- 
ance, and a location near Metro. Both 
positions include some travel. Qualified 
candidates should send their resume, in 


confidence, to: 
AMERICAN CHEMICAL SOCIETY 
1155 16th Street, NW 
Washington, DC 20036 
Attn: Personnel LJB/PEM 


Equa! Opportunity Employer 


The Star-Gazette, a Gannett newspaper 
in Elmira, NY is looking for experienced 
journalists to fill the following positions: 
—REPORTER to work out of its Corning 
bureau, covering peopie and issues in 
Stueben and Schuyler counties. 
—COPY/DESIGN EDITOR. Involves 
design and pagination of our news 
pages, ;writing headlines, editing 
copy and working with metro, 
features and sports departments. 
Send resume and work samples to 
David Kubissa or John Kelleher, Star- 
Gazette, 201 Baldwin St., Elmira, NY 
14902. (607) 734-5151. 


The Bakersfield Californian has open- 
ings for a wire editor and sports copy 
editor. Positions require supervisory, 
copy editing, news judgment and page 
design skills. Minority candidates 
encouraged. Send resume, work 
samples to John R. Irby, Managin 

Editor, PO Box 440, Bakersfield, C. 

93302. 








Upstate New York City Telecommunica- 
tions Company looking for reporter with 
2 years experience on daily general 
assignment, business or technology 
beats. Prefer J-grad. Internal pubs, 
— releases, special events. !BM/ 

gemaker skills a plus. a 25-30k. 
Resume to Box 4387, Editor & 
Publisher. 


We're looking for the feature writer of 
the '90s. Must have an excellent eye for 
the human element, a lively and precise 
way with words, and a willingness to 
experiment with innovative story 
presentations. Our commitment to 
excellence and change has made us one 
of the top 100,000-circulation dailies 
in the country. We offer competitive pay 
and benefits. Colorado Springs offers a 
high standard of living in a beautiful 
Rocky Mountain setting. Send cover 
letter, resume and copies of your best 
work to Todd Hegert, Features Editor, 
Gazette Telegraph, PO Box 1779, 
Colorado Springs, CO 80901. 


WRITER/ANALYST 








Premier service monitoring terrorism 
and political-stability risks to U.S. 
multinationals abroad seeks seasoned 
professional, preferably an ex-foreign 
correspondent, with excellent writing 
and analytical skills. Latin American 
and/or MidEast experience a plus. Trai- 
nees, poets and PR-types need not 
apply. We are looking for someone with 
10 years experience worth $50K per 
annum. Send resume and writing 
samples to: P.O. Box 41-4177, Miami 
Beach, FL 33141. 


You can live next to Alaska’s wilderness 
and at the same time work with 
talented, award-winning journalists at 
one of the nation’s best small metros. 
Last year we won the Pulitzer Prize for 
public service. In 1990 our aim is to 
build on that success. We anticipate 
openings in the next few months for 
metro and feature reporters and for copy 
editors, photographers and artists. We 
are most interested in applicants with at 
least three _— daily newspaper 
experience. If you meet that criterion, 
send us a resume and some samples of 
your work; we'll send you more informa- 
tion and a copy of the paper. Minorities 
and women are encouraged to apply. 
Write to: —- Daily News, Attn. 
Associate Editor Rosemary Shinohara, 
c/o Human Resources Dept., PO Box 
149001, Anchorage, AK 99514-9001. 








Classified Advertising 
Editor & Publisher 
11 West 19th St. 
New York, NY 10011 
(212) 675-4380 





FREELANCE 


FREELANCER 
National Magazine Seeks Experienced 
Education Freelancers. 
Contact: Ed Wiley, 10520 Warwick 
Fairfax, VA 22030 (703).385-2981 








PHOTOGRAPHER/DESIGNER 


If you can take terrific photos and then 
design exciting feature pages that will 
stop readers in their tracks, we want to 
talk with you. Extensive color photogra- 
phy experience is essential. We want 
someone who knows how to make 
photos and type work together. At least 
five years of newspaper or magazine 
work preferred. This is a Gannett news- 
paper one hour from New York City. 
Send clips and resume to Lilah Lohr, 
Assistant mp Editor, The Courier- 
News, Box 6600, Bridgewater, NJ 





Staff photographer with creative and 
energetic style for 20,000 plus circula- 
tion daily. Innovation and desire to 
display talent a must. Excellent bene- 
fits and competitive wage. Reply: 
Dudley Owens, Photo Editor 
PO Box 47 


OX 
Fairfield, CA 94533 
Or call (707) 425-4646. 





PRODUCTION/TECH 
ASSISTANT SHIFT SUPERVISOR 
MAILROOM 


The Charlotte Observer (a Knight- 
Ridder newspaper) is looking for an 
assistant shift supervisor for our morn- 
ing publication. Mailroom background 
and experience with Hall stackers and 
Muller inserting equipment helpful. 
Position offers competitive salary and 
benefits, plus potential for advance- 
ment. Send resume to: Gary Woody, 
Printing and Packaging Manager, The 
Charlotte Observer, PO Box 32188, 
Charlotte, NC 28232. An EOE/M/F. 





MACHINIST 


Needed for Durham Herald Company, 
Durham, NC. Must have extensive 
experience with heavy industrial 
machinery. Also experience on news- 
paper press and mailroom equipment 
required. Qualified candidate must also 
read an interperate mechanical sche- 
matics and be familiar with basic 
machinist equipment (tooling, pressure 
presses, and lathes, etc.). 

Contact Personnel (919) 687-6532 
between the hours of 10 AM - 4 PM 
Monday through Friday. 





__ PRODUCTION MANAGER 
Exciting opportunity available for 
person savvy in color reproduction and 
quality control to lead major conversion 
at first class urbanite operation. 
Responsibility includes ali phases of 
production including mailroom. Right 
person will become member of top 
management team with chance for 
further advancement at this high 
respected 50,000 circulation Zone 
daily. Send resume and salary require- 
ment to Box 4414, Editor & Publisher. 





Press Conversion Engineer for tempor- 
ary assignment (2/1/90-1/31/91) at 
Morris Communications Corporation, 
710 Avenue J, Lubbock, Texas, to 
design electrical system converting 
Goss Metro Printing Press from manu- 
factured British standard; prepare sche- 
matic drawings of electrical system; 
complete mechanical configuration 
drawings of press units, folders, new 
digital drive system & water dampening 
system; design and complete drawings 
of the electrical interfaces between the 
press units, master control panel, and 
drive system; supervise & direct rework- 
ing of all wiring & electrical systems; 
coordinate installation of press units & 
folders with architects & contractors; 
prepare operating and maintenance 
manuals; design system & plan for 
purchasing new or remanufactured 
parts. Requires high school graduate 
with 5 years of experience performing 
all duties of job described; must have 
complete familiarity with Goss Metro 
and Urbanite Printing Presses, and 
ancillary newspaper related equipment 
encompassing both British & American 
standards. 40 hours per week, 
8am-6pm. $3,000 per month salary 
~ up to $3,000 per month stipend 
‘or verifiable living expenses. Qualified 
applicants only send resume to corpo- 
rate office: Morris Communications, 
ATTN: W. Mitchei Denning, PO Box 
936, Augusta, GA 30913. 





None so little enjoy them- 
selves, and are such bur- 
dens to themselves, as those 
who have nothing to do. 
Only the active have the 
true relish of life. 

William Jay 





PRE-PRESS ASSISTANT FOREMAN 
Move to Florida and get paid too! News- 
paper printing company in SW Florida 
needs experienced pre-press assistant 
foreman. Work nights, enjoy the Florida 
sunshine during the day. Send resume 
and salary requirements to: 

Charlotte ng Company 
PO Box 2390 


Port Charlotte, FL 33949 
or call: Ed Mactinosh 
(813) 629-2855 





Press Foreman: 12 unit Goss Urbanite. 
Minimum five (5) years experience with 
ood knowledge of process color. 
ucing daily and commercial work. 
Located in beautiful Charlotte Printing 
Harbor on the Gulf. Interested individu- 
als should forward resume to or call: 
Whitey Toner, Production Manager 
Charlotte Printing Company 
23170 Harborview Road 
Charlotte Harbor, Florida 33980 
(813)629-2511 





career opportunity. 





PUBLIC RELATIONS 


Major company in New York City metropoli- 
tan area is seeking self-starter with out- 
standing writing skills and minimum of 6 plus 
years’ hard-news experience to join its news 
staff. Please tell us about your ability to com- 
municate. Excellent benefit package and 


Box 4404, Editor & Publisher. 
Equal Opportunity Employer. M/F 
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SALES 





DIRECTOR OF SALES & MARKETING 


Sunbelt community newspaper exceed- 
ing 100,000 circulation and part of 
growth-oriented company is seeking a 
person to take control of its sales and 
marketing operation. This person 
should have: The ability to recruit, hire 
and train sales people; proven sales 
management skills; experience in 
highly-competitive markets, and the 
ability to think strategically while 
making the right things happen, every 
day. Compensation based on excellent 
salary and bonus program. Please send 
letter about yourself, along with resume 
and salary requirements to: 

Box 4377, Editor & Publisher. 


SALES MANAGER 
You need not know the newspaper busi- 
ness, but it’s a plus for the position we 
have opening up. 





We're looking for a person who likes 
people and motivating others to work 
jo our 11-person advertising sales 
lorce. 


It's a top sales management position 
that demands organization, self- 
motivation and a genuine interest in 
print advertising for one of the country’s 
best small market daily newspapers, the 
Petoskey News-Review. 


We'll reward your hard work with a 
complete salary and bonus program. 
Fringe benefits include health, dental, 
optical and life insurance. 


Send your resume and qualifications to: 


Ken Winter 
Editor and General Manager 
Petoskey News-Review 
319 State St. 
PO Box 528 
Petoskey, MI 49770-0528 
Application ea is: January 15, 





SALES MANAGER 


Dynamic manager sought to direct sales 
staff and also actively sell for three 
publications and commercial printing 
operation that dominate rural four- 
county area in the Arkansas Ozarks. All 
operate from well equipped central 
plant. Person selected must be a 
scrambler, able to recognize new 
revenue opportunities and develop 
them. Must also understand how to be 
aggressive without being offensive. This 
is a demanding job that offers opportun- 
ities to advance with a growing news- 
paper company. Base pay in low $20s, 
commission can add additional 50% 
and more. Send resume, cover letter 
and references to Sales Manager, 
Cordell Publications, Ltd., 2300 NCNB 
Plaza, Dallas, Texas 75202. 





Success is simple. Do 
what’s right, the right 
way, at the right time. 
Arnold Glasgow 





WESTERN REGION SOFTWARE 
SALES EXECUTIVE 


Immediate opening in our Western 
Region for a Senior Sales Executive with 
a proven track record in software sales 
to newspapers and magazines. 


The ideal candidate will have a mini- 
mum of 4 years experience calling on 
top level decision makers in these 
industries. A thorough working know- 
ledge of newspaper of magazine adver- 
tising management, accounts receiv- 
able, and circulation functions is a 
must. Our clients are among the largest 
and most prestigious in the publishing 
industry. 
Excellent competitive salary. Resume in 
confidence to: 
Michael Brier 
Sr. Vice President 
Sales and Marketin 
NEASI-WEBER INTERNATIONAL 
8550 Balboa Bivd., Suite 100 
Northridge, CA 91325 


POSITIONS 
WANTED 


ADMINISTRATIVE 


Available for interview in one week. 
Strong operating performarice publisher 
on medium/small daily, any size weekly. 
Competitive. Write to Box 4412, Editor 
& Publisher. 


PUBLISHER /GM 














Candidate with extensive experience in 
competitive markets with weeklies, 
shoppers and dailies. Daily experience 
up to 34.0, shoppers to 200.0. Multi- 
property responsibilities including job 
operation. People/community-oriented 
with national award-winning editorial 
products and 40% circulation growth in 
the last four years. Available 


immediately. 
Ed Nichols (904) 728-3418. 


PUBLISHER/GENERAL MANAGER 
Need a proven leader who can make the 
bottom iine in a competitive market?... 
| can offer hands-on results in all 
phases of daily, weekly, Sunday, and 
shopper publications: in metro and 
suburban markets; union and non- 
union environments. | have: solid exper- 
ience; a proven performance record; 
excellent references. Prefer Zones 8 or 
9. Inquire in complete confidence to: 
Box 4409, Editor & Publisher. 








ADVERTISING 


Employed, experienced, degreed Ad 
Director seeks 1990 relocation. Prefer 
the West. Current income in the $50's. 
Box 4357, Editor & Publisher. 








REMINDER: 
Deadline for line ads, 
extensions and cancellations: 
Tuesday, 12 noon (EST) 
for the current week’s issue. 


CIRCULATION 


EDITORIAL 





52 year old daily newspaper circulation 
specialist with 30 years experience 
available and willing to relocate. Please 
contact: Dave Gage, 216 Orange Street, 
Galion, Ohio 44833. Phone (419) 
468-9642. 


EDITORIAL 


EDITORIAL WRITER 
Strong on local topics, expert on foreign 
issues, great with humor. Let’s talk-- 
even if no openings. Box 4393, Editor & 
Publisher. 


EXPERIENCED SPORTS COPY EDITOR 








Seeks a new challenge. Eleven-year 
veteran whose fortes are pagination and 
slotwork. Prefers sports editor's job at 
medium-size paper or copy desk job at 
larger paper. 


Box 4407, Editor & Publisher. 


FOUNDER/EDITOR of College news- 
paper and photographer seeking photo- 
journalist position any area. AA in Jour- 
nalism and in Radio Broadcasting. One 
year as columnist for local paper. Self- 
starter, good appearance, good PR, 
enjoy challenges. Clips, resume, refer- 
ences available. Reply: 
Dennis R. Parkhurst, 


PO Box 
Riverton, WY 32501 


IF YOU’RE LOOKING for highly skilled, 
highly motivated reporter or editor, look 
no further. | have extensive wire service, 
experience and supervisory back- 
ground, and | am looking for a new chal- 
lenge at a medium-to-large sized daily. 
I'd also consider a magazine. Reply to 
Box 4360, Editor & Publisher. 


MANAGING EDITOR at 13,000 AM 
moving on by mutual agreement, seeks 
newsroom editing position. Forte is 
community journalism, revitalizing 
‘staff, enlivening content. Also compe- 
tent columnist, editorial writer. Avail- 
able March 1. Zones 1, 2, 3, 5. Box 
4413, Editor & Publisher. 











Professional journalist with 2 years 
daily experience seeks challenging 
post. Can listen, write, edit and spell. 
Features, education, court and govern- 
ment background; photography, wire 
and page design skills. Box 4366, 
Editor & Publisher. 


Recent Syr.-Newhouse grad wants daily 
beat. Wants to learn.variety of coverage 
- courts, police, P&Z. Lots of enthu- 
siasm. Lofty goals for future, but wants 
good reporting skills foundation. Call J. 
Hugh at (203) 325-1062. 


SEASONED CORRESPONDENT 
Exertise in Soviet-East European affairs 
with speciality in business/economics 
writing. With 13 years’ daily newspaper, 
radio experience (five years in Munich), 
seeking new freelance relationships. It 
won't be free but less than ridiculous 
cost of a bureau. Can provide spot 
news, analysis, features. Travel possi- 
ble. No stories “on spec.” Contact: L 
Gross, Richard-Strauss-Str. 73, 8000 
Munich 80, West Germany; 

Tel. 011-49 (89) 98 36 19. 


Seasoned community newspaper jour- 
nalist seeks new opportunity in South- 
ern California. Am interested in reporter 
or editor role. 

Ed Butler, 24577 Highway 74, Perris, 
CA 92370. (714) 928-9244 or (714) 
657-4071. 


Seasoned editor-reporter seeks editing 
Position on mid-sized daily. Heavy busi- 
ness, investigative background, solid 
computing, production, graphics and 
photo use skills. Box 4408, Editor & 
Publisher. 


SPORTS WRITER/DESKMAN 














With 6 years professional and full time 
experience seeks position on mid to 
large sized daily. | have solid creden- 
tials and references, and also pagina- 
tion, page design and layout skills. 
Looking for new chalienge and oppor- 
tunity to work in good sports market. 
Call Bill at (816) 232-7302. 





MULTI-TALENTED ASS'T EDITOR 
Four years experience, seeks assistant 
editor/editoriai assistant position for a 
magazine in NYC area. Learning and 
growth position. Writing, editing inter- 
viewing, layout. Call Jean (516) 
887-7643. 


PHOTO WRITER: 
Wants to expand freelance market. 
Reviews, Q & A, new products, person- 
alities. Major metro daily and national 
trade experience. CALL FOR CLIPS/ 
RESUME. (312) 348-8440. 








VETERAN REPORTER 17 years on 
major metro daily, most as investigative 
reporter; four years in journalism; 
M.Div. degree; seeks job preferably as 
religion writer or investigative reporter; 
resume, clips available on request. 
Robert H. Teuscher, Main Street, Cale- 
donia, MO 63631, (314) 779-3825. 


WIRE EDITOR 
Newspaper and AP experience, fast, 
well-organized, excellent knowledge of 
national and foreign news. Box 4394, 
Editor & Publisher. 








Classified Advertisers: If you don’t see a category that 
fits your needs, please call us at (212) 675-4380. 





~~“, EP Employment Zone Chart 


Use zone number to indicate location 
a fic. identificati 
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‘Flacks’ vs. ‘Hacks’ 


By Ron Cantera 


Who works harder, journalists or 
public relations practitioners? 

Who cares more about good writ- 
ing, “hacks” or “flacks”? 

You may wonder why anyone 
would even ask such questions. 
Doesn’t everyone already know the 
answers? Yes, but the answers 
depend on whom you talk to. 

Some journalists think they care 
more about good writing than PR peo- 
ple because a “flack” — that is the 
word many reporters use to disparage 
a PR practitioner — sends them self- 
serving handouts. Many journalists 
believe they work harder than PR 
people because “flacks” have invited 
them to lunches or parties. 

There’s another side to the story. 

Some PR practitioners think they 
care more about good writing than 
journalists because a “hack” — 
that’s the word a PR practitioner 
might use to belittle a reporter — got 
facts mixed up in an important story. 
Many PR practitioners believe they 
work harder than journalists because 
“hacks” do not like to show up for 
interviews at 7 o’clock in the morn- 
ing. 

So who’s right? 

Roy H. Copperud, a columnist for 
Editor & Publisher, thinks that “jour- 
nalists are less concerned about 
problems of writing [than PR 
people] . . . because newspeople 
generally are busier than public rela- 
tions people and thus have less leisure 
to ponder the niceties of their craft” 
(E&P, Sept. 23.) 

I do not agree with Copperud. In 
fact, I think the opposite is true. 

Based on nearly 30 years’ experi- 
ence as a “hack” and as a “flack,” I 
believe that journalists write 
better — and care more about good 
writing — and that PR people work 
harder — and have less time to think 
about writing. 

I have formulated four arguments 
to support each proposition. See if 
you agree. 

Four reasons why journalists are 
better writers: 





(Cantera is an associate professor of 
journalism and coordinator of the 
public relations sequence at Western 
Kentucky University. He has worked 
as a newspaper reporter, television 
newscaster, and public relations execu- 
tive.) 








(1) Journalists receive better train- 
ing in writing. 

Most journalists study journalism. 
As a result, they must take required 
courses in reporting, editing, feature 
writing, editorial writing and public 
affairs reporting. Many of those 
courses are at an advanced level. 

Meanwhile, an increasing number 
of PR practitioners enter the field 
from a “communications” program. 
They may learn more theory but they 
do less writing. Even PR majors in a 
journalism program do not take as 
many writing and editing courses as 
journalism majors do. 

(2) Journalists have more time to 
practice writing. 

Jobs in journalism involve fewer 
meetings and more deadlines than 
jobs in public relations. That means 
journalists are writing and editing ona 
regular schedule, often daily. 





their reporters produce better copy. 

Those perks are rare in PR. If PR 
copy gets edited — often it 
doesn’t — the job may be done by a 
secretary (while typing it), the depart- 
ment head (who may be a good man- 
ager but a bad writer) or, worst of all, 
the subject of the story (the boss or 
the client). 

I have never met a PR writing 
coach, although I had an excellent 
editor — a former journalist, of 
course — in my first PR agency job. 
Furthermore, many PR writing semi- 
nars are taught by “communicators,” 
not editors. 

As for stylebooks, few agencies 
and corporate communications 
departments use them. 

(4) Journalists are given greater 
freedom in writing. 

Reporters can usually decide for 
themselves what to write. They can 





In one corporate PR job | held, my news releases 
were reviewed by at least six different insiders — my 
boss, his boss, a product manager, the marketing vice 
president, an agency copyreader and, believe it or 
not, a word-processing supervisor. 





On the other hand, PR practitioners 
get involved in many different activi- 
ties such as conducting research, 
making presentations, counseling 
executives. Those responsibilities 
can keep them away from the type- 
writer or word processor for days, 
sometimes even weeks. 

When I anchored a tv newscast in 
California, I spent at least six hours a 
day, five days a week, at my 
typewriter. I rewrote wire copy, 
developed leads for network features, 
and scripted narrations for my own 
stories. 

In contrast, when I managed PR for 
a company in Utah, I ignored my 
word processor on an average of two 
to three days a week. My time was 
occupied by meetings with manage- 
ment and planning sessions with out- 
side agencies. 

(3) Journalists .get more help with 
their writing. 

Wise and watchful wordsmiths edit 
most copy produced by journalists. 
To promote good writing, editors 
sometimes hire writing coaches and 
conduct writing seminars. Most edi- 
tors also provide stylebooks to help 





tell a story in words they choose. In 
short, they can use the language with 
clarity and precision, the hallmarks of 
good writing. 

In PR, that is not the case. Several 
insiders usually review a story before 
it is released. Those insiders are not 
editors, they are clients, bosses, or 
experts on the subject who have a spe- 
cial interest to express or suppress. 

In one corporate PR job I held, my 
news releases were reviewed by at 
least six different insiders — my 
boss, his boss, a product manager, the 
marketing vice president, an agency 
copyreader and, believe it or not, a 
word-processing supervisor. 

Most of these insiders had a mis- - 
guided notion of what good writing is 
all about. That led to communication 
by committee. It was writing that 
obscured more than it enlightened. 

Four factors that prove PR practi- 
tioners work harder: 

(1) PR practitioners have more 
things to do. 

A leading textbook lists 10 major 
categories of PR work, everything 
from “writing” to “programming and 

(Continued on page 27) 
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Announcing ... 





The 1989 Editor & Publisher « INMA 





PrOMOTION 


Awards 
Competition 


Deadline for entries: January 23,1990 


Awards in 19 classifications will be presented at 
the 60th Annual Conference of the International 
Newspaper Marketing Association, May 20-23, 
1990 in New Orleans, LA. 


First prize and certificates of merit will be 
awarded in In-Paper Promotion/Circulation; |n- 
Paper Promotion/Advertising; In-Paper Promo- 
tion/Public Relations; In-Paper Promotion/ 
Editorial; Printed Materials/Circulation; Printed 
Materials/Advertising; Printed Materials/Public 
Relations; Outside Publications; Radio Prom- 
otion; Television Promotion; Outdoor/Point-of- 
Purchase/Displays; Multi-Media Promotion; 
Newspaper/Data Books; Advertising Sales Pre- 
sentations; Public Relations Programs & Events; 
Community Service/Education; Internal Com- 
munications; Miscellaneous Specialty Items; 
and Miscellaneous Printed Material. 


For information, rules, and official entry blanks, 
write or call Editor & Publisher Promotion Dept., 
11 W. 19th St., New York, NY 10011, (212) 675-4380 
or INMA, The Newspaper Center, 11600 Sunrise 
Valley Drive, Reston, VA 220%, (703) 648-1094. 


11 West 19th Street * New York, N.Y. 10011 * 212 675 4380 








How to translate — news 
intoa 
everyone can U 


“Never underestimate © 
your readers’ intelligence,” says 
Jay Ambrose, editor of Denver's © 
Rocky Mountain News. “But 
never overestimate their : 
knowledge.” : 
Guided by this simple rule, § - 
the News earned top honors in \ ES 
1989 for meeting Scripps Howard's 
goal of providing context and putting 
news stories in perspective. 
“World Spotlight” focuses on a 
major international story eve Monday ee 
with analysis and “encyclopedia facts” on | 
the history and economic forces behind _ 
the headlines. Sunday’s“World in Review 
uses maps and briefs to summarize the 
week's news. And “The Changing Face | 
of Communism” features insights from © 
local experts. 3 
The need for perspective is also 
important in local reporting. “Monday : 
Special Report” examines local issues in Saag 
depth. On Sundays, “The Metro Scene: A _ 
closer look” provides explanation and _ 
background on recent local news. 
Whether the story comes 
from city hall or the Brandenburg ‘Wm 
Gate, readers of the Rocky Mountain '¥ 
News can count on getting intelligent 
information, in terms they can relate to, 
every day. 


S= SCRIPPS HOWARD 


S18 NEWSPAPERS 
DELIVERING TOTAL QUALITY 









































